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This thesis analyzes how the American political system presents specific 

rhetorical constraints for independent and third party candidates who are ―othered‖ by the 

system.  To better understand how independent candidates overcome these constraints, 

the rhetoric of two such recent candidates, Charlie Crist and Joe Lieberman, is analyzed 

using ideographic criticism.  These two candidates were originally affiliated with one of 

the two major political parties, but changed their party affiliation to run as Independent 

candidates.  

To facilitate their transition to independent candidates, both politicians used 

popular American political ideographs such as ―the people,‖ ―freedom,‖ and ―unity‖ to 

maintain their allegiance to America and their constituencies, while separating their 

political ideology from their prior party affiliation.  The ideographic analysis reveals that 

independent candidates can create nuanced changes in the meanings of popular 

ideographs to transcend partisan interpretations and create a positive perception of 

political ―otherness.‖
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I. INTRODUCTION 

 People living in a democratic society have the right to vote for candidates of their 

choice. This privilege comes with responsibility as these candidates create and pass 

legislation that can benefit or adversely impact society. It is vital to understand what each 

candidate running for office represents; this requires extensive research on the issues to 

ensure that legislators voted into office appropriately represent their constituents in 

government. 

Currently the United States has a bipartisan system where only two major parties 

are well represented in government: Democrats and Republicans. Traditionally, 

Democrats are thought to favor more legislation and bigger government, holding liberal 

views on social issues; while Republicans are thought to favor small government, less 

regulation and are more conservative on social issues. A two party system controlling the 

decision making process is limiting and restrictive, as there is no place for those to the 

left or the right of the major parties, or for those with the ―middle of the road‖ perspective 

representing the more moderate constituents. For example, there may be a sector of the 

population that believes in one party‘s economic views, while favoring the other party‘s 

social views. Both views are strong and viable, yet there is no forum for their 

representation. This will impact the turnout at the polls, as these sectors of the population 

can become complacent and apathetic about politics and may opt not to vote.
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People not represented by the two major parties can arguably be represented by 

―third parties‖; however, the third party system in America has not gained the same 

power and prestige as the major parties.  Candidates currently running on a third-party 

ticket are at a disadvantage, as they do not have the financial backing, the political clout, 

or the social power of the existing major political parties. A current example in the recent 

2010 midterm election in Florida is Governor Charlie Crist, who was elected to his 

current office as a Republican, and later disaffiliated himself with the Republican Party to 

run as an Independent for the United States Senate. Crist‘s case is relevant, because he 

sacrificed the support and the aid of the Republican Party to become marginalized as an 

independent candidate. Another example is Joe Lieberman, a United States Senator, who 

ran for the Senate, U.S. Vice President, and for President as a Democrat, but in 2006 left 

the party to be elected to his current Senatorial term as an Independent.  This thesis will 

analyze the rhetoric of Charlie Crist and Joe Lieberman as case studies to see if 

"otherness" is reflected in their political speeches as Independents, and if so, how. As 

such, it is first important to understand the political system in general, as well as to see 

how and why only two parties are currently prevalent in America, and how independent 

and third-party political candidates in the United States are "othered" by the political 

system and news media.   

Defining the terms ―third-party candidates‖ and ―independents‖ is necessary in 

order to further develop the arguments set forth here. Third party candidates and 

Independent candidates are essentially those who run for a political office, not on the 

Democratic or Republican ticket. This definition encompasses all other political parties 

ranging from the Green Party to the Libertarian Party and even write-in candidates. The 
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term ―independent‖ is more commonly used to define the voters, in that independent 

voters can sway an election, in comparison to Democratic or Republican voters who may 

vote along a party line. On a voter‘s registration card, anyone can register as ―Non-Party 

Affiliation‖ (NPA) which means that they are unaffiliated with any nationally recognized 

political party, making them an independent voter. In the political arena, candidates are 

usually referred to as third party or independent candidates, while voters are considered 

independents, not third-party voters.  

Background and Justification 

Historically, since the 1790s, the political system in America has been a bipartisan 

system: two dominant political groups that run the country. Initially, the predominant 

political parties were Federalists and the Republicans, and then changed to the Democrats 

and the Whigs, and in 1857 it changed to what we know today as the Republicans and the 

Democrats. In 1831, there was a rise of ―Other Parties‖; however, they never had a 

majority in the House of Representatives or in the Senate (www.senate.gov). Through 

this rudimentary look at the history of the country, one can see the structural inherency of 

the current political system; the bipartisan system has been representing the country for 

over 200 years.  

From a contemporary perspective, is this bipartisan system fully justified? In spite 

of the historical precedent that has been set, it is not necessarily the only viable option 

today. The historical continuity of the current bipartisan system has impeded the 

development and growth of a third party system.  An examination of the boundaries of 

entry into our current political system for independent candidates explains the content 

which creates a power struggle for these candidates.  

http://www.senate.gov/
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We can then see how independent candidates are ―Othered‖ by the political arena. 

The thesis will then focus on Charlie Crist and Joe Lieberman, two politicians who were 

members of, and were supported and represented by the major political parties, and who 

then intentionally made the decision to leave their political parties and run as 

Independents for United States Senate, arguably becoming the ―Other‖ by choice. The 

rhetoric of Crist and Lieberman will be examined through an ideographic analysis to 

determine if there is evidence of otherness and to analyze its effects on their discourse. 

Literature Review 

This review examines relevant literature from three main scholarly areas that help 

shape this study. First, literature from political communication is reviewed to examine 

research relevant to the thesis. Next, concepts from cultural studies that address power 

structures in the political system and otherness are examined for their relevance to 

political rhetoric. Finally, a division of selected critical methodologies in rhetoric result in 

an explanation of the relevance of ideographic criticism and related rhetorical concepts to 

this project. 

Literature in Political Communication   

Scholarship in political communication includes a plethora of information 

regarding political parties, the media, campaigns, candidate identification and gender and 

race issues; however, there is little information related to the marginalization of 

independent or third party candidates.  In political science there is a tendency to focus on 

the history and definition of third-parties as well as why they are excluded from the 

political arena. Research does not identify the third-party and independent candidates as 

the ―other‖ despite these exclusions. There are also a limited number of essays that 



5 
 

examine candidates that were affiliated with a major party and disaffiliated to become an 

independent/third party candidate. This section also describes findings about the media, 

people‘s voting habits and behavior, the candidates and the issues. This information helps 

set the stage for how marginalization of third party and independent candidates occur.  

Political Communication and the Media 

When looking at political campaigns, scholarly studies range from how to 

effectively campaign, to how media is utilized in campaigns from posters to television 

advertisements. In campaigning, it is vital for the voters to identify with a candidate, and 

there are numerous media outlets to facilitate this exposure. For instance, candidates may 

spend a significant amount of money on their political posters as it is a visual 

communication aid that assists voter recognition of candidates. Based on party affiliation, 

there are different techniques in creating a campaign poster. For instance, ―niche party 

candidates consistently emphasize partisan and factual information cues (through size and 

placement on posters), while major party candidates rely heavily on candidate-oriented 

visuals and on nonverbal cues (e.g., eye contact) to persuade voters‖ (Dumitrescu 20). A 

poster is visual design strategies are significantly associated with both major and niche 

party candidates' electoral performance. Dumitrescu‘s article also addresses the partisan 

nature of politics and how political candidates with a long standing tradition, such as the 

Democrats and Republicans, have less of a burden to identify themselves, as they have 

the backing of a political party.  

 There is a difference in political advertisements between local and national 

newspapers, but they are both effective campaigning techniques for different reasons. A 

study conducted by Matthew Eshbaugh-Soha and published in the journal Political 
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Communication, contrasted effects of local newspaper coverage of presidential elections 

and how they effected the outcomes of the campaigns, finding that, ―everyday local 

newspaper coverage of the presidency is slightly more negative than positive and that 

audience support for the president, newspaper resources, and corporate ownership affect 

the tone of local newspaper coverage of the presidency‖ (121). Therefore, a media bias 

can work in favor of the candidate who is supported by the publication, but there can be 

adverse consequences for those who the publication opposes.  

In understanding the news dynamic, especially with the invention and rise in 

popularity of television, it is vital to look at the effects of television on the political 

process. When comparing the effects of newspaper and television news coverage, James 

N. Druckman found that ―television news and newspapers differ substantially in the 

quantity of coverage but do not drastically differ in terms of content. More important, I 

find that newspapers, and not television news, play a significant, although potentially 

limited, role in informing the electorate‖ (463). When watching television, there is only a 

limited amount of information that can be expressed due to the nature of how people 

watch television. Advertisements are in 30 second increments, and there is a limited 

amount of information that can be disseminated in that time in comparison to newspapers 

articles that can be longer and include more substantial information. However, more 

people see the television ads which are why the newspaper play a ―potentially limited‖ 

role, but make for a more informed voter. What is commonly agreed upon is that the 

there has to be a ―changing architecture of local journalism ecologies during a period of 

rapid news industry,‖ but it does not change the fact that local news is a vital source of 

information for people about elections (Anderson 289). This being said, ―television has 
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changed the character of parliamentary elections… because it is a medium that projects 

personalities more effectively than ideas or policies‖ (Mughan 327).  

Politicians and journalists produce an interesting dynamic that should be 

addressed. ―Power relations between politicians and journalists are often depicted as an 

ongoing tango with one actor leading the other,‖ and both sources rely on the other for 

getting information and disseminating it (Aekst 310). The results of Aekst‘s study show 

that incumbents to an office have more contact with the press; therefore, they are given 

more exposure to the people, increasing visibility, creating greater name recognition, and 

increasing potential for re-election. This exposure is vital in being elected in ―that the 

mass media have the potential to strongly influence competition in House races: 

Challengers are able to use the media advantages in media market districts to overcome 

the exposure gap associated with the incumbency advantage‖ (Prinz 305). Therefore, 

substantial media exposure is vital to name recognition, as well as to maintain or retain 

candidate prestige in political races. However, there are associated issues that come with 

name recognition, as people may have preconceived notions about candidates. Politicians 

have the ―choice of message strategy— especially the decision to ‗go negative‘ in 

advertisements—as a function of incumbency and the perception of incumbency 

advantages that are held by both challengers and incumbents‖ (Tinkham 291). Therefore, 

campaigns decide whether to stress issues that are relevant to bolstering their candidate, 

or to use negative campaign techniques to focus on an incumbent‘s voting record, stance 

on issues or personal qualities and qualifications. Here the ―incumbency status and the 

perception of how much the incumbent in the race benefits from his or her tenure in 

office‖ will have a correlation to the campaigning techniques that the opposition uses 
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(Tinkham 291). However, this is not limited to incumbents, because the choice to ―go 

negative‖ can also be used on novice politicians, where instead of looking at what was 

achieved as a politician, personal records are brought out. Therefore, negative 

campaigning has become relevant, and no candidate can escape the possibility of being 

seen through a pejorative lense.  

Voting Habits and Behavior 

There are numerous situations that help voters decide who to vote for, from the 

aforementioned media, to discussions with other people. ―Individuals often choose 

discussion partners for reasons unrelated to politics, and many communication networks 

have heterogeneous information levels and preferences as a result‖ (Ryan 44). The 

findings from a study conducted by John Barry Ryan, published in Political 

Communication, show that ―vote choice‖ is predominantly determinate on the ―partisan 

composition of his or her discussion network‖ (Ryan 44). People have a tendency to vote 

the same as their peers and people they trust. To further develop this argument, the article 

―the Coevolution of Networks and Political Attitudes‖ shows that there is a correlation 

between people‘s attitudes and social affiliation. In asking the question whether people‘s 

views converge over time, or if they mesh by happenstance, the authors of the article 

argue that ―individuals shift their political views toward the political views of their 

associates. This conformity is driven by social ties rather than task ties. We also find that 

political views are notably unimportant as a driver for the formation of relationships.‖ 

(Lazer, Rubineau, Chetkovich, Katz and Neblo 248). However, ―some scholars suggest 

that people will make better choices if they engage in political discussion with opinion 

leaders‖ (Richey 366). So people discuss political issues with their peers, and they 



9 
 

engage in discussion with ―knowledgeable discussants‖ (Richey 368). Aside from 

discussions with peers, ―parties can be powerful in shaping the policy preferences among 

their supporters‖ (Slothuus 158). ―Even strong partisans do not follow the party line 

uncritically‖ because different issues occurring in society may persuade individuals to 

vary their identification. Therefore, party elites have the task of trying to identify with the 

preexisting beliefs of the voters, even the most loyal of supporters, in order to shape their 

policies.  

To understand how and why people change who they vote for, it is vital to 

understand the cognitive process behind this change in ideology. The article, ―Ideolody, 

Attitude Change, and Deliberation in Small Face-to-Face Groups‖ illustrates that the 

most effective way to change a person‘s political view is through face-to-face 

deliberation, because, ―attitude changes vary depending on individual attributes and the 

nature of a group's deliberation‖ (Gastil, Black, and Mascovitz 23). Despite people 

coming into a group discussion with a predetermined agenda, by participating in group 

discussion it will make a person either question their ideology, or become more 

entrenched in it. This may cause a person to change their ideology and change their 

attitude, or further identify with it.  

Political Candidates 

 Candidates have the burden of setting themselves apart from their competitors in 

order to win the election. Through the evolution of the media, the way a political 

campaign is run has changed. Candidates today have been compared to entertainers, as 

they are entrenched in the public arena, especially through television. Because the 

medium has become so popular ―politicians tend to communicate favorable images of 
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their personalities rather than providing factual information‖ (Schütz 211). In Schütz‘s 

article ―Entertainers, Experts, or Public Servants? Politicians‘ Self-presentation on 

Television Talk Shows,‖ concludes that politicians ―provided less factual information 

than experts and disclosed less about their personalities than entertainers. Furthermore, 

they relied heavily on presenting themselves as worthy, successful, and innovative‖ 

(Schütz 211). The original importance of trying to inform the voter about the best 

candidate is rare. Instead, it is about the ―best looking‖ or most charismatic speaker.  

 Understanding the effects of campaigning is also imperative to the political 

process. In analyzing campaign discourse, researchers can see how political information 

is interpreted and utilized by understanding focus groups. Analysts‘ Montague Kern and 

Marion Just published a study showing ―that advertising messages are far more likely 

than campaign news to stimulate discourse, and that negative ads can be highly effective 

against the target even as the author is penalized for dirty campaigning‖ (Kern and Just). 

Analysis of the discourse also illustrates the impact of televised political messages that 

resonate with an individual's deeply held social and political values. This illustrates that 

campaigning effectively appeals to some constituents but simultaneously risks upsetting 

others through negative campaigning and going against their belief system. The article 

―Should Women Emote? Perceptual Bias and Opinion Change in Response to Political 

Ads for Candidates of Different Genders,‖ looks at how female candidates are perceived 

and how they should market themselves to the public. The author concludes that ―broadly 

speaking, neutral ads for women are perceived as more socially desirable. They also 

produce a smaller third-person effect and more favorable attitudes than emotional 

appeals, whether positive or negative‖ (Hitchon, Chang and Harris 49).  
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These findings are relevant because of their practical implications for 

campaigners, which can loosely be applied to third party and independent candidates.  

 Political Issues 

 There is a symbiotic relationship, both dependent and competitive, between media 

groups and constituents pressuring candidates to choose platforms and issues to run on. 

Therefore, candidates need to structure policy messages and issue related rhetoric. One 

study found that the media both report issue news and advocate unique policy messages, 

and that inter- and intra-interest group competition in structuring issue information is 

cyclical and often related more to journalistic norms than to actual pressure group 

strength‖  (Terkildsen, Schnell, Ling 45). Therefore, candidates need to be sensitive to 

the media, as many of their platforms are reinforced or rejected by the media, which may 

have a direct effect on the outcome of an election.  

  Other than utilizing the press to disseminate information to potential voters, 

politicians who align with a certain party identify with the basic party platform as an 

additional way to describe their belief system. It is hard for candidates to explain their 

entire personal belief system, or defend themselves against every negative comment 

made. By identifying with a party, candidates associate themselves with the same 

fundamental beliefs of the party, which may help to gain political support.  Candidates 

are ―covered more positively when the news focuses on issues their party ‗owns‘ than on 

‗opposition‘ issues. Democrats benefit particularly from news about social welfare topics. 

Republicans, meanwhile, receive the most favorable coverage in defense and tax stories‖ 

(Hayes 377). Therefore, the reputations of parties and how they deal with issues is 

utilized by the media so help attract potential voters which works favorably in 
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campaigning. Findings also suggest that if a candidate focuses on these issues, like taxes 

for Republicans and social welfare issues for Democrats, and they are perpetuated by the 

news media, then potential voters will have a better understanding of the candidates and 

their platforms (Hayes). 

 None of this research focuses on independent or third party candidates. However, 

understanding what effects people‘s voting habits, how candidates affiliate with political 

parties and get on the ballots, as well as understanding campaign issues help us see how 

the dominance of the two major parties effect candidates.  

