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The three specific objectives of this study were to develop 

a clearer understanding of the image which business has on 

the college campus , to develop insights into the attitudes 

of business students and a comparison of students in the 

business college with members of Delta Sigma Pi , a profes-

sional fraternity for male students enrolled in business . 

In order to base the response evaluations on a reasonably 

homogeneous group of subjects , only those colleges with 

chapters of the fraternity were considered. The research 

data was collected during the fall of 1972 from 1 , 000 

questionnaires mailed to 13 selected colleges . Based on 

the comparative data obtained , it is possible to accept 

the major hypothesis that students in professional fra-

ternal organizations are significantly different in their 

attitudes and personal characteristics than are students 

who do not belong to these organizations. 
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CHAPTER I 

INTRODUCTION 

Studies of students and their attitudes toward busi-

ness have been conducted from a number of points of view. 

Some studies look at business by students other than those 

enrolled in the College of Business Administration. Other 

studies have examined the attitudes of business students 

toward business, while still other studies have been made 

about the efforts being made to improve the image of busi-

ness on campus. 

While there is a large volume of contemporary re-

search into these topics, there have been no studies of 

any significance that deal directly with the attitudes of 

student members of professional organizations in the 

College of Business Administration who have chosen business 

as a career. 

"Professional and trade associations, like other 
formal organizations, are held together by shared values 
and interests. At the same time, organizations are made 
up of people with differing ranks, tasks, and attitudes. 
This means that the value orientation of some members is 
at variance (within tolerable limits) with the values of 
the majority of members support. Moreover, activities 
organized for the members span the range of values 
reflected by varying interests of the members." 1 

lAlan Booth and Gunhild Bisztray, "Value Orien
tations, Member Integration and Participation in Voluntary 
Association Activities," Administrative Science Quarterly, 
15 (March, 1970), p. 39. 
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It is reasonable to assume that the success of such 

an organization in researching its objectives is determined 

in large part by the career orientations assumed by its 

members. 

"An organization . is nothing more than a 
collection of human objectives , expectations , and 
obligations."2 

An approach to the evaluation and comparison of the 

student members of the professional business fraternity, 

Delta Sigma Pi, and students of the College of Business 

Administration is an investigation to determine if there 

is a relationship between various factors such as a ge, 

major , military experience, background, and other selected 

demographics. 

Purpose of this Study 

This study was undertaken with three specific 

objectives. The first was to develop a clearer understand-

ing of the image which business has on the college campus 

in the United States as viewed by the students in the 

College of Business Administration. Numerous articles have 

been written in the last decade on college students' 

attitudes toward business, how to improve the business 

image on campus, and the changing attitude of college 

students. 

A second objective was to develop insights into the 

attitudes of business students today. This was accomplished 

2Alvin Toffler, Future Shock (New York: Random 
House, 1970) , p. 114. 
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in part by testing various hypotheses relating to specific 

personal characteristics, and in part by the collection and 

evaluation of normative data about their personal moti-

vations, individual orientations and professional atti-

tudes. 

The third objective of this study involved the com-

parison of students in the College of Business Adminis-

tration with members of Delta Sigma Pi, a professional 

fraternity for male students enrolled in the College of 

Business Administration. The stated purpose of the 

fraternity is: 

" 
scholarship, 
students for 
practice . 

to foster the study of business, encourage 
social activity and the association of 
their mutual advancement by research and 

n3 

The hypothesis is that the attitude of these students 

toward business and careers in business should be more 

professional when compared to other students in the College 

of Business Administration. 

Definitions 

Career - an unfolding sequence of jobs that usually 

are related to each other. Most careers are orderly, in 

that the various jobs in a career utilize skills, training 

4 and experience related to each other. 

3Delta Sigma Pi Constitution and Bylaws, 16th ed. 
(Oxford, Ohio: Delta Sigma Pi, 1973), p. 1. 

4James D. Thompson, Robert W. Avery, and Richard 
Carlson, Occupations, Personnel and Careers (Pittsburgh: 
Administrative Science Center, University of Pittsburgh, 
1962), p. 62. 
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Occupation - the social role performed by adult 

members of society that directly and/ or indirectly yields 

social and financial consequences , and that constitutes a 

major focus in the life o f an adult.
5 

Business student - for purposes of this study , a 

business student is one enrolled in a school , college , 

division , or department of administration , commerce , busi-

ness administration , industrial administration , industrial 

mana gement , management or public administration and pur-

suing a recognized degree therein. 