Relevant Literature in Critical Rhetorical Studies 

The review thus far shows a clear lack of research focused on third-party and 

independent candidates in the current work in political communication. By understanding 

what the ―Other‖ is and why there are cultural and structural constraints in political 

power, the structural gap created for independents and third party candidates by this 

bipartisan system will become clear. Understanding what power is, how it is used in 

politics, and how it applies to the marginalization of third-party and independent 

candidates, will help us determine if these candidates can be identified as ―others.‖ Thus 

this section of the literature review will look at the concepts of the ―other,‖ hegemony 

and power in order to understand how and why marginalization occurs.  

Hegemony 

The Gramscian concept of hegemony describes the production of a perceived 

societal reality that is created through a cultural struggle between those with power (the 

ruling ideology) and those without it (everyone else). Gramsci introduced the idea that 

power does not need to be received through violence and political and economic 
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coercion, but may be received ideologically. Through a hegemonic culture, the 

bourgeoisie‘s values became the ―common sense‖ values of all, and this helps to maintain 

the status quo and prevent a revolt. Currently, the concept ―hegemony‖ is used to 

describe dominance in society by creating a political and cultural societal norm. It is no 

longer simply used as a means to hinder a ―revolt,‖ but it is used as a means to control the 

masses and maintain a cultural status quo.   

In cultural studies, understanding the hegemonic belief system and who holds the 

power is vital to understanding why people believe things to be as they are. Hegemony, 

according to Gramsci, is when a person‘s belief system is developed by everyday 

discussions and therefore becomes what individuals deem ―normal.‖ Unless these ideals 

are constantly reinforced, through daily routine, the media and everyday life, they can be 

challenged by the people who believe them to be true. These norms are usually defined 

by the ruling powers which are ―maintaining and reproducing the governing sets of 

meanings of a given culture‖ (Barker 481). Gramsci says that hegemony is possible 

because people consent to the ruling-class‘s ―exercise [of] social authority and 

leadership;‖ and due to the lack of people challenging these imposed ideals, they are 

passed on to future generations.  In hegemony, ―one group takes on a position of 

leadership,‖ holding the power, and therefore makes the decisions, while the 

marginalized groups can choose to follow or challenge it (Barker 67). It is much easier to 

reinforce hegemony than to challenge it since ―the secret to success is to offend nobody,‖ 

but that is not necessarily the correct approach (Bennett 236). Looking at the American 

bipartisan political system in the United States through hegemonic theory emphasizes the 
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delineation between the dominant Democratic and Republican parties and independent 

and third party politicians who do not have as large a role in government.  

The “Other” 

 The marginalization of certain groups by hegemonic powers includes what some 

scholars refer to as ―othering.‖ To define the ―other‖ Sonja Foss says, ―when an ideology 

becomes hegemonic, it accumulates ‗the symbolic power to map or classify the world of 

others.‘ It invites ‗us to understand the world in certain ways, but not others‘.‖ (210). In 

post-colonial theory the ―other‖ is a colonized group, and marginalization can be seen in 

the imperial discourse that creates a delineation between the two groups. This creates one 

group as dominant and hegemonic (colonists) and then ―other‖ as marginalized (those 

colonized) (Foss 210). This concept is addressed in multiple facets of cultural studies and 

is relevant to the examination of women, blacks, Native Americans, and numerous other 

groups that have been marginalized by the hegemonic culture (Foss 210).    

Anthropologist Nicholas Thomas says that the ―Other‖ calls reference to the 

―discourse of alterity‖ that distances what it studies from the fictional self it constructs 

(Thomas 3). Using a set of binary contrasts (myth/history, gift/commodity, 

hierarchy/equality, ritual/politics, etc), hegemonic discourse organizes human diversity 

into opposed spheres, which create a unity in comparison to the qualities of the 

opposition. This works in conjunction with the ―Other.‖ In society, people are defined by 

what they are not, in terms of a hegemonic culture. For example, women are described in 

terms of men, blacks are seen in contrast to whites, Native Americans are seen in 

juxtaposition to Americans; here the former are all the ―Other‖ in terms of the hegemonic 

later. Elizabeth Traube says the hegemonic group concentrates on retaining its dominant 
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status through beliefs, values, rituals, and other cultural phenomena and then contrasts 

their group‘s superiority to ―represent marginal groups as unusually rich in culture‖ 

(129). This reinforces the subordinate status of the marginalized group and further 

identifies the ―other‖ (129). This illustrates that once one has been defined within the 

binary contrast, a person or group is seen in contrast to the dominant group. 

The process of ―Othering‖ groups, individuals or ideas is related to Foucault‘s 

concept of discursive formations, as it is a means of understanding present day concepts 

through analysis of the past combined with current day life, policies and attitudes.   

Discursive Formations 

A discursive formation is defined by social and cultural constructions, as well as 

by cultural standards. Raymie McKerrow writes that power ―may have its origins in the 

remoteness of our past (carried forward through a particularizing discursive formation)‖ 

(99). Therefore, it is the precedence of the past, bundled with current day life and politics 

that create our cultural understanding of why things are the way they are presently. For 

Foucault, this is a problem because people ―run the risk of letting ourselves be 

determined by more general structures of which we may have no control‖ (Foucault, 

1984, p. 47). He warns people that it is important to question discursive formations, and 

determining practices and discourses must be grasped, because ―the extent to which what 

we know of it, the forms of power that are exercised in it, and the experience that we 

have in it of ourselves constitute nothing but determined historical figures, through a 

certain form of problematization that defines objects, rules of action, modes of relation to 

oneself‖ (Foucault, 1984, p. 49). Therefore, according to Hugh Miller, a discursive 

formation ―signifies a set of symbols that can be called knowledge‖ (473). 
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In the Archaeology of Knowledge, Foucault states that the pervasive regime of 

truth permeates culture through the way people speak about certain issues in the media. 

He says, ―One cannot speak of anything at any time; it is not easy to say something new; 

it is not enough for us to open our eyes, to pay attention, to be aware, for new objects 

suddenly to light up and emerge out of the ground‖ (Foucault, 1972, p. 78). Discursive 

formations are totalizing in that it is difficult to think beyond what you know, including 

popular culture, class interests and prejudices. For example, in the film and television 

industry, women are valued for youth and reproduction, but as they age, they may be 

dismissed while men are more represented as timeless. Because straying from the beaten 

path is an expensive risk, directors and producers try not to reinvent the wheel, but the 

problem is that it reinforces gender roles, stereotypes and societal norms, ―by which 

viewers unconsciously adopt the attitudes, values and/or behaviors they associate with 

screen culture subjects‖ (Scodari and Mulvaney). 

Nomos 

The ancient Greek concept of nomos (convention) placed in juxtaposition to 

physis (nature) illustrated an early understanding of languages and cultural constraints 

similar to Foucault‘s idea of discursive formation. Today, the term nomos is defined as 

provisional codes (habits/customs) of social and political behavior, socially constructed 

and historically (and even geographically) specific (Jarrett 74). The concept of nomos 

highlights the relativity of logos, as logic coincides with what we know and what is 

reinforced by society. In the book, Rereading the Sophists, Jarrett discusses one of the 

early significant examples of othering, how the sophists were ―othered‖ in relation to 

Plato and the hegemonic culture. Jarratt notes that Derrida described the Sophists ―as the 
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‗closest other‘ of Plato, one inseparable side of a ‗leaf‘ that cannot exist without its 

opposite‖ (Jarratt 7). Plato stands for mythos and absolute truth, while the Sophists stand 

for logos and relative truth. In ancient times, Plato‘s philosophy was hegemonic. In 

contrast, the Sophists were the side of the ―leaf‖ seen as the ―other.‖  

Methodology 

If independent and third party candidates are ―Othered‖ by the hegemonic 

structures and discourses of the two-party political system, then a rhetorical analysis of 

such candidates‘ campaign speeches should reflect their status as ―Others.‖ These 

rhetorical clues should provide knowledge about the discursive restrictions and rhetorical 

requirements independent and third party candidates‘ face. Toward that end, the thesis 

examines the campaign rhetoric of the independent candidates Charlie Crist and Joe 

Lieberman using ideographic analysis. Ideographs are an integral part of culture which 

help people understand abstract concepts and relate them to their belief system. Political 

speeches are inundated with cultural ideographs as they help constituents understand 

concepts and relate them to what they identify with. By taking an ideographic approach 

to analyze Crist‘s and Lieberman‘s speeches, it will become evident how they use 

American ideographs in their speeches to persuade voters to vote for them. Ideographs 

may also allow these independent candidates to associate with American political history 

despite their disaffiliation with the major political parties. An ideographic analysis will 

revealed how the candidates deal with their status of ―other.‖ Related rhetorical concepts 

such as identification, the subject and kairos will also be addressed within the context of 

the analyses.   
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Ideographs 

 Culture is in part constituted by ideographs which vary over time. The underlying 

idea of the ‗ideograph‘ is that ―human beings in collectively behave and think differently 

than humans in isolation‖ (McGee 452). Based on this theory, Michael McGee discusses 

the ideograph as a means to explain how people are affected by linking connotative 

concepts to symbolic systems. He says that ―human beings are ‗conditioned,‘ not directly 

to belief and behavior, but to a vocabulary of concepts that function as guides, warrants, 

reasons, or excuses for behavior and belief‖ (455). So essentially, culturally meaningful 

terms are used to create a general understanding among people. ―The important fact about 

ideographs is that they exist in real discourse, functioning clearly and evidently as agents 

of political consciousness. They are not invented by observers; they come to be a part of 

the real lives of the people whose motives they articulate‖ (456). As further explained by 

John Murphy, ―the ideograph, [is] an ‗ordinary‘ language term that represents a 

‗collective commitment‘ to a ‗normative goal,‘ as a means for the critique of public 

discourse‖ (Murphy 46-7). He continues to say ―but it also foreshadowed a change in the 

ways in which critics would approach political rhetoric‖ in that ―no word is entire of 

itself; all words are a part of the main‖ (Murphy 47). In summary, an ideograph gathers in 

concepts such as ideology, myth, symbols, and/or images that give meaning to a symbol 

system. ―The ideograph guides behavior and belief into channels easily recognized by a 

community as acceptable and laudable, or not. Hence, in public discourse, ideography 

invokes coherent patterns and recognizable formulations‖ (Miller 469). Ideographs, 

according to Condit and Lucaites, are a ―culturally biased, abstract word or phrase, drawn 

from ordinary language which serves as a constitutional value for a historically situated 
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collectivity‖ (xii). Because ideographs are flexible as ―cultural signifiers,‖ the definition 

can change based on different goals of the rhetorician; for instance, a word like 

―equality‖ can be used differently by various rhetors, and they can use the same words to 

facilitate contradictory arguments. This is seen in political campaigns, where different 

candidates use the same words to achieve different ends. Therefore, ―ideographs populate 

the culture and determine its constitution, but it is impossible to predict the effects of 

them‖ (Miller 479-480).  

As an example of ideographic criticism, Condit and Lucaites analyze the 

evolution of the term ―equality‖ as a cultural ideograph throughout American history. 

About equality Condit and Lucaites say, ―it is at once a normative abstraction that 

resonates with the highest ideals of America‘s collective being and a rather narrow and 

pedestrian empirical characterization of the sameness or identity of any two objects‖ (ix). 

By looking at these definitions, one can see how the definition of ―equality‖ varies from a 

―normative abstraction‖ to an ―empirical characterization.‖  This is further developed 

throughout their book, as Condit and Lucaites look at the evolution of the definition of 

the word ―equality‖ in conjunction with the political climate of America. The journey 

begins in 1776, when America claimed its independence and national identity based on 

―equality‖ for ―all men‖; however, back then ―all men‖ meant all white men. As the 

country evolved, so did the status of blacks and women, which created a need for a 

redefinition of the term ―equality.‖ By looking at the evolution of ―public argument,‖ 

Condit and Lucaites show ―the domain of rhetorical interaction through which a 

community actively negotiates its common needs and interests‖ (xii). By understanding 

what the public argument is, in terms of a public vocabulary, you can understand why 
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equality was defined as it was at various times in American history. This is relevant in the 

political climate because it is vital for politicians to use the ―public argument‖ to try and 

get votes at election time. 

A related concept is rhetorical culture, which is ―the range of linguistic usages 

available to those who would address a historically particular audience as a public, that is, 

a group of potentially disparate individuals and subgroups who share a common interest 

in their collective life… the symbolic boundaries within which public advocates find 

themselves constrained to operate‖ (Condit and Lucaites xii). This concept emphasizes 

that social issues are directly related to the culture of the time and how they are perceived 

by the general public as well as to how one may act within cultural constraints. This is 

relevant in the political arena, especially when operating within a political party structure. 

The political parties are arguably the constraints that politicians must operate within.   

Related Rhetorical Concepts 

 Related to the ideographic analyses conducted in this thesis are other rhetorical 

concepts including Kenneth Burke‘s theory of identification, Rayme McKerrow‘s 

treatment of ―the Subject‖ and the ancient Greek concept of kairos. Understanding each 

of these concepts are vital, as cultural ideographs can only be effective if the audience 

understands the ideographs in terms of themselves (their identification), understand who 

the speaker is (the subject) and what is going on at the time of the event (kairos). 

Identification 

 Identification works in conjunction with the ideograph as it lays a basis of 

understanding certain terminology and the cultural implications of the ideograph. 

Ideographs are also understood in terms of identification because a person understands 
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certain words based on who they are and what they believe.  Kenneth Burke argues that 

identification is fundamental to being a person and communicating. Because people are 

born and live their lives differently, arguably the only way to identify with one another is 

through communication. This allows people to relate symbolically using signs and 

signifiers. According to Burke in Rhetoric of Motives, the definition of rhetoric is:  

… an essential function of language itself, a function that is wholly realistic, and 

is continually born anew; the use of language as a symbolic means of inducing 

cooperation in beings that by nature respond to symbols (43).  

With this, he states that the basic function of rhetoric is ―the use of words by human 

agents to form attitudes or induce actions in other human agents‖ (Burke, Rhetoric of 

Motives 41). Therefore, human action occurs by the use of language as a means to 

convey a certain attitude. This is vital to understanding his theory of identification 

because a person‘s attitude is affected by what they identify with. There is a three step 

process for the identification to occur. The first is ―the process of naming something (or 

someone) according to specific purposes‖ (Quigley 2). Once the ―naming‖ is established, 

secondly, a person decides whether to associate with or disassociate with others and then 

thirdly, the product will be identification, ―the state of being consubstantial with others‖ 

(Quigley 2). Therefore, the individuals have persuaded either themselves or others to 

associate with certain shared qualities or vice versa.   

 People are separate and have separate identifications. Even though two people 

may have similar experiences, and/or identify with each other, for example, by socio-

economic class, they may still identify with different things. Identification is vital to 

persuasion. We build a society based on language and communication, so in order to 
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establish a communal belief system and identification with each other, people need to 

effectively understand each other. Burke warns us that language may lead to war, poverty 

and destruction, but this does not dismiss the fact that it can lead to cooperation and 

peace. According to Burke, people understand things based on their daily life, and that is 

where they develop their identity. ―Identification is hardly other than a name for the 

function of sociality‖ (Burke, Attitudes Toward History, 267). It is used as a ―mediatory 

ground‖ between two separate entities to create a common identity.  Understanding 

identity is vital, as individuals have different upbringings and exposure to different 

events. ―If men were not apart from one another, there would be no need for a rhetorician 

to proclaim their unity‖ (Burke).   

 Once a person has identified who they are and what they believe, they can find a 

subject to listen, as long as ―the Subject‖ identifies with their same topics and beliefs; or 

vice versa, a ―Subject‖ can find a group of followers, just as long as they identify with the 

same things.  

The Subject 

To be a credible subject, a person (in this case politicians) needs to establish that 

he or she identifies with his or her constituency, and this can be done by using cultural 

ideographs. In McKerrow‘s ―Critical Rhetoric and the Possibility of the Subject‖ he looks 

at how people become powerful, and how their power is an axiom, or universally 

accepted. First, the speaker has to establish him/herself as a speaker of freedom, become 

a public voice that legitimizes others to fight for freedom. ―Subjects are neither solely 

creatures of language nor agents independent of the historical practices in which they 

engage. Rather, they are constituted by both language and social practices‖ (McKerrow 
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51). A person reinforces their power by acting a certain way in the public eye and then 

maintains it by writing books, giving speeches and making appearances. ―Rhetoric was to 

give effective expression to truth. Individual speakers, acting as agents imposing their 

individuality on the world, could be held accountable for the manner in which they 

served truth‖ (McKerrow 55). In public and political life a person must publically 

reinforce their truths and not their constraints, creating their credibility. Thus, ―the 

subject is not a God-given concept but a socially constructed one‖ (Miller 476). 