Social fraternity (general) - mutually exclusive , 

self-perpetuating groups which organize the social life of 

their members in colleges and universities as a contributing 

factor to their educational program; and draw their member-

ship primarily from the undergraduate body of the insti

tution . 6 

Professional fraternity - a specialized fraternity 

which limits its membership to a specific field of pro-

fessional education in colleges and universities offering 

courses leading to recognized degrees therein and main

tains mutually exclusive membership in that field . 7 

5Richard H. Hall , Occupations and the Social 
Structure (Englewood Cliffs , N. J . : Prentice-Hall , Inc. , 
1969) ' p . 5 . 

6 John Robson , Baird's Manual of American College 
Fraternities (Menasha , Wis.: The Collegiate Press , 1968) , 
p. 61. 

7 . 
Ib1d ., p . 62 . 
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Attitudes - are inferred states of the organism 

that are presumably acquired in much the same manner that 

other such internal learned activity is acquired. Further , 

they are predispositions to respond , but are distinguished 

from other such states of readiness in that they predispose 

toward an evaluative response. 8 

8 Charles E. Osgood, George J. Suci , and Percy H. 
Tannenbaum , "Attitude Measurement," Attitude Measurement, 
ed. by Gene F. Summers (Chicago: Rand McNally & Company, 
1970), p. 227. 



CHAPTER II 

ATTITUDES 7 VALUES AND BUREAUCRATIC ORIENTATIONS 

The 1960's saw a drastic change in the behavior of 

university students throughout the United States . The 

first two years of the decade were an extension of the 

relatively quiescent 1950's , but, starting in 1962 , with 

the peace demonstrations in Washington and the formation 

of Students for a Democratic Society , the pace of student 

activism and militancy began to quicken . The last half of 

the decade witnessed widespread student behavior of a kind 

that was previously unheard of on most campuses as the 

decade began . 

The Miner Sentence Completion Scale (MSCS) was 

originally conceived as a measure of attitudes toward the 

supervisory job . Studies conducted since the scale was 

developed have increasingly suggested that it is best 

viewed as a measure of attitudes and motives associated 

with achieving success in meeting bureaucratic role pre-

1 
scriptions at the managerial level. 

From 1960-61 to 1968-69 , studies were made of busi-

ness students at the University of Oregon , the University 

1John B. Miner , nchanges in Student Attitudes To
ward Bureaucratic Role Prescriptions during the 1960's , " 
Administrative Science Quarterly , 16 (September , 1971) , 
pp. 351-355. 

6 
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of Maryland, and the University of Nevada using the MSCS. 

Only Maryland and Oregon had experienced student unrest. 

The data on total score differences indicate the more 

recent samples all have significantly and meaningfully 

lower mean values than samples from earlier in the decade. 

This indicates a marked shift in the direction of more 

negative attitudes toward meeting managerial role pre

scriptions in bureaucratic organizations. 2 From these 

recent studies, eight variables in terms of the degree of 

negative shift in attitudes or motivational decrease were 

rank ordered as follows: 

l. attitude toward authority figures; 

2. general attitude toward managerial role 
prescriptions in bureaucracies; 

3. attitude toward assuming administrative 
responsibility; 

4. competitive motivation (occupational); 

5. competitive motivation (games); 

6. attitude toward assuming the masculine role; 

7. attitude toward assuming a differentiated 
role; and 

8. power motivation. 

The analyses of score distributions from these 

tests provide results which are much more consistent with 

the view that college student attitudes have generally 

changed than with the view that the changes reflect the 

impact of a supplementary activist minority. 



8 

The most pronounced shift over the decade has been 

in attitudes toward authority and authority figures. The 

more recent students typically are distinctly more negative 

in this regard. 

The term "generation gap" appears to be a socially 

acceptable way of saying that many current students are 

anti-adult and anti-adult authority, irrespective of the 

form the authority takes. Closely allied to the findings 

of increased negativism to authority is the general shift 

to more negative attitudes toward managerial role pre-

scriptions in large bureaucracies. 