Therefore, leading a life in the spotlight is not enough; public figures must persuade the 

public to emulate their actions. ―The focus remained in part on the leaders as forceful 

individuals whose actions were accessible and could be appraised as either facilitating or 

hindering the success of the broader social cause‖ (55).  A person needs to establish 

him/herself as a speaker of freedom, reinforce this with actions to maintain credibility 

and hopefully be appealing to audience. 

Despite being an effective subject and identifying with a majority of people, if the 

timing is wrong, a situation can have less than idyllic repercussions, or if the timing is 

right the results may be ideal.  

Kairos 

The article ―The Ancient Concept of Kairos‖ by Phillip Sipiora, introduces the 

idea of timing and relevance, and how vital they all are in both past and present 

situations. Kairos ―stresses the importance of the particular moment or issue, rather than 

universals or ideals,‖ which shows us the vitality of looking at how each moment can 

influence the next sequence of events (Sipiora 11). Sipiora‘s looks at the issue of 

timeliness in teaching, social situations/social responsibilities, love, theory, the rhetorical 
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process, speech, debate, politics, friendship, the economy and even war. What is 

interesting about kairos is the notion that time is fleeting, and how in every situation, 

time plays a role. ―Since each discourse must be shaped in immediate response to the 

present occasion‖ it must be documented as soon as possible after its occurrence to be 

properly remembered (Sipiora 6). Kairos is important because it teaches us appropriate 

ways of dealing with situations by developing appropriate timeliness.  

 Not only does kairos look at timeliness, but it also demonstrates the importance of 

acting in accordance with the situation at hand. Isocrates‘ advice to the King of Cyprus 

illustrates thing: ―do nothing in anger, but simulate anger when the accession [kairos] 

demands it‖ (Sipiora 11). That is, acting in anger is not appropriate, but if anger is 

expected, then display it. Also, ―Kairos is a principle that guides men to do, not what they 

are entitled to do but, rather, what they should do‖ (Sipiora 12). This is further explained 

by saying that people should not view things the same in fortunate and unfortunate 

situations, but should always deal with the relevant situation and ―at such times [kairos] 

seek, not just rights but their best interests‖ (Sipiora 13). The example given in Sipora‘s 

essay is whether to go war or to negotiate peace, and what is called for is a cost benefit 

analysis of the pending issue to see if war is necessary. It is not best to strictly look at 

past issues to make a current decision, because what was appropriate in past decision 

making may not be relevant now.  

 ―Kairos remains a master concept cutting across ages, cultures and disciplines‖ 

and shows us how and why situations demanded certain responses, and it tells us to act in 

accordance with what is appropriate at the time (Sipiora 17).  



25 
 

Kairos is important to understanding ideographs as their definitions are created 

and understood through time. For instance, an ideograph like equality is situational; its 

meaning in colonial America is different from its meaning in the 21
st
 century. To truly 

understand the implied meaning of the ideograph, it is vital to understand the kairos of it, 

the time in which it happened.  

In ancient Greece, Isocrates had a vision of rhetoric as the basis for a democratic 

state, which arguably has come true. A number of politicians stand for the same things, 

but their ability to gain votes and maintain a following is what is truly fascinating. 

Isocrates‘ perspective was based on two assumptions, the first being that human 

collectivities are based on logos in speech and reason. Condit and Lucaites say that ―the 

logos in collective interaction…distinguishes the moral structure and capacity of human 

society‖ (xi). The second is that ―rhetoric or public discourse functions as a pragmatic, 

political aesthetic, the artistic objective of which is the lived, political world produced by 

and for a particular human collectivity‖ (xi). Those who participate in the ―political 

aesthetic‖ are judged on the value of the political world that they create. This forms a 

relationship between leaders and the people through the context of the present, historical 

or cultural memory of the people. By studying ideographs, myths and metaphors it can be 

seen how they ―demarcate the symbolic boundaries within which public advocates found 

themselves constrained to operate‖ (Condit and Lucaites xiv).  

 To see how the ideograph is employed in public argument, in this case the 

campaign rhetoric of two independent political candidates, it is important to see the 

rhetorical limits which can be defined by its diachronic and synchronic structures. The 

diachronic structures ―represent the full range and history of its usage for a particular 
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rhetorical culture (Condit and Lucaites xiii). This includes looking at the historical 

context of the word and its relevance through time. The critic should also examine the 

synchronic structure, which is ―its relationship in public discourse to other ideographs 

relevant to the historically specific situation they are collectively employed to modify or 

mediate‖ (xiii).  

The methodology employed to analyze Crist and Lieberman‘s campaign rhetoric 

will be McGee‘s method of investigating ideographic usage, in order to understand the 

ideographs within the chosen speeches to see their origin and why they are used by the 

candidates. My analysis, therefore, will follow McGee‘s three steps in looking at the use 

of ideographs in political discourse: 

(1) The isolation of a society's ideographs, (2) the exposure and analysis of the 

diachronic structure of every ideograph, and (3) characterization of synchronic 

relationships among all the ideographs in a particular context (McGee, 463) 

The analysis will identify the ideographs in the speeches and then compare them to see 

which ones are prominent in both speeches, providing a foundation for analysis of 

terminology used by the two rhetors. The critique will continue with a diachronic analysis 

of the emergence of the ideographs in political rhetoric for the independent candidates 

Crist and Lieberman. This will place the ideographs used by them in their historical 

context. The critique will then analyze the ideographs used synchronically to evaluate 

each ideograph‘s ability to achieve the candidates‘ goals. Despite Crist and Lieberman 

identifying themselves as independent candidates, they are still American and relate their 

rhetoric to American political ideology through the chosen ideographs.   
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 Related to the ideographic analysis are concepts of identification, the ―subject‖ 

and kairos.  In order to gain ethos or credibility as a speaker, Crist and Lieberman have to 

identify themselves with a group of people. This is a daunting task, as they were 

previously identified as Republicans and Democrats and now they have to re-identify 

themselves as independents. They also have to create themselves as the ―subject.‖ 

Despite the fact that they are the ones giving the speeches, they have to demonstrate their 

leadership capabilities and sway their constituents to follow in the move to independence. 

There is also an important aspect of kairos to their campaign rhetoric in terms of when 

they chose to run as independents. What were the situations that occurred that prompted 

their changes in party affiliation? By using ideographic analysis as the method of 

rhetorical criticism, along with related concepts of identification, the ―subject,‖ and 

kairos, the study should reveal if and how political otherness effected their campaign 

rhetoric and use of political ideographs.  

Conclusion 

This thesis will be organized as follows: to complete the ideographic analysis we 

will first examine in chapter two how and why third-party candidates are ―othered‖ by 

looking at the current political system and how it is set up. This will be done by 

identifying current legislation that prevents third-parties from participating equally in the 

political arena, as well as cultural constraints that prevent third-party candidates from 

gaining the support to win an election.  

Chapter three will provide an ideographic analysis of Charlie Crist‘s and Joe 

Lieberman‘s speeches to announce their campaigns as independent candidates for the 

United States Senate. This will be done in conjunction with understanding the kairotic 
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discourse of Crist‘s and Lieberman‘s disaffiliation, how they re-identified themselves as 

Independent candidates and how they validate their running based on prior achievements 

in the political arena. 

The final chapter will offer conclusions drawn from the analysis. It will highlight 

contributions as well as limitations of the thesis and offer suggestions for further 

research. 
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II. MARGINALIZING THIRD PARTY AND INDEPENDENT CANDIDATES 

 Third parties and independent candidates have been prevalent throughout the 

history of the United States, but they have not gained the same traction as the major 

parties, the Democrats and the Republicans. In this chapter I discuss the reasons why this 

is so. An understanding of how the traditional two party system developed will help 

situate Crist and Lieberman‘s rhetoric within the larger political context.  

 This chapter is organized into three main sections. First is a discussion of the 

current system and the structural boundaries to entry for third party and independent 

candidates. Second is an examination of attitudinal barriers for independent and third 

party candidates. Finally, the chapter discusses Crist and Lieberman‘s evolution to 

political ―otherness‖ including the discursive barriers they faced.  

Institutional Constraints for Third Party Candidates 

 To better understand what a third party candidate is and why they are 

marginalized, it is vital to understand the current system. By understanding current 

financial monetary constraints, getting viable candidates and access to media and debates, 

we will see how hard it is for independent and third party candidates to gain access into a 

bipartisan system. There are laws and norms that govern the current system and create 

barriers for independent and third party candidates. ―Because political parties, as 

collectives, challenge the individualistic and populist spirit of American culture, a 

continuing theme in U.S. political history has been a ‗conflict between the obvious need 

for political parties and the public discomfit with them‘‖ (Jarvis 3). This shows that 



30 
 

despite people‘s ambivalence about political parties, they have a tendency to identify 

with one of the major parties. Using political labels has important psychological effects 

on citizens. There is a strong American tradition of talking about political parties, and 

party labels are used in ways that contribute to their political potency in the United States. 

―For at least the past fifty years, party labels have efficiently reduced uncertainty by 

rhetorically identifying those in charge, thereby contributing to a narrative of the United 

States‖ (Jarvis 79). Therefore, the politicians with power are usually affiliated with a 

major party, and then they have the support of not only the party, but the hegemonic 

American ideology. 

  After studying independent and third party candidates, one might ask how they 

can ―compete in a two-party system that has codified itself legally and culturally?‖ 

(Jarvis 45). There are several major obstacles in a two-party system, ―including 

constitutional, legal and administrative provisions; fewer resources and poorer media 

coverage than that of major party candidates; and a lower standard of respect than that 

afforded to candidates affiliated with the major parties‖ (Jarvis 169). Therefore, the 

system not only marginalizes ―other‖ parties, but it reinforces the current system of 

power for the major parties. First, of the current system will be described, then the 

structural boundaries to entry for independent and third party candidates will be 

explained: monetary constraints, getting a viable candidate, and access to the media and 

debates.   

The Current System  

 There are a number of third parties that run in every election versus the dominant 

Republicans and Democrats, and based on voter surveys, people agree that the bipartisan 
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system is not necessarily so great. In 2000, twenty-three percent of people thought that 

―the two-party system works fairly well‖ while thirty-nine percent believed that ―the two-

party system has real problems but with improvement can still work well‖ (Patterson 46).  

Twenty-eight percent felt that ―the two-party system is seriously broken and the country 

needs a third party‖ (46). So again, one may ask, why is there not a rise of a third party? 

Harvard professor Thomas Patterson, who studies government, says ―third parties are 

born on issues rather than wishes. No third-party candidate of the left since 1924 has 

garnered even as much as 5 percent of the vote… big issues, economics and race, fueled 

those insurgencies‖ (46). It is important to note that the dominant parties do not have the 

same fundamental platforms that they had 200 years ago, but instead they realign every 

few decades to emulate the changing times, while not straying too far from the 

fundamental principles of the party. This ―realignment had occurred every third or fourth 

decade, roughly the length of time required for loyalties developed in the last one to fade‖ 

(Patterson 31). So when third-parties are seen as fads, it is hard for them to gain traction 

as it takes a while to gain loyalty from followers.  

People in a candidate‘s constituency may form a commitment to an individual 

person, but unless they have other candidates that follow the same party lines, once that 

single election is over, the party loses traction and has to redevelop for future candidates. 

Independent and third party candidates not only have to create their own personal name 

recognition, but they have to create a party following as well, which is expensive and 

time consuming. When discussing Ross Perot‘s third party presidential candidacy in 

1992, Patterson says that he gained traction because ―there is a vacancy in the political 

center when the major parties drift too far apart and that it fills rapidly when they tighten 
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up‖ (46). The political system is having issues today as there is a ―decline of the large 

overarching issue, the creation of an economic safety net, and the rise of groups to satisfy 

particular demands‖ which has not only weakened both of the major parties, but has also 

deprived third-parties of raw materials they need to thrive (46).  

Election Process 

 The ones with the power set the agenda, and in the United States, the Democrats 

and the Republicans have created and reinforced a system that marginalizes any political 

group that runs in opposition to them. Current campaign laws are set up to work to the 

advantage of the major parties as it is a winner takes all system of counting ballots. ―The 

winner-take-all system of counting ballots, for example, does little to encourage a party 

that perpetually comes in third or fourth place to repeatedly contest elections, whereas 

proportional representation systems, which are widely used in other industrialized 

democracies, do.‖ (Herrnson and Faucheux). Unless the election is too close to call, 

within a one to two percent difference, the person with the highest number of votes wins.  

 The next issue is ballot access, where all candidates have to gather a certain 

number of signed petitions to be listed on a ballot, or pay a filing fee. ―The Democrats 

and Republicans have constructed a maze of cumbersome regulations and procedures that 

make it difficult for minor parties and independent candidates to gain a spot on the 

general election ballot‖ (Rosenstone, Behr and Lazarus). This works against third party 

candidates as people from the major parties may have volunteers and money to go out 

and get the required number of ballots signed, while a third party candidate does not have 

the luxury of appealing to people who are registered with a major political party. What 

makes this more complicated is that the process is not uniform in all states, as different 
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states have different filing regulations, requiring  different numbers of collected 

signatures, have different lengths of time when petitioning can occur and have different 

deadlines.   

 In marketing, business, politics, the medical field, teaching and any other 

profession it is important to identify with a group. For instance, in marketing you create a 

logo so people know your product, in teaching you get a PhD or specialization to teach a 

subject, in medicine you specialize in a field to practice, and only if your name is known 

and your credentials valid, will people use your service. This is the same in politics which 

causes another problem for the third party candidates as they have to create a party name, 

and essentially a party legacy in one election. There are a variety of labels that people can 

run under, ―Progressive,‖ ―Independent-Progressive,‖ ―Socialist,‖ ―Non-Party Affiliation 

(NPA)‖ and the list goes on. This makes it hard for third-party candidates because they 

have to figure out which title they want or do not want, and then create a campaign 

around reinforcing the principle of the label while rejecting others, yielding a much 

harder job than calling yourself a Democrat. Also, ―such a predicament can only 

contribute to voter confusion and the general perception that third parties are temporary 

and makeshift, not deserving equal consideration‖ (Rosenstone, Behr and Lazarus). Even 

though third party and independent candidates can choose platforms to run on without the 

pressures of a party, it may simultaneously be challenging to decide which platforms to 

run on. Also, ―Because third parties are short-lived, they have little time to build an 

electoral apparatus‖ (Rosenstone, Behr and Lazarus). It is unlikely that one third or 

independent party will congregate and run on multi-levels, local, state and federal, so 

therefore the party will lack the patronage enjoyed by the major parties.    
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Financial Constraints 

  Running a campaign is expensive and time consuming, and without a substantial 

amount of money and an extensive volunteer base, getting exposure and name 

recognition is very challenging. Because third party and independent candidates do not 

have the backing of a political party, their first major issue is money. They typically do 

not have the proper support or funding of the established political parties as they do not 

have the longevity or membership that the Democrats and Republicans do. ―Third party 

and Independent candidates raise and spend substantially less money than do their major 

party counterparts‖ (Herrnson and Faucheux ). So unless a candidate is independently 

wealthy, like Ross Perot, getting enough money to successfully run a campaign can be 

quite challenging.   

Campaign financing laws is another issue that hinders third-parties getting elected 

into their intended office. In 1974, the Federal Elections Commission (FEC) created the 

Federal Election Campaign Act (FECA) which is a law that provided major party 

candidates (Democrats and Republicans) a lump sum of money for their campaigns. As 

well as the money provided from the commission, the major parties are allowed to raise 

as much money as possible to pay for campaign expenses. However, this law freezes out 

the third party challengers because a federal campaign is reimbursed after the election. 

These candidates ―receive public funds only after the November election, and then only if 

they appear on the ballot in at least ten states and obtain at least 5 percent of the national 

popular vote. The exact amount a candidate receives increases with his total vote‖ 

(Rosenstone, Behr and Lazarus). Therefore, these third-party candidates have to raise the 

money to run, and only retroactively receive money from the commission, after the 
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election cycle is over. However, even though third parties are denied pre-election 

subsidies ―they must still comply with the FECA rules on disclosure of campaign 

contributions‖ (Rosenstone, Behr and Lazarus). It is evident that during the general 

election major candidates can spend their time campaigning as they already have 

campaign funds to spend, while the third-parties have to spend their time raising money 

and qualifying to get on the ballot.  

This becomes a catch-22, because now third- party candidates need to raise 

money, but have limited ways to get it. The candidates need to get it from political action 

groups (PACs) and other private funders; however, by starting with no money, they 

already are at a disadvantage as people do not want to invest in a candidate that they 

think will lose. Just as in business, you do not make a bad investment in hopes to lose 

money with no payout, so why would you in politics? So therefore, people are less likely 

to give money to a candidate who they think will not win. Third party and independent 

candidates ―raise an average of 56 percent of their resources from personal funds and 

loans, a much higher proportion of self-funders that among Democrats and Republicans 

(20 percent)‖ (Herrnson and Faucheux).  

Getting a Viable Candidate 

The next obstacle for third parties is getting a viable candidate to run for office. 

According to Aristotle, one of the most important artistic appeals in rhetoric is ethos, 

what we know as speaker credibility. And the only way to become a credible political 

candidate is based on precedence, what you have done in the past. It is expensive for a 

person to run for political office and fundraising is a daunting task, so finding a qualified 

candidate proves challenging as they are at a financial disadvantage, especially as they do 
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not have the support of the established parties. ―Eighty-seven percent of these candidates, 

as opposed to 80 percent of the major candidates surveyed, believe that the cost of 

campaigning discourages good, qualified people from running for office‖ (Herrnson and 

Faucheux).  

People are afraid to cast their ballot for a candidate they believe does not have a 

fair chance of winning, and they feel that a vote for the third party is a ―waste‖ of a vote. 

Some believe that ―casting their ballot for one of those contestants is the equivalent of 

voting for the major party candidate with whom they least agree‖ (Herrnson and 

Faucheux). Therefore, by voting for a third party candidate who does not win, some 

argue it is giving a vote to the candidate you least prefer. This also dissuades third party 

and independent candidates from running because they have to work harder than the 

average candidate to receive votes. The voters are no longer choosing between 

Democrats and Republicans; they are deciding whether to vote for a major party or minor 

party. ―A third party vote, therefore, does not merely signify the selection of one of three 

equally attractive options; it is an extraordinary act that requires the voter to reject 

explicitly the major parties‖ (Rosenstone, Behr and Lazarus). This process is multifaceted 

because of the barriers to finding viable candidates, as well as the challenge to the 

fundamental belief system most Americans are influenced by when they vote. Voters 

may not necessarily identify themselves with one of the major parties, but they will 

usually use their vote to support either one of them, and not necessarily a third person or 

independent candidate. ―The major parties win over third party voters and delegitimize 

third party candidates,‖ which may result in some people not voting for the ―other‖ as 
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they do not think the third party candidate has a real shot at being elected (Rosenstone, 

Behr and Lazarus).    

Access to Media & Debates 

The axiom of sensationalized media, ―If it bleeds, it leads‖ is also apparent in 

political news as well. The news is a business that is run by ratings, so reporting stories 

on no-name candidates who are not stirring the pot may not be wise for readership and 

viewership. Therefore, in political news, the ―focus [is] on the most ‗electable‘ candidates 

– almost always Democrats and Republicans – to the detriment of all others‖ (Herrnson 

and Faucheux). With media coverage like this, it is understandable why third party 

candidates do not get the same exposure as major party candidates. Also, since major 

party candidates have more money, they are more likely to use more expensive 

campaigning techniques, like direct mail, television and radio advertisements, while third 

party candidates are more likely to get exposure at a smaller level through literature drops 

and yard signs. Therefore, these third party and independent candidates do not get the 

free exposure that the news offers and cannot afford to buy the media time that the major 

candidates can, both resulting in a lack of exposure that is necessary for elections. Even if 

a third party candidate has unlimited funds, the scarcity of the media is another problem. 

There are only a limited number of advertisements that can be sold during a commercial 

break. ―This scarcity of resources means that third parties are able to purchase only a 

fraction of the political advertising bought by the Democrats and Republicans… minor 

parties, on average, acquire one-twentieth of the television and radio time the major 

parties do‖ (Rosenstone, Behr and Lazarus). 
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―The participation of third-party candidates is the thorniest issue surrounding the 

debates. The Commission on Presidential Debates (CPD) was created with the support of 

the two major parties and has devised rules that disadvantage third parties‖ (Patterson 

172). In application, Ross Perot is a prime example of a third party candidate who was 

excluded from the debates. Perot ran for president as a third party candidate in both 1992 

and 1996. In 1992 Perot participated in the presidential debates and was known as the 

―straw that stirred the drink,‖ bringing up issues that may have been otherwise avoided 

(Patterson 172). However, in 1996, Perot was excluded from participating, despite his 

being ―on the ballot in every state, had public funding, had nearly 10 percent support in 

the polls, and, four years earlier, had received more votes than any third-party candidate 

since Theodore Roosevelt in 1912‖ (Patterson 172).  This decision seems strictly political 

as, ―from the standpoint of viewer interest, his exclusion in 1996 was unquestionably a 

mistake‖ (172). However, third party candidates are still not guaranteed a place in 

political debate, even well known ones like Ralph Nader. The CPD thinks that it is 

unnecessary to ―parade before the voters a candidate they will have little interest in 

seeing‖ (172).  Also, ―Democrats and Republicans have been known to exclude these 

candidates from debates, ridicule them and treat them as sideshows‖ (Herrnson and 

Fauxcheux). However, the importance of third party candidates cannot be overlooked, 

because they may force other candidates to address issues that they previously would 

have preferred to ignore.   

However, not all third party candidates have been unsuccessful. Patterson 

discovered a formula for successful third-party candidates: (1) they often resembled the 

major parties, (2) they always tried to work within the major parties before becoming 
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independent, (3) they either grew into or out of major parties, and (4) their campaign 

revolved around attractive candidates. Lieberman is a prime example of being successful 

based on this check list. Crist, had he run for Governor again as an independent the 

results might have favored him, as the checklist favors his changing of parties, but in the 

senatorial race in which he ran, Rubio gained too much popularity which lead to Crist‘s 

loss.    

Despite the lack of access of third party candidates to the current campaign 

system, ―these candidates can play important roles in raising issues, mobilizing new 

voters, introducing campaign innovations and tilting elections from one major party 

candidate to another – even when they do not win‖ (Herrnson and Faucheux). So by 

learning about the hurdles that third party candidates have to jump in order to get elected 

we can gain a better perspective on the campaign process.  

 By understanding the institutional constraints of the current system for third party 

and independent candidates, we can see more clearly why the bipartisan system is 

dominant in the American political arena. The Democrats and Republicans are the groups 

with the power, and therefore they can create and reinforce legislation that marginalizes 

all opposing groups. Also, it is easier once having power to maintain it, than to create it, 

and therefore the major political parties remain a powerful entity in the United States. In 

the next section, concepts of Power and Hegemony and the ―other‖ are used to explain 

additional attitudinal constraints on independent and third party candidates.  
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Attitudinal Constraints for Third Party Candidates 

Power 

 When understanding power, it is the dominant class, the elites, who are able to 

orchestrate the way society is expected to act through both laws and the creation of social 

norms. ―The dominant class is the group that is able to access and control the 

information‖ and therefore the ones with the ability to make decisions (Baker 46). In the 

political arena the power structure exists in two ways. First, it is demonstrated in how the 

current bipartisan system is run. In the Senate and the House of Representatives, the party 

that has more elected members is called the majority party, while the party with fewer 

members is the minority party. The Speaker of the House is elected from the majority 

party, proving that there is strength in numbers, and the power in government comes from 

having more elected officials from your party. The second part of this current power 

structure is that historically there have been two dominant political parties, switching 

majority and minority party status over time. However, the current system excludes any 

other political party from gaining momentum in the political arena. ―Power‖ in the 

current political system comes from the ―bipartisan system‖ which is the ―status quo.‖  

 Once a group has attained power, it is important for them to maintain it. This is 

done by creating legislation to maintain power, as well as creating legislation that the 

politicians‘ constituents agree with, to ensure reelection, helping to maintain power. 

Michael Calvin McGee says: 

One of the casualties of the current ―pluralist‖ fad in social and political 

theory has been the old Marxian thesis that governing elites control the masses by 

creating, maintaining, and manipulating a mass consciousness suited to 
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perpetuation of the existing order. Though I agree that Marx probably over 

estimated the influence of an elite, it is difficult not to see a ―dominant ideology‖ 

which seems to exercise decisive influence in political life (McGee 462).  

What happens is that the people with the money and the following are able to run for 

political office, which enhances their power and their following. With this, the ‗elite‘ as 

Marx calls them, are able to gain and maintain control. This is parallel to the two party 

system, where the parties that are in power are able to maintain their power and prevent 

opposition from taking it away. There have been a number of third party candidates who 

have tried to run for political office, but because of numerous reasons discussed before, 

they are unable to gain power, and therefore are unable to show themselves as legitimate, 

or as sharing in the ―dominant ideology.‖  

 The power struggle is also seen in the fragmented nature of the United States. 

―Fragmentation‖ refers to the different cultural and economic groups in America that 

began to craft their own understanding of political terms which highly fragmented the 

American public. Condit and Lucaites say that ―the product of this rhetorical integration 

is not uniformity but an increasingly complex rhetorical culture from which heterogeneity 

might be indulged‖ (Condit and Lucaites 8). This is seen in the bipartisan nature of the 

United States. The dueling party system represents the varying perspectives of people, 

and in being able to identify with different groups, the fragmentation within America 

continues to grow. Introducing a third party can create a venue for people to have 

opinions that oppose those of the dominant parties. 
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The process of gaining power in our current society and the importance of public 

exposure in order to gain power helps further explain the marginalization of any 

independent or third party candidates who try to enter the political arena.  

Hegemony 

Since the 19
th

 century hegemony has been used to indicate ―political 

predominance, usually of one state over another‖ (Williams, Keywords 144). Hegemony 

is defined as, ―authority or control: control or dominating influence by one person or 

group, especially by one political group over society or one nation over others‖ 

(Hegemony). Antonio Gramsci‘s concept of hegemony describes the production of a 

perceived societal reality that is created through a cultural struggle between those with 

power (the ruling ideology) and those without it (everyone else). This creates a societal 

and political norm for people to follow to gain control, through ―political predominance, 

usually of one state over another‖ (Williams 144). ―Gramsci's ‗hegemony‘ refers to a 

process of moral and intellectual leadership through which dominated or subordinate 

classes of post-1870 industrial Western European nations consent to their own 

domination by ruling classes, as opposed to being simply forced or coerced into accepting 

inferior positions‖ (Mastroianni). With this, a form of control is exercised by the 

dominant class.  

 Gramsci further explains hegemony through the idea of consent, and people 

consent to a dominant group in two ways, social hegemony and political government. 

The first type of consent is through ―spontaneous consent,‖ which is social hegemony, 

and the other is when consent is forced on people when spontaneous consent fails, or 

political government. Social hegemony is the ―spontaneous‘ consent given by the great 
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masses of the population to the general direction imposed on social life by the dominant 

fundamental group‖ (Gramsci 12). This consent is therefore attained through the 

―prestige‖ that is enjoyed by the dominant group which is reinforced by the consumerist 

society that rose during post Industrialism. However, when consent is not reached, 

political government is ―the apparatus of state coercive power which ‗legally‘ enforces 

discipline on those groups who do not ‗consent‘ either actively or passively. This 

apparatus is, however, constituted for the whole of society in anticipation of moments of 

crisis of command and direction when spontaneous consent has failed‖ (Gramsci 12). 

This shows that with governmental control, consent becomes more forceful, through laws 

and regulations. However, Gramsci states that people still consent to the dominant group 

versus being coerced.  

As far as political parties are concerned, the two hegemonic (dominant) parties in 

contemporary American politics are the Democrats and Republicans. Whether it is party 

name recognition or political traditions, the dominant political parties hold power. 

Therefore, based on Gramsci‘s theory of hegemony, it becomes challenging for minor 

parties to enter the political arena because most people have consented to and accept the 

current political bipartisan system; therefore, the introduction of an independent or third 

party candidate will only happen if the psyche of the general population feels a need for 

another party in order to consent to a revised system, or the political parties need to create 

a third party and force the general population to accept it.  

By understanding power and the hegemony of the two-party system, we can see 

how the third parties and third party candidates are ―othered‖ in the political arena.  
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“Othering” 

Hegemony helps to explain why political parties are so prevalent in the current 

system, despite the fact that they are based on tradition rather than constitutional 

mandate. Political parties are not mentioned in the United States Constitution, and there 

is actually no mention of political parties even in the Articles of Confederation. It was 

―not until the Jackson and Van Buren administrations did organized parties really take 

hold in the American political system‖ (Mount). Many people today still consent to vote 

on political lines due to tradition. This is another way in which third party and 

independent candidates are ―othered.‖ 

Crist and Lieberman as Political “Others” 

The two candidates that will be analyzed in this thesis are Charlie Crist and Joe 

Lieberman. Based on the ancient concept of Kairos, the importance of timing in every 

rhetorical situation, it is vital to understand what was happening at the time these 

candidates declared their break from the bi-partisan system to run for elections as 

independent candidates. These case studies are similar in that both candidates were 

affiliated with a major political party, and then disaffiliated from their respective parties 

to become independents.  

Charlie Crist 

Charlie Crist was a darling of the Republican Party, endorsed to be Florida‘s 

Governor by his predecessor Jeb Bush and loved by most Republicans. Throughout his 

tenure as governor there were a number of happenstance occurrences that help chronicle 

Crist‘s political party affiliation shift and explain how the Republican governor in the 

state of Florida declared himself an independent to run for the United States Senate.  
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On April 15, 2010, the Palm Beach Post reported, ―Crist now has until April 30 to 

chew over another enormous decision: stay in the Republican primary or run for U.S. 

Senate as an independent‖ (Bender). Two weeks later, on April 29, 2010, one day before 

the final day to file campaign paperwork and announce party affiliation, Crist announced 

that he would be running for Senate as an independent. A change like this is dependent 

on a number of factors, and an analysis of the kairotic discourse helps explain why the 

switch was made.   

This journey begins with the presidential election of 2008, when the Democratic 

Presidential nominee President Barack Obama, was elected in hopes of setting a liberal 

agenda of economic stimulus, Healthcare reform and ―Change.‖ In the winter of 2009, 

President Obama announced that he would institute an $800 billion stimulus bill, which 

was passed by congressional vote, to help with the failing economy and for the 

implementation of liberal initiatives. ―Florida Governor Charlie Crist, reckoned 

something along the lines of: if you can‘t beat `em, join `em. He appeared on stage with 

the new President… [and] heartily endorsed the bill. For good measure, he gave Obama a 

hug‖ (Von Drehle 40). Crist, the previous frontrunner for the Republican Senatorial seat, 

having a 30-point lead in the polls, friends, money, and high profile political 

endorsements, was now being shunned by Conservatives and seen as a ―flip flopper.‖ 

This became an opportunity for Republican contender Marco Rubio, the former speaker 

of the Florida legislature, to ―‗stand up to this Big Government agenda, not be co-opted 

by it,‖ and three months after The Hug, tossed his hat into the ring‖ on May 5, 2009 (Von 

Drehle 40). As Marco Rubio announced his candidacy, conservative Republicans began 

to throw their support behind Rubio, and Crist found his 30-point lead slowly dwindling.  
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―Rubio has frequently reminded voters that Crist hugged the president [Barack Obama] at 

a Florida appearance to support the bill‖ (Associated Press). With the heated political 

system and the Republican‘s vehement dislike of Obama, Crist hugging Obama and 

supporting his stimulus package was not a good partisan move. ―Crist‘s huge lead on the 

day of The Hug evaporated like a puddle on a Sarasota parking lot as Rubio gained heat,‖ 

which arguably initiated the demise of Crist‘s lead forcing him to run as an independent 

in April of 2009 (Von Drehle 40).  

First of all, Crist had already steered away from the conservative ideology 

associated with the Republican Party. On December 29, 2009, Time magazine published 

an article titled, ―Can Crist Survive a Right-Wing Uprising in Florida?‖ which opened 

with the sentence, ―A new voter poll was released a couple of weeks ago that showed 

Florida Governor Charlie Crist dropping into a tie with former state House speaker 

Marco Rubio — an underdog Crist had led by more than 20 points last summer — in next 

year's Republican primary race for the U.S. Senate‖ (Padgett). This race was for the 

Florida Republican primary that was held on August 24,
 
2010. As of December 2009, 

Crist had lost his lead over Rubio. Many said that Crist‘s moderate views and decisions 

were going against his Republican predecessor, Jeb Bush, who was loved by the Florida 

Republican party.  For instance, Crist signed a bill to expand the passenger rail, saying 

that it will take ―the Sunshine State into a new era of economic prosperity and 

innovation,‖ but this move was in direct opposition to former Governor Bush who ―made 

a point of quashing it five years ago‖ (Padgett).   

Another controversial bill in Florida that instigated debate in politics and a 

partisan split was about education, the Teacher‘s Merit Pay Bill. ―Under the bill, half of a 
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teacher‘s evaluation would depend on what kind of learning gains their students made‖ 

(Bender). Those evaluations would determine their pay as well as new teachers would 

have been hired on annual contracts with no chance of tenure. ―The Florida Senate passed 

the bill 21-17; it passed through the House of Representatives by a 64-55 vote. The bill 

had strong support among Republican Party leadership, but some in the GOP joined 

Democrats in opposition‖ (Sampson and Silva). Despite it being a Republican piece of 

legislation, Crist vetoed the bill and said, ―We must start over. This bill has deeply and 

negatively affected the morale of our teachers, our parents and our students. They are not 

confident in our system because they do not believe their voices were heard‖ (Sampson 

and Silva). This move did two things, it excited the teachers and a number of constituents 

who disliked the legislation, but it broadened the growing divide between the Florida 

Republican Party and Charlie Crist. Governor Jeb Bush, who sits as the chair of the 

Foundation for Florida's Future said, "I am disappointed by the veto of Senate Bill 6… 

By taking this action, Governor Crist has jeopardized the ability of Florida to build on the 

progress of the last decade" (Sampson and Silva). This is in contrast to Superintendent 

Jim Notter in Broward County who had sent the governor a letter formally opposing the 

bill. Upon hearing of the veto, Notter said "Outstanding...I think he was genuine, I think 

he did it for all the right reasons.‖ With this stance on the merit pay bill, Crist further 

strayed from the fundamental beliefs of the Republican Party, yet gained momentum with 

the people of Florida.  