A major factor in the Vietnam war demonstrations 

may be a rejection of bureaucracy and authoritarian systems 

as presented by military organizations. Another change 

noted over the decade was a negative shift in attitude to-

ward assuming administrative responsibility. The final 

major change noted in these studies was the decline in 

competitive motivation. Studies indicate a limited com-

mitment to the Protestant ethic. Achievement and success 

are of little concern.
3 

Many students now entering colleges and universi-

ties are arriving with attitudes and motives that differ 

sharply from those of earlier generations. These new 

3 Jeane H. Block, Norma Haan, and Brewster M. Smith, 
"Activism and Apathy in Contemporary Adolescents," Under
standing Adolescence (Boston: Allyn and Bacon, 1969), pp. 
198-231. 
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attitudes predispose the individaul against authority, 

bureaucracy and the Protestant ethic. Achievement, moti-

vation and Protestant ethic values are transmitted less 

frequently today because parents have stopped consciously 

transmitting these values. In fact, they have made a 

determined effort not to transmit values on the theory 

that children should develop their own. In this vacuum, 

other influences took over and a new set of attitudes and 

motives, anti-authority, anti-bureaucracy, anti-competition, 

anti-responsibility, and pro-power now appear on the 

college campus. 

Individual orientation 

Since Merton's study of community influentials, 4 

the terms "locals" and "cosmopolitans," and related terms 

such as "science-oriented vs. company oriented," and "pro-

fessionals vs. organizationals," have been used by soci-

ologists to characterize the differential attachments by 

loyalties, reference-group identifications and value 

systems of personnel in organizations. These distinctions 

have also been used to characterize the loyalties, refer-

ence group orientations , and values of employees of work 

organizations. 

The summary of the "local" and "cosmopolitan" 

orientations by Alvin Gouldner is one of the most 

4Robert K. Merton, Social Theory and Social 
Structure, 2nd ed. (Glencoe, Ill.: Free Press, 1957). 
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complete. 5 He assumes that personnel orientations relate 

to the tensions that erupt from the modern organization's 

need for loyalty and expertise. Cosmopolitans are indi-

viduals who have what he calls "professional careers" 

transcending all organizational boundaries. They achieve 

their status and recognition not from their association 

with any particular organization, but with reference groups 

of professionals outside of the organization, sharing their 

expertise. The locals are devoted primarily to an "organi-

zational career.n They identify with the organization that 

employs them, and they focus their career goals on the 

maintenance of internal organizational cohesion and con-

sensus, rather than on the pursuit of occupational special-

izations. 

Some writers distinguish between personnel who are 

interested in promotion within an organization and those 

who are interested in achievements that will bring pro-

fessional recognition outside of the organization; although 

Goldberg et al. provided evidence that this dichotomy is 

not unidimensional--some individuals seek gratification 

from both systems. 6 

5 
Alvin W. Gouldner, "Cosmopolitans and Locals: 

Toward and Analysis of Latent Social Roles," Administrative 
Science Quarterly, 2 (December, 1957), pp. 446-450. 

6Louis C. Goldberg, Frank 
Rubenstein, "Local-cosmopolitan: 
dimensional," American Journal of 
1965), pp. 704-710. 

Baker, and Albert H. 
Unidimensional or Multi
Sociology, LXX (May, 
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Blau and Scott developed a view of the career 

orientation that closely parallels Gouldner. They proposed 

the "professional" and the "bureaucratic" orientations , 
7 

similar in concept to the cosmopolitan and local . 

The central question that concerned Blau and Scott 

was whether professionally trained persons are becoming 

"organization men" (that is , committed to organizational 

goals at the possible expense of personal or professional 

goals) , or whether or ganizationally employed persons are 

becoming ttprofessional persons . " In their studies , they 

defined the professional orientation as characteristic of 

individuals who 

" are highly committed to their professional 
skills , and look for social rapport to professional 
colleagues outside the organization as well as within . 
Such involvement in the larger network of professional 
relations that cuts across organizational lines may be 
said to create a professional orientation."8 

The same study defined another orientation charac-

teristic of mature individuals pursuing career strategies. 