On April 29, 2010, Crist decided to run for U.S. Senate as an independent. 

MSNBC reported that ―Former GOP darling Gov. Charlie Crist defected from the 

Republican Party on Thursday to run as an independent for U.S. Senate after months of 
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being ripped by conservatives as too supportive of President Barack Obama‖ (Associated 

Press). Upon his announcement, he said to a room full of constituents, "I don't have either 

party helping me. But I need you. I need you more than ever‖ (Associate Press). Crist 

needed to win over those who did not support him when he was a Republican, sway 

people who were undecided between the Democratic nominee, Kendrick Meek and the 

Republican candidate, Marco Rubio, and maybe win over some of the people he alienated 

when he left the Republican Party.  

After becoming an independent, House Bill 1143 (HB 1143) known as the 

ultrasound bill, considered the ―the most controversial bill of 2010‖ in Florida arrived on 

Governor Crist‘s desk (Williams).  The bill would have required women seeking an 

abortion during the first trimester to undergo an ultrasound exam and pay for it, unless 

they could prove to be victims of rape, incest, or domestic violence. Even though it was 

passed by the majority Republican Florida senate, newly self proclaimed independent 

Governor Charlie Crist decided to veto the bill. Since historically Republicans are pro-

life, Crist‘s veto was yet another sign of his more liberal trend. In his veto letter, Crist 

said, ―the bill places an inappropriate burden on women seeking to terminate a 

pregnancy. Individuals hold strong personal views on the issue of life, as do I. However, 

personal views should not result in laws that unwisely expand the role of government and 

coerce people to obtain medical tests or procedures that are not medically necessary‖ 

(Crist).  By vetoing this bill, Crist appeared to be appealing more to liberal Republicans, 

undecided No Party Affiliation‘s (NPA) and Democrats.  

On April 29, 2010, the Associated Press via MSNBC said, ―Crist's outlook in the 

primary campaign, however, seemed even bleaker. One recent poll showed Crist more 
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than 20 percentage points behind Rubio in the August primary, but Crist had a tiny lead 

when voters were asked who they would pick in a three-way race with Rubio and Meek.‖ 

Until the November 2, 2010 election, it was important for Crist not to rock the boat too 

much as voters tend to vote for a particular candidate within a political party. ―General 

election voters like the idea of an independent candidate, but as Election Day nears — 

particularly in federal campaigns — they gravitate toward one of the two major parties, 

pollsters said‖ (Bender). 

Joe Lieberman 

 Joe Lieberman was a Democratic sweetheart, Connecticut Senator (D), U.S. vice 

Presidential candidate in 2000 as Al Gore‘s running mate, and then ran for President in 

the 2004 election, but did not win the Democratic nomination. He was a vocal member of 

the Democratic Party and was loved by most. Despite Lieberman‘s prominence in the 

party, he was one of the first Democrats to speak out against President Bill Clinton in the 

scandal over Monica Lewinsky, and later Lieberman became staunch supporter of the 

Iraq war which caused him to be a ―Democratic outcast‖ (WhoRunsGov.com). In 2006 

Lieberman ran in the Democratic primary for his fourth term as Senator, but was beat by 

Ned Lamont, an anti-war businessman. In the 2006 election, the Democrats were 

generally anti-war, and Lieberman‘s stance on the war alienated him from voters in the 

primary. However, after Lieberman lost the Democratic primary, he announced that he 

would be running for United States Senate in the general election as an independent 

candidate. This would be his chance to ―work toward a new bipartisan strategy to bring 

troops home without compromising America‘s security‖ (Associated Press, Lieberman, 

2006). The 2006 Senatorial election results were unique, as ―despite little support from 
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state and national Democrats, Lieberman beat Lamont and a little-known GOP opponent 

with 50 percent of the vote, drawing strong support from Republicans and independents‖ 

(WhoRunsGov.com).  

 Lieberman was now free from partisan restraints and was able to support issues at 

his personal discretion. He supported President George Bush‘s stance on the Iraq War. In 

2008, Lieberman endorsed Presidential candidate John McCain, a Republican, and gave a 

speech in support of his candidacy at the Republican National Convention. Again he 

alienated Democrats‘, however, when Congress reconvened after the election, Lieberman 

still held a Democratic stance on many domestic policy issues, which allowed him to 

retain his positions on key committees. The Republican Party then extended an offer for 

Lieberman to join their party, but Lieberman turned it down to remain an Independent, 

and now calls himself an ―Independent Democrat in the 111
th

 Congress‖ 

(WhoRunsGov.com). Here Lieberman has the chance to ―embrace Republican ideas like 

school vouchers and to launch the occasional moral crusade‖ while simultaneously 

supporting the liberal ideology of the Democratic Party (WhoRunsGov.com).  

 Just as Charlie Crist‘s hug with Barack Obama was used by the Rubio campaign 

to show how the flip flop politician supported the liberal president‘s agenda, a similar 

situation occurred for Joe Lieberman. This incident was referred to as ―The Kiss,‖ which 

was between Senator Lieberman and the Republican President George W. Bush. At the 

2005 State of Union address Lieberman embraced Bush as he walked into the house 

chamber. Critics say that ―the kiss‖ was a symbol of Lieberman‘s ―unforgivable alliance 

in support of the Iraq war‖ (Leibovich). The same people who had supported Lieberman 

and his run for vice-Presidency in 2000, were now in opposition to him in his candidacy 
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for Senator. Here the ―the onetime Democratic nominee for vice president who, six years 

later, finds himself fighting to save his career amid a strenuous effort by antiwar activists 

in his own party to dislodge him‖ (Leibovich). Lieberman‘s primary opponent Ned 

Lamont used this situation to prove that Lieberman was out of touch with the needs of the 

Democratic party which he hoped to represent, ―and cannot be trusted to advance what 

they say are core progressive values‖ (Leibovich). Ari Melber, a former staff member for 

Senator John Kerry‘s presidential campaign and a contributor to The Huffington Post, a 

Web site which posts political commentary said, ―when prominent Democrats regularly 

capitulate to Republicans, they undermine the rationale for an opposition party. 

Lieberman is seen as the serial offender.‖ 

 With Lieberman‘s support of the Iraq War and his relationships with prominent 

Republicans, Ned Lamont won the primary election against Lieberman by gaining the 

support of the Connecticut liberals and some of Lieberman‘s Democratic colleagues. 

With the results of the election, Lieberman said ―For the sake of our state, our country 

and my party, I cannot and will not let that result stand.‖  With this, Lieberman ran as an 

independent and ended up winning the general election, and returning to the Senate 

―liberated from partisan boundaries, and he drifted between the two political camps, 

depending on the issue at hand‖ (WhoRunGov.com). Lieberman won the seat with a 50 

percent vote drawing from Republicans and independents, between the Democrat Lamont 

and the little known GOP candidate, the former Derby Mayor Alan Schlesinger who 

received under 10 percent of the vote. 

 As an independent, Lieberman‘s views on important issues support both of the 

major parties. On the Democratic side, he supports abortion rights, expanded rights for 
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gay couples (although he opposes gay marriage), and earned an ―F‖ rating with the 

National Rifle Association (NRA) because of his gun control advocacy. He advocated for 

stronger environmental laws in opposition to the Bush administration. On the Republican 

side, Lieberman supported private-school vouchers and the war in Iraq. Also, in 2009 

Lieberman strongly opposed health-care reform, which was predominantly supported by 

the Democrats. Lieberman now has the ability to vote for what he believes in rather than 

for partisan obligations.  

 It is important to note that some believe Crist and Lieberman are not true 

independents as they switched from their political parties in order to get elected. The 

results of the elections varied, as Crist lost and Lieberman was elected, but the important 

point here is how both candidates‘ policies shifted away from the fundamental beliefs of 

their original political party, which made them outcasts in their respective parties. This 

pressured both to make the party shift to sustain their candidacy. What makes this 

situation more fascinating is that they made the shifts despite the apparent marginalized 

status of third party and independent candidates in the United States.  

Discursive barriers against Crist and Lieberman  

In addition to institutional and attitudinal pressures to conform to the dominant 

two-party system, discourse about Independent politicians is another obstacle faced by 

these candidates.  Hugh Miller notes that a discursive formation ―signifies a set of 

symbols that can be called knowledge‖ (473). With this acquired knowledge, people 

create a belief system. Therefore,  constituents, party leaders, political pundits, and 

journalists who once understood these candidates to be Republicans and Democrats now 

have to decide if they want to adjust their beliefs system and see these candidates as 
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independents. Therefore, independent candidates have to not only change their rhetoric, 

they also have to create a multimedia and multidimensional platform to persuade their 

audiences to accept these changes. 

 Discursive barriers enforce and perpetuate institutional constraints that control the 

current political system. By understanding how these barriers reinforce the current 

system, one can further understand how they marginalized third party and independent 

candidates. For instance, the media may not mention the third party and independent 

candidate‘s names as often as the major candidates. ―According to a Nexis news database 

search of the major network newscasts, McKinney‘s [Green Party candidate Cynthia 

McKinney] name has never been mentioned this year on the networks‘ news programs, 

while Barr [Libertarian candidate Bob Barr] and Nader‘s candidacies have garnered a 

total of only 31 mentions between them (15 times on ABC, 12 times on NBC and 4 on 

CBS)‖ (Schechter). Such discursive barriers may limit a candidate‘s name recognition 

and lessening their ability to be recognized by voters to change their perception. Michael 

Badnarik, a Libertarian candidate for Texas‘s 10th Congressional District said, ―In order 

to win an election, not only do I have to convince voters I‘m the best candidate, I have to 

let them know I‘m a candidate at all‖ (Mayer). 

 Also, as far as campaign finances are concerned, the discursive barriers create an 

unwillingness to donate to unknown candidates. Voting for or donating money to a third 

party or independent candidate may be seen as throwing away a vote or money. For 

example, in the 2000 United States election between Republican George Bush, Democrat 

Al Gore and Green Party Candidate Ralph Nader, many people thought that a vote for 

Nader was a wasted vote. ―They said that he [Nader] had ‗no chance of winning the 
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election,‘ whereas Gore did; and since, by hypothesis, you preferred Gore to Bush, you 

would have been shooting yourself in the foot… if you had voted for Nader. A vote for 

Nader, it was said, is a vote for Bush‖ (Burgess-Jackson).  Therefore, by voting for 

Nader, you are taking a vote away from one of the dominant candidates yielding an 

indirect vote for the candidate you like less. In regards to fundraising, University of 

California-Riverside political scientist Martin Johnson said, ―A third-party candidate is at 

a fundraising disadvantage because of this perception that he won‘t likely win a partisan 

race‖ (Mayer). Therefore, without money, the third party and independent candidates will 

have a harder time purchasing necessary advertisements and other means of gaining 

efficient exposure.  

 Discursive barriers influence support for an independent candidate‘s campaign.  

―Without a large base of support for door-to-door campaigning or telephone banks, and 

less money for broadcast messages, third-party candidates have more trouble getting their 

message out than candidates in the major parties‖  (Mayer).  

The last contextual element needed before analyzing Crist and Lieberman‘s 

rhetoric, then, is a description of the barriers these candidates face in the public discourse 

about them by other politicians, the media, and voters.  

Discourse by Other Politicians 

Charlie Crist 

Crist was scrutinized by many politicians in Florida, especially Republicans, 

when he announced his decision to run as an Independent. Given the external factors, 

especially the rising popularity of Marco Rubio in the Republican Party, Crist was seen 

as a ―flip flopper.‖  It is understandable why Crist lost some of his Republican following. 

http://www.ideasinactiontv.com/tcs_daily/keith-burgess-jackson/


55 
 

For instance, former Florida governor Jeb Bush said ―I am not surprised. This decision is 

not about policy or principles. It is about what he believes is in his political self-interest‖ 

(Harshaw). Bush was a supporter of Crist for Governor four years prior, but Crist‘s 

political disaffiliation yielded a loss of support from Bush.  

In an article from Newsweek describing Crist as a political chameleon, Republican 

lobbyist Mac Stipanovich was quoted as saying about Crist: “All he has to figure out is 

what you want to hear . . . as long as it doesn't contradict something he said yesterday. . . . 

It's tough to believe he stands for anything when he constantly shifts views -- on issues 

such as abortion and gay adoption -- to fit the public mood‖ (Rab). This stance suggests 

that prominent Republicans might withdraw their support for Crist due to his change of 

party.  For example, Florida Representative Alan Grayson said, ―Crist may want us to 

forget he's a conservative Republican, but the past keeps coming back to haunt him‖ 

(Serwer).   CNN reported on the effect his disaffiliation had on his campaign:  

 The (sinking?) ship [Charlie Crist] quickly lost some ballast: ‗At least three 

members of Florida Gov. Charlie Crist‘s campaign staff resigned…Crist‘s 

campaign attorney Benjamin Ginsberg, a veteran G.O.P. legal player who advised 

both Bush-Cheney presidential campaigns and later Mitt Romney‘s 2008 

campaign, sent Crist his resignation letter moments after Thursday‘s 

announcement. Communications Director Andrea Saul and Press Secretary 

Amanda Hennenberg – the campaign‘s main conduit to the media – also resigned 

their positions‖ (Harshaw).  

Crist lost the support of key staff members, who chose to give their allegiance to the 

Republican Party.  
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 Brett Doster, a Tallahassee-based GOP strategist who ran President George W. 

Bush‘s 2004 reelection campaign in Florida, said that of the people who vote for Crist 

that their  ―personalities are neither Republican nor Democrat. They are fans of Charlie‘s 

and devoted to winning. No real ideology to get in the way of tactical decisions…Charlie 

is firmly in control of his own campaign with no one to hold him back from saying or 

doing whatever it takes to win‖ (Catanese). Because Crist alienated the support of 

staunch Republicans, this strategist sees Crist aligning with those who may have no 

strong party agenda and may not be judgmental about his party change.  

Joe Lieberman 

Prior to the primary election, Lieberman was endorsed by many prominent 

Democrats, so ―Lieberman's falling poll numbers spurred some Democratic colleagues to 

make last-minute campaign appearances, including former President Clinton, Sen. 

Barbara Boxer of California and others‖ (Tanner). This shows Lieberman‘s distinction 

within the Democratic political arena nationally. So when Lamont clinched the primary, 

he said, ―they call Connecticut the land of steady habits…Tonight we voted for a big 

change‖ (Tanner). Lamont‘s defeat of Lieberman, the incumbent, made Lieberman only 

the fourth incumbent senator to lose a primary since 1980. Lamont won the election with 

52 percent of the vote, or 144,005, to 48 percent for Lieberman, with 134,026, with 98 

percent of precincts reporting. Based on political tradition and party allegiance, ―only a 

handful of Democratic leaders are backing Lieberman and many of the party's most 

notable stalwarts, such as Hillary Clinton, John Kerry, and Ted Kennedy are backing 

Lamont‖ (Newsmax.com). 



57 
 

Yet, despite Lieberman‘s disaffiliation with the Democratice party, not all 

Democratic leaders were dissuaded from supporting him as an independent Senator. For 

instance, Lieberman said that ―he spoke Wednesday morning to Senator Harry Reid of 

Nevada, the Democratic leader, and that Mr. Reid assured him that he would retain his 

seniority despite having bolted the party after losing its primary in August to run on his 

own party line‖ (Medina). In this case, then,  political tenure superseded political 

affiliation. 

Discourse by the Media 

Charlie Crist 

In a Newsweek article, ―‘The Resurrection of Crist‘ (who knew Jesus was so 

tanned?),‖ writer Arian Campo-Flores argues ―that the governor has revived his 

campaign by playing the centrist candidate. And he has a good chance of winning the 

Senate race, mainly because the other candidates suck‖ (Rab). Here a cynical journalist 

perceives Crist as a centrist candidate and foreshadows a victory for Crist as he will 

appeal to the middle; Campo-Flores apparently assumes that a majority of people vote for 

the moderate candidate.  

AOL.com contributor Mark I. Pinsky doesn‘t offer his opinion on any candidates 

in particular, instead he states that ―Traditional party loyalty is being put to the test in 

Florida this year, with few willing to predict the scrambled result.‖ From a bipartisan 

standpoint he notes that the 2010 election cycle will be noteworthy. He does not endorse 

a candidate in general, but reinforces the importance of voting in this volatile election. 

Upon Crist‘s disaffiliation, numerous campaign workers abandoned him to 

represent other Republican candidates, resulting in Crist hiring a new team. ―One 
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strategic Gov. Charlie Crist (I-FL), who left the Republican Party to run for Senate as an 

independent, announced today that he has a new media consultant -- one with a long 

history of working for Democrats, and for Joe Lieberman and Mike Bloomberg, too‖ 

(Kleefeld). By selecting a media consultant used by Lieberman and Bloomberg, both 

previously affiliated with major parties and disaffiliated to be independents, Crist‘s 

further establishes his break from the Republican Party.  

Joe Lieberman 

Overall the media had a field day with Lieberman‘s party change. They saw it as a 

strategic plan by Lieberman, not an altruistic attempt to be the best candidate. For 

example, White House correspondent Byron York said, ―If you lose a campaign and then 

come around two, or four, or six years later to challenge the man who beat you, that's one 

thing. If you lose a campaign and keep running as if you hadn't lost, that's another. From 

now on, every day that Lieberman campaigns, he will be reminded that he has already 

lost to the man he is running against‖ (York).  

 James Joyner, another political critic who believed Lieberman‘s move was in bad 

taste,  said, ―Like his political twin, John McCain, Lieberman is an opportunist who has 

ironically managed to portray himself in the press as a courageous man of principle. After 

losing in the Democratic primary, entry into which is implicitly (and perhaps explicitly) a 

pledge to support the outcome of that contest, Lieberman decided to go for a second bite 

of the apple as a so-called Independent.‖ (Joyner). Joyner argues that Lieberman 

disaffiliated in order to win his Senatorial seat back.   
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Discourse by the Voters 

Charlie Crist 

 Following Crist‘s disaffiliation, a blogger wrote ―‘although some polls have 

shown Crist narrowly leading a three-way contest against Republican Marco Rubio and 

Democrat Kendrick Meek, my hunch is that this race will become quite difficult for 

Crist,‘ predicts desmoinesdem at MyDD. ‗His key campaign staff have quit, his pollster 

has severed ties, and he will lose many of his donors. Both major parties will nominate 

serious candidates against him,‘‖ (Harshaw). In comparison to Crist, a blogger writes, 

―Joe Lieberman faced none of those obstacles when he decided to run for re-election as 

an independent after losing the 2006 Democratic primary in Connecticut … Meek has 

trailed in polls to date, but against two opponents he may have a decent shot if he can 

consolidate his support among Democrats. He said today that donations are pouring in 

now that Crist has decided to run as an independent‖ (Harshaw). With numerous external 

kairotic factors, this blogger doesn‘t believe Crist has strong chance of winning.  

 ―‘Crist's best chance for victory all along required that he outpoll Meek among 

Democrats and get half the independent vote,‘ said Peter Brown of the results of a poll 

conducted by Quinnipiac University from October 6-10, 2010 (Drake).  

 An article titled ―Fla. Gov. Charlie Crist‘s Campaign Sued over Donations,‖ 

discusses how people were upset with Crist after he switched parties, and then did not 

return campaign funds. ―Florida Gov. Charlie Crist's Senate campaign is facing a lawsuit 

by Republican donors unhappy that the campaign has not returned contributions even 

though Crist left the GOP‖ (Fritze). Party faithfuls felts betrayed by Crist‘s decision to 

disaffiliate which was magnified by his not returning their campaign donations.  
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Joe Lieberman 

Lieberman‘s loss in the primary illustrated a lack of support from Democrats.  

―Jubilant Lamont supporters predicted victory. ‗People are going to look back and say the 

Bush years started to end in Connecticut,‘ said Avi Green, a volunteer from Boston. ‗The 

Republicans are going to look at tonight and realize there‘s blood in the water‘‖ 

(Associated Press, Lieberman Concedes). After the ―kiss‖ and Lieberman‘s support of the 

Iraq War, Lieberman alienated numerous Democrats as he was associated with the 

Republican President George Bush.  Marshall claims that a ―great majority of 

[Democrats] . . . believe Bush has governed as one of the most destructive Presidents in 

modern American history‖ (Marshall). Blogger Cass discusses how people viewed 

Lieberman as someone who ―‗betrayed his party‘ and practiced ‗turncoat politics.‘ He has 

‗defined his image by distancing himself from other Democrats.‘ He's not a ‗team 

player‘‖ (Cass).   

Conversely, a political blogger argued that Lieberman ―has shown a lot of 

courage to step into the Independent arena and keep his campaign alive.‖ The blogger 

continues by saying, ―His winning would be a grand embarrassment to the Democratic 

party who will go out of their way to quietly finance the defeat of Joe at any cost. They 

don't want this embarrassment on election night. They want Ted Lamont in and Joe 

Lieberman out. No other outcome would be a win for them in Connecticut‖ (Gschroe). 

Another constituent also believes that Lieberman did the right thing by becoming an 

independent: 

It has become fashionable today to denounce rabid partisanship on Capitol 

Hill, to wish both parties would work together to find solutions both liberals and 
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conservatives can embrace. And in Joe Lieberman Democrats have a smart, 

capable, honorable man with a solid history of doing exactly that. Yet it would 

seem they don't want what they claim to want. Instead they embrace the politics 

of divisiveness, the methods of Harry Reid and Howard Dean, who pour oil on 

troubled political waters by assuring their followers they hate the Republicans and 

everything they stand for…And if there is one thing that Washington cannot 

abide, it is the presence of an honest man. Joe Lieberman's refusal to abandon his 

principles forces them to confront their own hypocrisy. His honesty is a mirror in 

which their own fecklessness is starkly revealed for all the world to see. (Cass). 

Lieberman‘s decision to become an independent is both commended and condemned by 

the people. Some love that he remains true to his beliefs, while others think that he is a 

―turncoat.‖  Some ―Republican officials at the state and national level have made the 

extraordinary decision to abandon their official candidate, and some are actively working 

to help Mr. Lieberman win in November‖ (Kornblut). 

 In politics, everyone has an opinion and is entitled to express it through Freedom 

of Speech. As the candidates switch parties, understanding how they are perceived by 

their constituents and their contemporaries is necessary. Inevitably, politicians are 

worried about what they say or do, as all of their actions have implications in the political 

arena, and therefore understanding what ―the people‖ want is vital in the election process.  

 With discursive barriers, the candidate has to try and change a constituent‘s 

perception in order to gain votes. Crist was not able to gain the necessary following to 

win the election, which arguably means that he did not gain the perception necessary 

from the general public.  On the other hand, whether it was Lieberman‘s political 
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longevity or the political climate, he was able to maintain a credible perception from his 

constituents as a viable candidate, and change the perception of enough of the other 

people to maintain the necessary votes to win the Senatorial seat.  

  Looking at additional external factors like the state size, the previous seat 

held by each of the politicians, political climate and so forth, it is difficult to say whether 

a person‘s perception of the candidate changed or not. Lieberman had a more dedicated 

following as he is a more prominent political figure, while Crist despite being the 

Governor of Florida, did not have the political tenancy.  Regarding Crist, as political 

strategists have pointed out, those who were already avid Crist supporters followed him 

in his quest for independence, but those who were devoted to the Republican Party voted 

accordingly.  

 Terms such as ―flip-flopper,‖ ―political opportunist,‖ ―ideological/party traitor,‖ 

and being said to be ―unable to accept defeat‖ were all discursive barriers articulated to 

counter the rhetoric of independence used by Crist and Lieberman. In numerous 

situations, these discursive barriers reinforced by credible sources such as politicians and 

the news media, effectively refuted rhetoric used by the independent candidate. Arguably, 

in a contextual vacuum the rhetoric Crist and Lieberman could have been an effective 

tool to win votes; however, the discursive barriers are the counter rhetoric used by the 

candidate‘s opposition to maintain the hegemonic two party system.  

 Conclusion 

 Based on the current political tradition, it is difficult for third party and 

independent candidates to gain political traction. ―When America's founders wrote the 

U.S. Constitution in 1787, they did not envision political parties playing a role in the 
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government. Rather, they expected that constitutional provisions such as separation of 

powers, checks and balances, federalism and indirect election of the president by an 

electoral college would deter the formation of parties‖ (America.gov). This, however, has 

not been the case as a bipartisan system has prevailed. ―The Republicans and Democrats 

have dominated American politics since the 1860s, and every president since 1852 has 

been either a Republican or Democrat‖ (America.gov). 

Given the combined pressure of institutional, attitudinal, and discursive 

dominance of the two-party system, how was Crist and Lieberman‘s discourse influenced 

by their choice to run as Independents? 

 With the political and rhetorical context now articulated, I hope to answer this 

question in the next chapter by analyzing the rhetoric of Charlie Crist and Joe Lieberman 

as they disaffiliated from their respective dominant parties to become independents. An 

ideographic analysis is performed to identify and explain the ideographs that are used 

within their ―independence‖ speeches. Despite the outcomes of their elections, Crist‘s 

loss and Lieberman‘s victory, both candidates used common American ideographs to 

characterize their independent status as positive and desirable. 
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III. AN IDEOGRAPHIC ANALYSIS – CHARLIE CRIST AND JOE 

LIEBERMAN‘S POLITICAL RHETORIC: PARTY POLITICS AND OTHERNESS 

 As introduced in Chapter I, ideographs are symbolic boundaries that create 

constraints in which people function. What makes them powerful is that people may not 

know they are constrained by the ideology created by the ideograph. Ideographs are also 

analyzed as artifacts or bodies of work to draw conclusions about speakers and their 

perspectives. Ideographs, therefore, work as a naming function in society to create an 

understanding of a version of reality through symbols. Some examples of ideographs that 

may be used in American political rhetoric include property, religion, privacy, freedom of 

speech, rule of law and liberty. These terms become the building blocks for the political 

ideology that will be used by the rhetor (politician) to appeal to the voter to create 

commonalities in their political perspectives, based on the cultural connotation of 

the ideograph. When McGee discusses the ideograph, he creates a method for rhetorical 

critics to understand the gravity of these symbolic boundaries:  ―(1) The isolation of a 

society's ideographs, (2) the exposure and analysis of the diachronic structure of every 

ideograph, and (3) characterization of synchronic relationships among all the ideographs 

in a particular context‖ (McGee 463). In ideographic analysis, the first step is to identify 

the ideographs being used in a discourse. Understanding the diachronic structure takes 

the historical context of the ideograph and identifies its relevance through time. Upon 

understanding the historical significance of the ideograph, the critic then analyzes the 
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synchronic structure to see how the ideograph is used in a specific situation at a particular 

time.  

 In a political campaign, the most important task is to receive votes. Politicians 

campaign for years and spend millions of dollars hoping that on Election Day people vote 

for them.  In this chapter, the rhetoric of Charlie Crist and Joe Lieberman is analyzed to 

see what they do in order to get votes. It is important for them to use terminology that 

potential voters identify with, as switching political parties is a daunting task with a low 

success rate. Candidates need to understand who they are campaigning to in order to get 

their vote. Rhetorically, candidates should understand the identity of their potential 

constituents, as is articulated in Kenneth Burke‘s theory of Identification. In terms of 

identification, Kenneth Burke says people identify an object in relation to their personal 

experiences, what they individually know. People are either familiar with something, or 

not, and their perspective does not change unless familiarized with the unfamiliar 

concept/topic. According to Burke, people‘s identities are dictated by their individual 

existence and how they relate to each other, which he also refers to as ―con-

substantiation‖ (Burke, Rhetoric of Motives 59).  When a person cannot identify with a 

concept, reading a text could be a way to visualize or identify with a topic. For instance, 

most people are not politicians and have not sat in legislative meetings, but they have an 

opinion on a candidate‘s platform. We do not necessarily know the candidate or exactly 

what they are thinking, but based on their commercials, websites, how they have voted on 

past issues as well as through reading editorials and other news stories, the constituents 

choose whether or not to support the candidate. This becomes particularly important if 

the constituent does not identify with a particular political party or vote along party lines. 
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So for all these people who are unaffiliated, they need to find someone or something, 

whether a candidate or a political party that they identify with in order to decide who to 

vote for.  

 A person‘s identity also changes over time. People recreate their identity based on 

external experiences; therefore, a person‘s past, economic class, social and political 

beliefs might help them decide which party to affiliate with or which candidate to support 

(Burke). Also, something serious might occur in a person‘s life, for example losing a lot 

of money, which may lead a person to choose to affiliate with a different political party 

or candidate which would be part of their re-identification (Burke). It is necessary for 

politicians to understand the concept of identification and re-identification from both a 

personal and a voter‘s point of view, as they are essentially appealing to a person‘s 

identification to get a vote. Therefore, both Crist and Lieberman needed to appeal to the 

undecided voter‘s identities to persuade them that a third party candidate would yield a 

better political outcome than one from the bipartisan system, proving that the ―other‖ is 

the correct choice.  Both Crist and Lieberman are willing to disaffiliate with their 

political party because their views differ from the major parties; therefore, through their 

rhetoric and use of political ideographs, they want their past constituents, whether 

Democrats or Republicans, to re-identify with their ―otherness‖ and eventually gain their 

vote. Ideographs are particularly relevant here, as they are used to explain specific 

circumstances while maintaining consonance and unity. Therefore, commonly used 

ideographs have certain connotations. Beasley says, ―ideographs and the ideological 

commitments they are assumed to represent have undeniably rhetorical natures and can 

thus change over time and/or among different groups of people, even within the same 
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nation‖ (173). With ideographs, Crist and Lieberman can redefine the terms that they use 

to help with their re-identification as a political ―other.‖  

 Although the primary purpose of this thesis is not to examine Burke‘s theory of 

identification, it is vital for candidates to know the identity of their constituents in order 

to create a working vocabulary to inject the appropriate ideographs in their speeches. In 

this chapter, an ideographic analysis reveals the ideographs that are prominent in the 

speeches of Crist and Lieberman and shows how they are used to disaffiliate with their 

original political parties and create new identities as political ―others.‖ Crist and 

Lieberman have different rhetorical styles, but essentially they both need to appeal to all 

people, as they are independents no longer supported by an established political party. 

Within the constraints of the current bipartisan system in the United States, it is clear why 

Lieberman and Crist position themselves as they do in trying to declare themselves 

independent candidates. An ideographic analysis of their rhetoric helps determine if these 

candidates are ―othering‖ themselves and how they use ideographs in juxtaposition to the 

current system. Therefore, the goal of this chapter is to determine the association between 

the ideals of the politician and the cultural/national ideals of the constituency across time, 

and then see how the politicians promote and appropriate these ideals, with the goal to get 

votes. Within the social control reinforced by the structural barriers of the American 

political system, Crist and Lieberman need to use ideographs to redefine the political 

landscape and offer a solution to fix the problems in the current political system.   

 This chapter examines speeches by Charlie Crist and Joe Lieberman using 

ideographic analysis. Each analysis begins with a description of the speech, looking at the 

time, place and reason for the speech. Then the ideographs used by Crist and Lieberman 
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are identified.  Next, a diachronic analysis is performed, followed by a synchronic 

analysis. The diachronic analysis looks at typical usage of the ideographs historically, as 

well as in previous partisan campaign speeches by Crist and Lieberman. Finally, the 

analysis discusses how Crist and Lieberman ―other‖ themselves through their rhetoric by 

redefining political ideographs. 

Charlie Crist 

Description of the Speech 

Charlie Crist‘s independence speech was given on April 29, 2010, as April 30,
 

2010 was the last day to change political party affiliation before the primary election. 

Prior to Crist‘s disaffiliation he had vetoed a crucial education bill Florida Senate Bill 6 

(SB6), that was proposed by state Republicans and his Republican opponent Marco 

Rubio, who was ahead in the primary polls by double digits. With this, at Straub Park in 

St. Petersburg, Florida at 5:50 p.m., Crist announced his decision to run for the United 

States Senate as an independent. Charlie Crist was joined by a group of about 300 

supporters and media; the duration of his speech was six minutes. Within the speech, 

Crist announced that he was running as an Independent, and then tried to retain some 

votes from the Republicans that had supported him, to appeal to Democrats he had 

previously run against, and then to get new votes from the independent voters in the state. 

Crist begins his speech by saying ―I would like to thank my family and my God. I 

would like to thank my God first.‖ He then thanks his mother and father, his wife, ―the 

first lady of Florida‖ and his three sisters who he refers to as ―Charlie‘s Angels.‖ By 

starting off his speech this way, he establishes his conservative, family oriented side. This 

shows that despite his leaving the Republican Party, he is not changing his family or his 
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religious values. His only ―re-identification‖ is  his political party, not his personal life. 

Also, by calling his wife ―the first lady of Florida‖ he identifies with both the state of 

Florida and its people. His allegiance to the state is reiterated when he calls himself a 

―public servant‖ for over fifteen years, serving in the State Senate all the way to the 

―Governor‘s Mansion.‖  Crist creates his ―Identity‖ as a servant of the State of Florida. 