The individuals 

" ... have less commitment to their specialized 
skills (and) come to identify with the particular 
organizations in which they are employed , and with its 
programs and procedures. They are more concerned with 
gaining the approval of administrative superiors inside 
the organization than with that of professional 
colleagues outside. These individuals may be said to 
have a bureaucratic orientation."9 

7Peter M. Blau and W. Richard Scott , Formal 
Organizations (San Francisco: Chandler , 1962) , p. 63. 

8 Ibid. , p . 64. 

9 Ibid. 
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In reviewing the decline of bureaucratic organi-

zation as the only relevant form of organizational struc-

ture for the future, Berkley observes that 

" . . . professional men do not make good organi
zation men . " 10 

Booth and Bisztray indicate that individual members 

of a cosmopolitan association having a cosmopolitan orien-

tation are most likely to take part in a similarly oriented 

activity. Participation would be viewed by the member as 

conforming to the dominant value orientation of the group. 

Also , the individual would be responding to a firmly 

established pattern of attending to cosmopolitan infor-

mation sources. For the localite in a local association , 

participation would be irrelevant.
11 

Romans argues that : 

"The higher a man's social rank, the larger will 
be the number of persons for whom he originates inter
action , either directly or through intermediaries."l2 

In the cosmopolitan groups , highly integrated 

individuals with local orientations would not be expected 

to participate in organizational conferences. In local 

associations, highly integrated members with cosmopolitan 

orientations are likely to take part. Locally oriented 

lOGeorge Berkley , The Administrative Revolution: 
Notes on the Passing of Organization Man (Englewood Cliffs: 
Prentice-Hall , Inc. , 1971), p. 71 . 

11
Booth and Bisztray , "Value Orientations , " p. 42. 

12George Romans, The Human Group (New York: 
Harcourt , Brace , 1950) , p. 182. 
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members may participate in the hope that participation will 

enhance their status in the organization. If the organi-

zation is basically local in orientation, the integrated 

cosmopolitans are central to the success of the activity. 

Robert Avery has suggested that the pure-type local 

and the pure-type cosmopolitan are perhaps quite rare in 

actual application to real people, and that most organi-

zational people, particularily those with some oppor-

tunities for "professional" contact, manifest local as well 

as cosmopolitan tendencies in their efforts to extract 

advantages from both organization and professional 

sources. 13 

13Robert Avery, "Enculturation in Industrial 
Research,n I. R. E Trans-Actions on Engineering Management, 
7 (1960), p. 20. 



CHAPTER III 

THE MODERN BUSINESS STUDENT 

The last half of the 1960's witnessed widespread 

student behavior of a kind that was previously unheard of 

on most campuses as the decade began. The most pronounced 

shift over the decade has been in attitudes toward authority 

and authority figures. The more recent students typically 

are distinctly more negative in this regard. The "gener

ation gap" appears to be an acceptable way of saying 

students are anti-adult and anti-adult authority. Closely 

allied to the findings of increased negativism to authority 

is the general shift to more negative attitudes toward 

managerial role prescriptions in large bureaucracies. 

Another change noted was a negative shift in atti

tude toward assuming administrative responsibility. The 

final major change noted in studies at the Universities of 

Maryland, Oregon and Nevada was the decline in competitive 

motivation--a limited commitment to the Protestant ethic. 

Many students now entering colleges and universi

ties are arriving with attitudes and motives that differ 

sharply from those of earlier generations. These new atti

tudes predispose the individual against authority, bureauc

racy and the Protestant ethic. Achievement, motivation and 

14 
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Protestant values are transmitted less frequently today 

because parents have stopped consciously transmitting these 

values. Parents have made a determined effort not to trans-

mit values on the theory that children should develop their 

own. 

Professional Education for Business 

By the mid 1950's, Colleges of Business Adminis-

tration were beginning to feel some uneasiness about the 

program of study being offered prospective business execu-

tives. Although some schools had begun to reform the busi-

ness curriculum earlier, the process of revamping was 

greatly accelerated with the publication in 1959 of what 

was to become known as the "Ford and Carnegie reports." 1 

These reports, sponsored by the Ford and Carnegie 

Foundations, represented an investigation and analysis of 

the business curriculum as offered in American colleges and 

universities. Both reports were highly critical of the 

state of business education. In brief, it was contended 

that the quality of the students attracted to the study of 

business was low, the subject matter was fragmented and 

overly specialized, and too much of the work was of the 

"how-to-do-itrt type and pointed too much in the direction 

of first job training. 