Short of saying that he was running as an Independent, the speech does not discuss 

bipartisanship; instead, it is about his role as a public servant in the state of Florida.  

The next part of the speech changes direction and Crist says that ―our political 

system is broken.‖ He alludes to the fact that no one gets anything done because of the 

―political gridlock‖ which results from sensitivity to party lines, proving that running as 

an Independent will free him from these constraints. The speech then introduces issues 

that he has taken stances on that did not necessarily coincide with the philosophy of the 

Republican Party. Here Crist appeals to the people who are undecided or liked him as 

Governor. ―Whether it is offshore drilling… and stopping it. Whether it is fighting for our 

teachers and our children and education, whatever the issue might be,‖ Crist argues that 

his decisions were right for the majority of the people of Florida. He also says ―I believe 

in Democracy and that people have the right to choose.‖ This is important, as he is 

referring back to the fundamental ideology of our country, and the fact that people have a 

Constitutional right to vote for who they think is the best candidate.  

Florida is a closed state primary, which means that you have to be affiliated with a 

political party in order to vote in the respective primary election; therefore, only 

registered Republicans and Democrats can vote in the Democratic or Republican primary 

election. If you are registered with any other political party or as a No Party Affiliation 
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(NPA), you can only vote if there is a primary for a candidate with your party affiliation.  

Then the winners of the primaries are placed on the ballot for the general election, 

gaining the support of the party they represent, which comes with money and a plethora 

of volunteers and help (Florida Division of Elections). Based on the law, if Crist lost the 

primary, he would not be able to run in the general election, and to him this would not be 

representative of what the people of Florida want; it would only prove what the 

Republicans wanted.  

Crist then states in his speech, ―I could have chosen to stay in the primary, but 

frankly for me, it‘s your decision.‖ This statement shows that his decision was to wait to 

discover his political fate in November, and more importantly he wants the people, not a 

political party to decide. However, by running in the general election against the winners 

of the Republican and Democratic primary, his win or loss will be more representative of 

the ―people,‖ not what the political parties want.  He explains:   

It‘s not one club‘s decision or another, or even a club within that club. It‘s 

a decision too important. It‘s a decision for ALL the people of Florida to be able 

to make, and that is why we go straight to November, to give you the chance to 

make that decision. It‘s your decision to make.   

Crist argues that the current system in Florida does not produce representative 

democracy, and it cannot truly represent the voters of the state. Crist realizes that this 

decision is ―unchartered territory‖ and that ―after this speech ends I do not have either 

party helping me… BUT I NEED YOU!‖ He addresses the sacrifices that he is making, 

losing the support of the Republican Party and all of the money and volunteers that come 

with it, to claim his independence.  
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Crist concludes his speech by saying ―I can tell you from the bottom of my heart 

that I know we are doing the right thing… It is the right thing for America, it is the right 

thing for Florida and it is the right thing for the people.‖ He is again addressing America, 

Florida and all the people. His concluding line is ―we have to take this.‖ By saying ―we,‖ 

Crist emphasizes that he is one of the people, admits that he cannot win alone, and argues 

that a true representation of ―we‖ will get Crist the win.  

The Ideographs used by Crist  

Throughout Crist‘s speech, there are references to two dominant ideographs, ―the 

people‖ and ―freedom.‖ The speech discusses his Governorship in Florida and then 

addresses national politics. The ideographs that he uses parallel the speech as the 

ideograph ―the people‖ is used when he discusses the state of Florida and addresses its 

voters, while ―freedom‖ is used when he discusses national politics. By understanding the 

definitions of ―the people‖ and ―freedom,‖ we can see how Crist refers to past ideologies 

to try and win present day votes.   

Diachronic analysis of the ideographs  

 When McGee discusses ―the people,‖ he looks at the term ―used to rationalize 

‗popular sovereignty‘ – ‗religion,‘ ‗liberty,‘ and ‗property.‘ Each of these terms would be 

a connector, modifier, specifier, or contrary for those fundamental historical 

commitments, giving them a meaning and a unity easily mistaken for logic‖ (McGee 

461). This cluster of words gives definition to the governmental system, and one is able 

to identify or not with a particular political party based on their ideographical appeal, 

―Some terms would be enshrined in the Constitution, some in law, some merely in 

conversational usage; but all would be constitutive of ‗the people‘‖ (McGee 461). The 
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ideograph of ―the people‖ is used by the rhetor to create a definition that sits comfortably 

with the target audience. For instance, at a Republican convention the orator will utilize 

terms such as ―Republican,‖ ―fiscal conservative,‖ or ―conservative‖ to create a definition 

of the party that members can identify with, thus seeing themselves as ―the people‖ of the 

Republican Party. Therefore, ―the people‖ becomes a definable ideology as their beliefs 

are all associated with the same terminology, creating unity with all people who embrace 

that belief system.  

 The other ideograph used by Crist, ―freedom,‖ is vital for the history of the 

American people. In the early 1600s the pilgrims came to a new land to be free from the 

oppressive English government. Here they settled to create their own laws and to be free. 

The national anthem of the United States declares America as ―the land of the free and 

the home of the brave,‖ which is representative of the ―freedom‖ associated with living in 

the United States.  The ideograph of ―freedom‖ is prevalent in every facet of American 

ideology. It refers to the positive exercise of rights, capacities and possibilities for action, 

and the exercise of social or group rights. Nikolas Kompridis, a political philosopher, 

theorizes that the pursuit of freedom in the modern era may be divided into two 

motivating ideologies, one being freedom as autonomy or independence, while the other 

is freedom as the ability to cooperatively initiate a new beginning (Kompridis 32-34). 

First it is important to have individual freedom, with which you can then start a new 

beginning and become free from past cultural constraints.  

The ideograph of ―freedom‖ has a dual definition to third party candidates as they 

are trying to define America as a land of ―freedom‖ while simultaneously trying to 

defining their own ―freedom‖ from political parties. Based on Kompridis‘ theory, the 
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candidate first needs to become an individual free from the constraints of the political 

party, in order to start a new beginning as an independent. However, by using the 

ideograph of ―freedom‖ to allude to the historical significance of ―freedom,‖ it shows that 

the candidates understand the importance of this American ideograph.  

The diachronic analysis now shifts to the more immediate past ‗by examining 

Crist‘s own past (partisan) use of the two ideographs, ―the people‖ and ―freedom.‖ In 

2006, Charlie Crist ran for governor of the State of Florida. He was loved by the 

Republican Party and raised over a million dollars more than his opponent Tom 

Gallagher, the state‘s Chief Financial Officer. Prominent members of the Republican 

party endorsed Crist, including New York Mayor Rudy Giuliani, Donald Trump, and 

three historically Republican counties in the state of Florida including, Broward, Pinellas 

and Pasco counties (FrontPageFlorida.com). 

Frontpageflordia.com published an article titled, ―Crist For Governor Campaign 

Raises $1 Million At Mar-a-Lago Event,‖ which discusses a fundraiser thrown for Crist 

by Republican Donald Trump. Here, Crist said, ―This is about Florida…It‘s about having 

success and also making a difference for the people of the state that we love so much.‖ 

Crist‘s supporters interpreted this as his conservative stance saying, ―‘Charlie is in the 

Connie Mack (former Florida Republican U.S. Senator) mold: less government, less 

taxation, more freedom,‘ said Andrew Graham, an attorney and Crist supporter from 

Tampa. ‗He has boundless optimism in what free people can accomplish,‖ 

(frontpageflorida.com). At a Republican fundraising event, as an orator, Crist appeals to a 

Conservative demographic. Another Republican Crist supporter, Tony DiMatteo, the 

Pinellas County Republican Party chair said, ―We know Charlie is a true conservative, 
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and that he will make a great governor,‖ (frontpageflorida.com). Throughout the 

Republican Primary, Crist was the frontrunner and Republican leaders considered him a 

―true Conservative.‖ 

Crist used the ideograph of ―the people;‖ however, his target audience was a 

group of Republicans. Here Crist uses ―the people‖ to mean the Republican voters in 

Florida. Apparently Republicans also interpreted his rhetoric as partisan.  At a political 

fundraiser that was thrown by and attended by Republicans, Crist used the audience to 

raise money and political awareness of his conservative platform.  

Once he had clinched the primary, Crist gave a speech in Jacksonville saying, 

―‘Whether you're a Democrat, Republican or Independent, I encourage Floridians to join 

us in this fight for our state's future… This fight is not about party, but about a shared 

vision.‖ (―Florida Democrats Endorse Crist,‖ FrontPageFlorida.com). His audience was 

still ―the people,‖ but his meaning shifted to include all Floridians, the Democrats and 

Independents as well as Republicans.  

The slogan for Crist‘s 2006 Gubernatorial campaign was ―Fighting for Florida,‖ 

as Crist proclaimed himself the ―People‘s Governor.‖ This rhetoric echoed through his 

2006 campaign emphasizing the ideograph ―the people‖ as his dominant reason for 

running. Crist says, ―We want Florida to continue to prosper…We want Florida to 

continue to be a national leader in education reform, and we care about the safety and 

security of our children, families and neighborhoods." Again, when appealing to all 

Florida voters Crist discusses topics of concern to Floridians in a neutral way. His 

rhetoric avoids references to conservative policy, yet he had a conservative following.  
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Despite the rhetoric described above, in his 2006 Gubernatorial election Crist ran 

as a Republican. In regards to taxes, public policy, economics and social issues, Crist 

generally held a conservative stance and openly embraced the conservative perspective of 

prominent Republicans like Jeb Bush, Former Florida Governor and the late President 

Ronald Reagan (R).  A video titled ―Charlie Crist for Governor!‖ chronicles the 

highlights of Crist‘s campaign trail in 2006 to his Governorship, and it showcases 

prominent Republicans, Crist‘s accomplishments as the Attorney General of the State of 

Florida, and rhetoric evoking the ideograph ―the people.‖ For example, Crist says let the 

―rhetoric match my record as Attorney General,‖ which was his service to ―the people‖ 

(Charile Crist for Florida's Governor!). 

Crist uses the ideograph ―the people‖ as a political tool to appeal to whomever he 

is speaking to, without alienating future possible voters. It is an ideograph that conforms 

to the speech that it is used in, based on how the rhetor uses it. Crist, therefore, creates an 

audience of ―the people‖ based on the political message of the election cycle. By using 

the same verbiage during both the Republican primary and the general election, he cannot 

be faulted by his constituency for alienating Democrats and Independents in the primary; 

however, his affiliation with the Republican Party is known by all. His usage of ―the 

people‖ becomes a uniting tool, which is why the ideograph is used by most politicians in 

their rhetoric.    

Synchronic Analysis of the Ideographs 

 In Crist‘s independence speech, he creates a definition of ―the people‖ for the 300 

people that were at his rally, his past Republican, Democratic and Independent voters, as 

well as his potential future voters. He is able to do this with the ideograph ―the people,‖ 
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as it references all the people in the state of Florida. Also by referencing ―freedom‖ he 

appeals to American citizens, as it is one of the liberties promised by the Constitution. 

The synchronic definitions of these ideographs are utilized as rhetorical tools 

based on their diachronic definitions and political gravity they have historically. Looking 

at the specific uses of ideographs in political language, it is evident that independent 

candidates use them in their rhetoric as they are trying to win people‘s votes without 

recreating a new political rhetoric. Therefore, a candidate, in this case Crist, only needs to 

redefine his political stance, not a new political language.  

Something interesting happens with Crist‘s synchronic definitions of these 

ideographs, as they are not used solely based on their diachronic definitions. Instead, 

Crist uses these words because of their political gravity and how he thinks people will 

respond to the ideographs, versus using them in the context which originally defined 

them. By examining specific uses of ideographs in political language we can reveal 

underlying ideological commitments, and we can see how those not represented by the 

ideograph are ―othered.‖ Therefore, in Crist‘s speech, the current bipartisan system is an 

obstacle against ―the people‖ as it only represents the two major parties.  

Synchronic Analysis of “The People” 

 Crist says, ―For me, public service has always been about putting the needs of our 

state and people first; and every single day as your servant, I have tried to do that.‖ By 

establishing himself as a ―servant,‖ it becomes his job to work for ―the People.‖ The 

Oxford Dictionary defines servant as ―state officials; civil~, member of the civil service.‖ 

It is also defined as a ―person who has undertaken usu. in return got stipulated pay to 
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carry out the orders of an individual,‖ which is what Crist claims to do. He works not for 

himself, but to ―carry out the orders‖ of the ―people.‖  

Crist also discusses ―the people‖ when he talks about the bipartisan gridlock that 

is a result of the political parties. He says that it is not about Democrats and Republicans, 

but instead about ―the people.‖ Instead of worrying about the bipartisan nature of our 

country, we should think about ―the people.‖ His campaign website, 

www.CharlieCrist.com, states that, ―as a United States Senator, Charlie Crist will take the 

message to Washington that we are fed up with the partisan gridlock and work to provide 

common-sense solutions to the issues important to the people of Florida. Charlie Crist 

will always do what is right for the people he proudly serves.‖ This stance is emulated in 

his speech as he says that the people want ―progress not gridlock.‖ This point is reiterated 

numerous times as Crist claims that it is the ―People‖ and not ―special interest groups and 

political parties‖ who are important. 

Crist‘s Governorship and status as a public ―servant‖ to ―the people‖ of the state 

of Florida creates an ethos that identifies him as an expert on what ―the people‖ want: 

―they [the people] have a hope, and a concern, and a desire to have people that will 

represent them; someone that will represent you, and fight for you first, every single 

day.‖ The reason Crist gives for running for political office is ―for you‖ ―the people.‖ 

Alluding to past bipartisan issues Crist illustrates current political gridlock and speaks 

about policies that he has voted on in the past. ―I haven‘t supported an idea because it is a 

Republican idea or a Democratic idea‖; instead, his rationale was to be representative of 

what he thought would be best for ―the people‖ by saying ―it is not about doing what is 

easy, it is about doing what is right.‖  

http://www.charliecrist.com/
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In Crist‘s speech, he uses the term ―the people‖ in an attempt to appeal to his 

potential voters and to overcome the stigma of being an independent. Crist attacks the 

current political system by saying that ―the political system is broken‖ and arguably 

blames the bipartisan system in the United States. Therefore, by running as an 

Independent, Crist can do what no party candidate can do, redefine the ideograph of ―the 

people‖ in a way that transcends party politics.   

Synchronic Analysis of “Freedom” 

Crist begins discussing ―freedom‖ in the second half of his speech when he moves 

from Florida politics to discuss national politics. He says ―I think we need a new tone in 

Washington. I love my country. I love that we are the land of the free and the home of the 

brave.‖ Crist appeals to American patriotism by using the American ideograph of 

―freedom‖ to allude to his love for his country. He directly quotes the American National 

anthem, ―the land of the free and the home of the brave.‖ A national anthem is a form of 

identification for a country, arousing patriotism and pride. In regards to Washington, 

Crist says, ―our country is better than what we see up there.‖ Crist attempts to create a 

unique space in Washington for himself, a place for cooperation and moderation that is 

not found in the bipartisan system. Crist addresses how Washington and its political 

system are not working, but he does not say that Florida is broken. He creates a niche for 

himself in Washington by presenting himself as democratically representative of the 

people of Florida.  

Crist also addresses the concept of democracy, which includes the freedom for 

people to choose who they want to represent them in government: ―I believe in 

democracy and that people have the right to choose.‖  Again, he relates the concept of 
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freedom to voter choice. Essentially this becomes his key to ―othering‖ himself and 

soliciting his supporters to follow him to the general election. It is this concept of 

―freedom‖ to chose who to vote for that parallels the ―freedom‖ that prompted the 

Mayflower to make its journey 400 years ago and the reason why people live and die for 

America. Politicians must realize the importance of utilizing the American Dream and 

American ideographs to remain a reputable candidate, especially for a candidate like 

Crist who is changing his party affiliation. 

This analysis reveals that Charlie Crist uses the ideograph of ―the people‖ to 

create a new audience of voters. As a Republican he used the ideograph to speak to the 

Republicans, who drew conclusions from his rhetoric based on their partisan 

understanding of the ideograph. But when running as an independent, he uses the same 

ideograph, but defines it in a way that transcends partisanship. Here Crist alters his 

message, who he is addressing through his speech, but uses the same ideographs as he did 

as a Republican.  

Joe Lieberman 

Description of the Speech 

Joe Lieberman‘s independence speech, on the other hand, was less formal, as it 

was technically his concession speech. After losing the Democratic primary in 

Connecticut, Lieberman announced his independent candidacy for the United States 

Senate in his concession speech to opponent Ned Lamont. A few days after Lieberman‘s 

announcement, he released commercials that further explained his platform and his desire 

for independence from the Democratic Party. Lieberman‘s speech was short and concise, 

revealing only one ideograph, ―unity.‖ To examine this ideograph, both Lieberman‘s 
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Unity commercial and his concession/Independence speech are analyzed. What is unique 

about this situation is that Joe Lieberman already was a well known Democrat with an 

established Democratic following, so with his loss in the primary election Lieberman had 

about forty days to re-identify himself as an Independent. With time being his biggest 

challenge, the first thing Lieberman does is separate himself from Ned Lamont, the 

Democrat who won the primary election. 