1R. A. Gordon and J. E. Howell, Higher Education 
for Business (New York: Columbia University Press, 1959) 
and Frank C. Pierson, ed. The Education of American Busi
nessman (New York: McGraw-Hill Book Co., Inc., 1959). 
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The reform of the business curriculum begun follow-

ing these reports has moved along several generally identi-

fiable lines. There has been a movement away from special-

ization with a concurrent elimination of some of the applied 

courses. There has been a conscious effort to introduce 

materials from the areas of quantitative techniques and the 

behavioral sciences. And finally, the focus of the business 

. 1 h b t . 2 curr1cu urn as een en erpr1se. The "management approach , " 

as it is often called , emphasizes the role of decision 

making in management education and much of the student's 

work is directly , or indirectly , involved with aspects of 

decision theory. Some schools have moved faster than others 

along these lines; in fact , a number of schools have elimi-

nated the undergraduate program in business to concentrate 

entirely upon the graduate level. 

A student who goes through an undergraduate or 

graduate program with a strong emphasis on the management 

approach gets a view of the business enterprise that 

differs significantly from that obtained by the business 

student in years past. In a recent speech delivered by the 

marketing employment manager of a large consumer goods 

company , educators present were asked to instill more 

realism into the graduates of the business schools . 3 The 

2Dwight L. Gentry , "Another Problem in Business 
Education,'t Personnel Journal , 47 (May, 1968) , p. 332. 

3
James Kirkpatrick , "Qualifications Required for 

Effective Marketing Careers , '' American Marketing Association , 
(December , 1967). 
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speaker pointed out that recent graduates appear very 

reluctant to consider the usual entry-level positions, but 

seem to expect to enter the company at a level involving 

corporate decision making. It was his opinion that the 

student often approached the firm expecting to enter at a 

level that may be from five to 15 years ahead of him. 

"Inflated level of expectationn is a term used by recruiters 

to describe the business student's expectation. 

The shift of the focus of business education toward 

managerial decision making is not the sole factor con

tributing to the distorted expectations that students may 

have. The current generation of college graduates is a more 

aggressive group when it comes to voicing demands. It is 

also probable that the current decline of interest in busi

ness careers may be a factor contributing to excessive 

demands. These factors notwithstanding, it is probable that 

the student's attitude toward the level of entry when he 

seeks a job is conditioned primarily by the nature of his 

college curriculum. 

The greatest strength of business education at any 

level is relevance. It is by its very nature directly re-

lated to the problems and concerns of real life. It was 

for very practical reasons that business education was 

first introduced. A student could prepare himself for the 

work he knew he would have to do to earn a living. College 

students who enter the business school tend to know where 

they are going and what they want to do with their lives. 
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J. Curtis Hall states: 

" • • • their goals generally are to join the 
establishment, not to fight it. They are eager to 
develop broad understandings of society. Even more 
important to them, however~ is the goal of developing 
understandings and skills that will enable them to be 
effective managers. They realize that a career in 
business is an avenue to a better life for themselves 
and their families. They also know that improvement 
in the management of any business firm eventually will 
benefit society as a whole.tt4 

It is not to the advantage of the student with a 

business degree, undergraduate or graduate, to approach his 

first job with expectations that prove unrealistic. The 

graduate who enters employment with dampened enthusiasm 

will in all probability be more inclined to the practice of 

job-hopping. To the extent that new ventures in the busi-

ness school curriculum have contributed to a distortion of 

expectations , it is the responsibility of the business 

schools to find a way to correct the situation. Several 

alternatives are suggested to this problem: 

1. Schools that have stressed the management 

approach could return to the traditional approach with 

emphasis on the applied courses and first job preparation. 

This , of course, would be a return to the program that 

brought the business schools under criticism in the first 

place. 

2. Another alternative would be to restrict the 

business curriculum to the "tool" courses embracing work in 

4
J. Curtis Hall , ttThe Open Forum," Business 

Education Forum, 24 (January, 1970), p. 2. 
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accounting, statistics, mathematical techniques, and 

studies in human behavior. 

3. A third possibility would entail the continu-

ation of emphasis upon the management approach in business 

education. Business schools would have to make a conscious 

effort to help the student keep his feet on the ground. 

Students must be impressed with the fact that the objective 

of business education is to equip the individual for the 

long haul; not to equip him specifically for a first job. 

Colleges and universities are among society's major 

agents of socialization. Through norms that define the 

kinds of knowledge and skills to be learned and the con-

ditions under which they are to be used, the social system 

prepares its members to occupy the various roles available 

within it. Certain occupational roles, notably those 

termed, "the professions," require a special period of 

preparation , i.e. , education in a professional school. In 

the professional schools, the candidate learns the special 

knowledge, skills, and values which will be necessary for 

responsibly fulfilling his professional duties. 

"Learning to be a businessman or manager, like 
learning any profession, is a process of acquiring (1) 
a certain body of knowledge, (2) skills in implementing 
this knowledge and (3) the attitudes and values that 
define how and when and for what ends the knowledge and 
skills are to be used. To understand fully the edu
cational process by which any occupation or profession 
is learned , one must consider all three aspects. It 
is not sufficient to study the curriculum to determine 
the kind of knowledge acquired, or to analyze the kind 
of practicum or internship to determine what skills are 
acquired. One must also ascertain what attitudes and 
values the student acquires , when in the educational 
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process they are acquired, and how they are 
learned." 5 

The reason for the emphasis here on attitudes and 

values is twofold. First, most previous research on edu-

cational efforts has tended to overemphasize the knowledge 

and skill variables. Studies of attitudes have been 

limited to broad variables like liberalism-conservatism or 

have dealt solely with the human relations area. It is not 

clear whether a given school teaches the attitudes and 

values that prevail among students, or whether it attempts 

to redefine the profession by teaching attitudes and 

values that the faculty may wish to see in that profession 

at some future time. In other words, what role does a 

professional school play in the growth and development of 

the profession itself? 

Organizational Influences on Student 
Attitudes and Achievement 

It would appear that educators for some time have 

accepted the premise that learning is basically a product 

of experience. Therefore, efforts have been made to en-

hance the probability of learning by giving the student an 

opportunity to apply his newly acquired knowledge under 

actual or simulated conditions immediately or soon after 

his exposure to this information. 

5Edgar H. Schein, "Attitude Change During Manage
ment Education," Administrative Science Quarterly, XI 
(March, 1967), p. 602. 
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For example, students in the physical sciences 

generally have at their disposal a laboratory where ex-

perimentation can be performed, theories tested, and 

concepts applied. The chemistry student can combine the 

elements studied in the proportion advocated to obtain an 

expected result. The student of the biological sciences, 

likewise, can often dissect the speciman studied to observe 

it physiological makeup. 

Students of business administration and the social 

sciences, however , are not so fortunate. Few students of 

business administration have a ready laboratory where the 

information they receive can be applied, tested, and dis-

sected under actual operating conditions. This is par-

ticularly true in light of recent contentions that the 

major role of collegiate schools of business should be to 

6 produce managers. It would seem difficult, if not improb-

able, to provide the student with actual situations where 

managerial concepts and techniques could be applied and 

decisions made of the nature and importance discussed in 

the classroom. 

On entering college, students are confronted by the 

teaching faculty, and on many campuses, by the Greek-letter 

social fraternities, professional fraternities, depart-

mental clubs, etc. If a state or national organization, 

6Educating Tomorrow's Managers ... The Business 
Schools and the Business Community, (New York: The 
Committee for Economic Development, 1964) , p. 12. 
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each is formally organized and equipped with stable hier

achies of bureaucratic offices, channels of authority and 

communication, subunit differentiation, and the like. Each 

has old and strong ties of common cause that reach beyond 

any particular college, city, or state, and each, therefore, 

has ready access to more resources than its own. Each has 

a history replete with honored traditions that extends 

beyond any individual's term of membership in the organi

zation. The fraternities are controlled by adults who are 

highly educated, have some capital, are of consequence in 

their communities, and who can therefore serve as middle 

and upper class role models for adolescent college students. 

Students reside on campus in dormitories and fra

ternity houses that are regulated by college authorities. 