The Ideographs used by Lieberman  

―Unity‖ is the name of Lieberman‘s commercial, as well as the ideograph that 

Lieberman employs throughout his speech. He alludes to ―unity‖ through terms like 

―Team Connecticut,‖ ―new politics of unity and purpose‖ and ―my state and country.‖ In 

creating himself as the ―other,‖ he tries to identify with voters through the rhetoric of 

―unity.‖ 

Diachronic Analysis of the ideograph 

 About unity, McGee says, ―with regard to political union and separation, such 

vocabularies would consist of ideographs‖ (457). McGee notes that people form 

―temporary unions‖ when they are able to relate to certain situations. ―The interaction is 

possible because of the higher-order ideographs – ‗world peace,‘ ‗détente,‘ ‗spheres of 

influence,‘ etc.—that permit temporary union‖ (457). So, for example, the United States 

may have been temporarily unified after 9/11, but its people were still separated by 

differing political agendas. McGee also discusses how in addition to the dominant groups 

of people are subgroups, for example, ―business and laborer, Democrats and Republicans, 

Yankees and Southerners, [that] are united by the ideographs that represent the political 

identity ‗United States‘ and separated by a disagreement as to the practical meaning of 
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such ideographs‖ (457). Voters may identify more with their subgroups, but they still 

know that their dominant ideograph is united by the United States. Because of this, 

rhetorically the general plan for politicians is to use their support for the United States as 

their overall reason for running for office, but they also need their subgroup to identify 

with their stances on topics such as immigration, the economy and other social and 

political issues.  Through all of this, people create ―unities‖ with certain groups in order 

to find a place to belong and to establish and identify with a belief system.  

 However, in Lieberman‘s past partisan campaign rhetoric as a Democrat, he does 

not explicitly employ the ideograph of ―unity,‖ instead he invokes ―the people.‖ In a 

debate during the 2006 Democratic Connecticut Senatorial State Primary between Joe 

Lieberman and Ned Lamont, there was speculation Lieberman would run as an 

Independent. The moderator asked Lieberman why he would consider that course of 

action, and Lieberman responded, ―I can do better for the people of Connecticut‖ 

(Lamont-Lieberman Debate Clip). Lieberman questioned Lamont‘s allegiance to the 

Democratic Party, by pointing out his ties to the Republican Party, including having a 

former Republican Senator and a former Republican chairman working on his campaign. 

Lamont supported Republican George Bush for the United States Presidency in the 2000 

election and was opposed to Democrat Barack Obama becoming a Senator. After 

Lamont‘s rebuttal, in which he claimed to be the true Democrat, Lieberman continued, ―I 

can do a better job for the people of Connecticut…I want to give all voters, including a 

lot of Democrats, the opportunity to make the final selection in November.‖  

 In this debate, Lieberman relied heavily on the importance of ―the people‖ and the 

State of Connecticut to show why he was running for the position. By using the 



82 
 

ideograph of the ―the people,‖ Lieberman creates himself as the candidate who looks out 

for all ―the people,‖ even if it means leaving the political party to which he had been 

aligned for many years. Before disaffiliating with the Democratic Party, Lieberman states 

that his allegiance lies with ―the people,‖ not the party. He preemptively addresses what 

may be an issue in the primary election. However, he does not yet waver on his 

democratic loyalty, as he attacks Lamont for not being a true Democrat. Lieberman‘s 

admission that he might run as an Independent was not far fetch based on his pro-war 

stance on Iraq. In addition, Lieberman‘s popularity within the Democratic Party 

weakened after his ―kiss‖ with President George Bush as well as Lieberman‘s disbelief in 

Lamont‘s Senatorial capabilities. 

 Although Lieberman‘s concession speech uses the ideograph ―unity‖ rather than 

―the people,‖ a parallel can be drawn between the two as the rhetor‘s goal is to create a 

unified people to accept a political message that would ideally lead to a vote. So even 

though Lieberman does not say ―the people,‖ he uses terms like ―Team Connecticut‖ as a 

unifying technique. In both cases, Lieberman used ―unity‖ as a rhetorical tool to create 

his constituency.    

Synchronic analysis of the Ideographs 

 Upon leaving the Democratic Party, Lieberman used the ideograph of ―unity‖ to 

unite the state of Connecticut as ―Team Connecticut,‖ where previously he would have 

primarily addressed the people of the Democratic Party. As an independent, Lieberman 

appeals to all people, using the term ―Team Connecticut‖ in an attempt to unify all the 

voters of Connecticut. When Lieberman lost the Senatorial primary, he said ―the old 

politics of partisanship and polarization won today.‖ He then employs ―unity‖ in his 
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Team Connecticut concept to ―continue this campaign for a new politics of unity and 

purpose.‖ He essentially describes party independence as the wave of the future, and he 

hopes to create a temporary union in the State of Connecticut to win the election. By 

calling his followers ―Team Connecticut,‖ he removes the connotation of partisanship, 

and gives all Connecticut voters a new team identity. This is Lieberman‘s first step in re-

identification.  

 The ―unity‖ ideograph allows Lieberman to critique the current partisan political 

system and point out its flaws, while suggesting that party independence can solve 

important issues. For example, Lieberman says ―I know a lot of people in this state, and 

not just Democrats, are angry about the direction in which the country is moving, and so 

am I.‖ He does this to show why he is running as an Independent, as he thinks that 

change needs to happen. He also says, ―I will always do what is right for my state and 

country regardless of what the political consequences may be.‖ He thus establishes his 

credibility as a candidate concerned with the people and the issues rather than with party 

politics.  

 In conclusion to his concession speech, Lieberman states ―Tomorrow is a brand 

new day. Tomorrow we launch a new campaign -- Team Connecticut -- Democrats, 

Republicans and independents.‖ This ending, though short, is to the point of coming 

together as one ―Team Connecticut.‖ By using the word ―Tomorrow‖ Lieberman shows 

that it is not too late to win the general election, and it is not too late to follow him to a 

better future without partisan ties.  

Lieberman also relies on the ideograph ―unity‖ in his campaign commercial, 

released after Lieberman‘s concession speech. Lieberman now has to define himself as an 
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independent without alienating his past and potential future supporters. He also has to 

show that in the past, despite being a Democrat, he was never one of those politicians that 

voted along party lines; instead, he considered each individual issue on its own merits. In 

his advertisement titled ―Unity,‖ Lieberman outlines his stances on a number of issues, 

supporting both Republican and Democratic policies. Most important, he says ―so much 

needs to be done, but so little is actually getting done in Washington because our politics 

have become so partisan and polarized. My thirty years of experience has been about 

bringing people together. I'm Joe Lieberman. And I approved this message because it's 

time for a new politics of unity and purpose.‖ He is able to discuss and critique the 

political polarity in the nation as he has seen it first hand for thirty years; however, in 

juxtaposition to this polarity, he suggests coming together and forming a ―Unity.‖ Just as 

McGee described the ―unity‖ ideograph, Lieberman mentions how the United States 

comes together on issues, such as after 9/11. He argues that it is unity that will help fix 

political issues. Lieberman tries to make himself the symbol of ―unity‖ and to distance 

himself from partisanship.   Here, Lieberman links the ―other‖ to the ideograph of 

―unity.‖ 

This analysis reveals that Lieberman addresses the idea of ―unity,‖ indirectly 

defining ―the people‖ as the State of Connecticut, not just Democrats. He redefines 

himself and his political stances to appeal to a new group of voters. By using ―Team 

Connecticut‖ as his unifying term, he appeals to all the people of the state. ―Unity‖ is his 

message. He points out how polarizing the current political system is, and he offers the 

solution of political independence to unite the state and overcome current problems. 
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Using Ideographs to Redefine the “Other” 

By becoming the ―Other,‖ Crist and Lieberman attempt to overcome the 

discursive barriers constructed by voters, party politicians and the media. By redefining 

popular political  ideographs, the independent candidates hope to positively change 

people‘s perceptions of them as independent candidates. However, one of the 

fundamental characteristic of the American two-party political system is that people tend 

to stay with their political party out of habit, familiarity, or fear of future alienation.  For 

a voter who identifies strongly with one of the two main political parties, it is hard to alter 

allegiance and commit to an independent during one election. 

The idea of choosing to ―belong‖ to a group is vital to understanding the political 

process, and it is also an important rhetorical tool that both Lieberman and Crist used in 

their independence speeches. They both appeal to a group of people and ask them to 

―belong‖ to their newly developed group of ―others‖ capable of transcending the 

dysfunctional partisan political system.  

 The candidates try to overcome this by purposely identify themselves as ―others‖ 

in their independence speeches. Crist identifies himself as the ―other‖ when he says that 

his decision is ―unchartered territory‖ and that ―after this speech ends I do not have either 

party helping me… BUT I NEED YOU!‖ Here Crist concludes his speech by saying ―I 

can tell you from the bottom of my heart that I know we are doing the right thing… It is 

the right thing for America, it is the right thing for Florida and it is the right thing for the 

people.‖ He redefines ―otherness‖ as preferable by utilizing the ideograph of ―the people‖ 

to embrace all voters. 
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 Lieberman also identifies himself as the ―other‖ through the word ―new.‖ In his 

concession speech, which became Lieberman‘s platform for announcing his candidacy as 

an Independent, he states ―this campaign [is] for a new politics of unity and purpose.‖ He 

then concludes his speech by saying ―Tomorrow we launch a new campaign – Team 

Connecticut – Democrats, Republicans and independents.‖ He becomes the ―other‖ in 

order to fix the issues caused by bipartisanship. Also, at the end of his ―Unity‖ 

commercial, Lieberman says, ―and I approved this message because it's time for a new 

politics of unity and purpose.‖ Again this usage of the word ―new‖ is prevalent because 

being an independent is a novel path and because the old path has been described as 

flawed.  

Conclusion  

 Crist and Lieberman both create a unique identity for themselves within the 

constraints of the current system. The outcomes for the candidates were different, as Crist 

lost his senatorial race while Lieberman won; however, they both used the method of 

redefining ideographs to identify themselves positively as the ―other.‖ They both identify 

themselves with their respective states, attack the current bipartisan system, and work to 

create a place for political independence. Both candidates use popular political 

ideographs, ―the people‖ and ―unity,‖ so that their constituents can relate to their rhetoric, 

while simultaneously they redefine those ideographs. The inevitable goal for a candidate 

is to get elected, and altering the message is risky. Therefore, Crist and Lieberman both 

used popular political ideographs, but altered their meanings as their potential voting 

constituency changed.  
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IV. CONCLUSIONS 

When I volunteered on a political campaign for one of the major political parties, I 

got a first-hand look into the hegemonic two-party political structure in America, which 

led me to the question, how does America‘s two-party political system influence the 

rhetoric of independent candidates?  In the conclusion, I summarize the results of the 

ideographic analysis in relation to this research questions, discuss some of the limitations 

of this study, and suggest areas for future research.   

Contributions of the Study 

 Both Crist and Lieberman were first associated with a major political party and 

then disaffiliated to run as independents. The timing of their disaffiliation varied as 

Lieberman lost his primary election. The only way for Lieberman to continue into the 

general election was to run as an Independent. Crist, however, switched his party 

affiliation prior to the primary election in order to enhance his chances of winning in the 

general. Also, both candidates had already held important elected offices: Crist was the 

incumbent Governor of Florida and Lieberman was previously a State Senator as well as 

a Vice Presidential candidate for the United States Presidential election. Their reasons for 

switching political parties were different; however, both of them had to rebrand 

themselves and reestablish their following as a political ―other.‖ Despite their redefining 

themselves as Independents, they both had to show their allegiance to their State, the 

United States of America and ―the people‖ in order to win votes. Both of these candidates 

are also arguably ―othered‖ from independent and third party voters, as they may not be 
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perceived as ―true‖ independents. Both had been prominent members of the dominant 

parties and chose to disaffiliate themselves. Instead of ―true‖ independents, they may be 

seen as simply trying to appeal to independent voters, so not only were these candidates 

running against the dominant party candidates, they were also running against the ―true‖ 

third party candidates who had been campaigning for independent and third party votes 

all along.  

Lieberman was elected as the Connecticut Senator, and it will be interesting to see 

how he performs as an independent Senator. Even though Lieberman as an independent 

Senator can vote however he deems appropriate, he is still only one Independent standing 

up to multiple members of the two major political parties who may limit his voice.  

 From a rhetorical standpoint, both Crist and Lieberman had the burden of re-

identifying themselves while trying not to alienate ―the people.‖ Both candidates utilized 

ideographs in their campaign rhetoric that emulated recognizable terminology, ―the 

people,‖ ―freedom‖ and ―unity,‖ which was important for the constituency to 

comprehend the changing campaigns. By using well-known ideographs, people could 

accept what the candidates were saying. Despite changing their party affiliation, they did 

not vary their campaign messages drastically. They essentially used essentially typical 

American political ideographs including ―the people,‖ ―freedom‖ and ―unity,‖ but they 

altered the meanings of these abstract concepts when they changed their political 

affiliations, so that they would no longer be perceived as partisan. 

 The study, therefore, illustrates the utility of ideographic analysis.  Close 

examination of ideographic rhetoric can reveal nuanced changes in the intended 

meanings and interpretations of ideographs used by politicians. It also illustrates that 
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ideographic analysis works to trace how speakers may use political ideographs differently 

depending on the situation. By utilizing popular ideographs already associated with their 

political views, third party candidates can redefine the ideographs to fit their message, 

which is arguably easier than creating a whole new set of political ideographs. 

 Crist uses the common ideographs but alters the meaning to try and effectively 

introduce his point of view to transcend partisanship. His use of the ideographs ―the 

people‖ and ―freedom‖ were effectively used in his speeches; however the intended result 

was not achieved as he lost the election. Lieberman used the ideograph ―unity‖ in an 

attempt to unite his constituency as ―Team Connecticut‖ to separate from the past 

partisan gridlock. Lieberman tried to convey that no matter who the person was, they 

must ―unite‖ under ―Team Connecticut‖ which removes the partisanship. Whether it was 

his political tenancy or his rhetorical choices in the ideograph, Lieberman was elected.    

Limitations of the Study and Suggestions for Future Research 

 There are numerous limitations to this study, but understanding these limitations 

also reveals areas for future research. First, this study only examined two candidates who 

changed their party affiliation. Analyzing the use of ideographs by other candidates who 

left their parties to run independently would provide more information on this rhetorical 

process. Also, a study of the rhetoric of candidates who began their campaigns as 

Independents, such as Ross Perot, Ralph Nader, Michael Bloomberg and Bernie Sanders 

could provide more insight on how they ―other‖ themselves effectively while upholding 

the principles of the United States to gain and maintain a following.  

Additionally, it would be useful to further research different types of third party 

candidates. Independents are not necessarily moderates. Politicians such as Bernie 
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Sanders, a self-proclaimed democratic socialist, falls to the ideological left of the 

democratic party. Analyzing the ideographic rhetoric of radical third party candidates 

could yield additional knowledge about the rhetoric of independent candidates 

Another limitation of this study is that focused on only two speeches. Rhetorical 

analysis of a number of speeches by each of these two candidates would add to our 

knowledge about how their partisan and independent rhetoric, including their use of 

ideographs, differs from their rhetoric as independents.  

 Furthermore, it would be useful to analyze the political rhetoric of groups related 

to, but somewhat outside the mainstream, of the two dominant political parties, such as 

the recent emergence of the Tea Party. This group, which is associated with but critical of 

the Republican Party, is currently gaining political traction. It would be useful to examine 

what ideographs Tea Party candidates employ and how they are characterized in their 

campaign rhetoric.  

 It would also be useful to further analyze the complexity of the rhetorical space 

created by the negotiation of independents into a largely two-party system.  For example, 

this study did not focus on analyzing the role of the media in the political process. How 

the media contributes to or challenges the dominant two-party system and whether media 

discourse opens or closes doors to independent and third party politics are other 

important areas of inquiry that should be examined in future research. 

 Enhancing the analysis of the media on the political process would also be 

helpful. Understanding how the media responds to certain situations and varying 

candidates would help validate their effects on the political process as well as seeing 

whether it works in conjunction or in contrast to the political process.   
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Understanding political discourse, whether in the United States or anywhere else, 

is vital because political decisions influence citizens‘ lives.  Critical understanding of 

how popular political ideographs are used by candidates, politicians, and other influential 

rhetors in the public sphere provides citizens with an important tool to make better 

informed political decisions.  This study is a small, but important step in producing 

knowledge about the rhetoric of political ideographs. 
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