This severely limits student exposure to off-campus 

influences and assures considerable student-to-student 

interaction. Under these circumstances, sentiments of 

common status, common experience, and common fate are apt 

to weld the students of a given organization into a solidary 

in-group. During the first year of his college career, a 

student is treated by the faculty as a passively receiving 

client and an anonymous member of the freshman group. At 

the lower classman level, courses are likely to be mass 

lectures where students are regularly talked to. When a 

student progresses to the status of upperclassman, a double 

change is specified: faculty members are encouraged to look 

on him more and more as a junior colleague in the 



23 

educational process, and classes become much smaller--semi

nars, colloquia, and independent study courses become more 

common, and the lecture hall courses all but disappear. 

Upon entering college most freshmen cannot name 

another student whom they would like as a roommate. There

fore, during the first days of college, the freshman class 

is probably more like a milling aggregate of socially iso

lated and influence-susceptible individuals than at any 

other time. A new freshman is apt to be strongly oriented 

toward both the student peer group and the faculty overseer 

group, socially integrated with neither, but especially 

susceptible to influence from the faculty. The crucial 

change that seems to occur during the weeks and months 

immediately after first contact with college is that the 

typical freshman's strong subjective orientation toward 

his fellow students rapidly comes to be supported by an 

equally strong objective social integration with them. 

To the extent that freshmen take on the general 

attitudes and behaviors that upperclassmen deem appropri

ate to freshmen, and that the upperclassmen learned when 

they were freshmen themselves--to that extent they are 

likely to become accepted in extracurricular as well as 

curricular student life. 

College fraternities, as well as most other student 

organizations, are voluntary membership organizations which, 

but unlike most other such organizations, compete in 

several activity areas simultaneously, rather than in just 
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one. These competitive arenas include intramural athletics, 

social affairs, professional activities, control of campus

wide extracurricular activities , student politics and 

government, and perhaps last and least, grade-point averages. 

A fraternity's generalized prestige on a campus may be a 

composite of its statuses in the several arenas in which it 

is engaged, and both its generalized prestige and its 

specific arena statuses may contribute to its ability to 

attract and hold new members every year. 

If new members may be thought of as the organi

zation's rewards for past success, the same new members are 

also the most important organization resources for future 

competitive striving. Consequently , student organizations 

have as much of a stake in the capabilities as in the 

number of new members, and the achievement capabilities of 

interest can be determined by the exigencies of multiple 

competitions. In other words, since it is likely that few 

members can excel in more than one competitive arena at a 

time, the problem of multiple competitions can be solved 

by a member specialization which can be facilitated initial

ly by the organization's strategic selection of new members 

and later by its systematic dispensation of rewards for high 

levels of specialized performance . 

College fraternities are long-lived, formally con

stituted organizations of students--indeed, probably the 

most systematically organized segment of the entire student 
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body. In them exists the opportunity for the application 

of managerial practices by students. If one accepts the 

concept of the universality of management, then, each 

organization in the College of Business Administration has 

to perform the traditional managerial functions of determin

ing objectives, planning, organizing, and controlling or 

evaluating. The degree to which these managerial functions 

are performed influences the competitive success achieved 

by them. 

In our educational programs designed to develop 

better business managers for the future, the student is 

schooled to determine objectives, develop plans, and employ 

strategies that materially influence the profitability and 

continued existence of the organization. It would there

fore seem that the most effective technique that could be 

used in education would be one where the student could 

apply the managerial practices discussed in the classroom 

immediately after his exposure to them in situations where 

the following conditions would exist: (1) the student is 

actively ninvolvedn as a member of the organization whose 

actions are being affected; (2) the decisions made are of 

such a nature as to significantly influence the life, 

stability, and success of the organization; and (3) the 

decision-maker has to nlive with'' or contend with the 

results of the decisions made, reaping rewards for correct 

actions taken and paying the penalties for inappropriate 

moves. 
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In a study by William V. Muse, each of 72 social 

fraternities were studied over a nine month period to 

determine the managerial functions.
7 

Each of the organi-

zations studied was rated according to its competitive 

success in six areas: (1) size; (2) scholarship; (3) rush 

results--the number of men pledged during formal member-

ship drives; (4) initiation rate--the percentage of men 

initiated out of the total pledged; (5) campus leadership 

and (6) campus opinion--student opinion as to the group's 

importance, prominence, and power. 

Single regression and rank correlation analyses 

were conducted between the total "success score" and the 

"management score." In both instances it was found that 

the relationship was positive and significant at the .05 

level. Multiple regression and correlation analysis was 

made of the relationship between a chapter's "success score" 

and its rating for the utilization of the management 

practices. This analysis revealed eight practices for 

which the relationship between success and their utili-

zation was significant at the levels measured. 

For the chi-square analysis, the chapters studied 

were divided into two groups--"above average" and "below 

average"--based on the magnitude of their total "success 

score." Then, the utilization of the managerial 

7William V. Muse, ttStudent Organizations as Man
agement Laboratories," Advanced Management Journal, 36 
(April, 1971), p. 61. 
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practices for which a significant difference in utili-

zation existed between the "above average" and the "below 

average" success groups. 

Dr. Muse further concludes that the following 

management practices were indicated to be most highly 

associated with successful groups: 

l. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 

The establishment of specific shortrange goals 
that are clearly announced to all members of 
the organization. 

The formulation of a financial plan for future 
income and expenditures in the form of a 
definite financial budget. 

The use of an advanced planning period of at 
least a month for chapter activities and 
functions. 

The existence of apprenticeship or training 
positions for major chapter officers and 
activities. 

The existence of a definite program for orien
tation and assistance to new officers. 

The presence of supervision supplied by a 
chapter advisor who is experienced and attends 
chapter meetings on a regular basis. 

The provision of motivation by the activity of 
information sharing primarily financial data. 

The provision of motivation by the activity of 
providing recognition--primarily individual 
awards. 

The staging of regular meetings between the 
officers of the undergraduate chapter on a 
weekly basis. 

The presence of a "unity of direction" or high 
degree of cooperation between the officers. 8 

8 Ibid., p, 63. 
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It might follow that a significant learning experi-

ence could be effected if the leaders of student organi-

zations were made more aware of the opportunities in student 

organizations and were encouraged to utilize these and other 

managerial practices. 

Faculty members (especially when they teach at the 

undergraduate level) are reluctant to encourage the for-

mation of student. groups around them or the reduction of 

social distances between them and their students. 9 This 

reluctance springs from formal job requirements of objec-

tivity in dealing with students , and from limitations on 

time and energy, generational differences and the like. 

Certainly, if one judges from the experience of Socrates, 

the cultivation of an interacting student coterie is a 

demanding commitment and of some consequence for a teacher's 

academic career . 

Even if only a small number of the members of any 

one organization are involved, a program to use the organi-

zation as a 11 laboratoryn for the utilization of managerial 

practices might still be highly effective. If only one 

leader adopts and implements the managerial practices 

advocated in his fraternity or department club , it might 

create a significant learning experience for both himself 

and all the members of that group . 

9Walter L. Wallace, 11 Faculty and Fraternities: 
Organizational Influences on Student Achievement , 11 

Administrative Science Quarterly , XI (March , 1967) , p. 657. 



29 

College Students' Attitudes Toward Business 

Businessmen and business values occupy a central 

place in America ' s cultural heritage. There is a certain 

ambivalence in the way American people feel about business 

which has always been evident . Often the manifestations of 

this ambivalence have been more amusing than disturbing. 

Much concern has been expressed in recent times over the 

possibility that the discomfort of American culture with 

the businessman may be growing at an alarming rate. 

Beginning in the middle years of the sixties, the 

statement that U. S. society is "sick" has appeared more 

and more often in public comment and private conversation. 

By now , this opinion has become an almost universal cliche , 

and among some groups , including intellectuals and the 

young , the judgement is widespread that the sickness centers 

upon the business system. Moreover , in many contexts the 

word sick is used as a synonym for "evil." Whether or not 

the sickness can be clinically demonstrated , it is certain 

that a high proportion of Americans today feel some extra

ordinary degree of anxiety , ranging from queasiness to 

panic, about the health of their society. This general

ized sense that something is fundamentally amiss colors 

the way Americans now see any public event , condition , or 

trend. It causes them to ignore or subordinate good news , 

while magnifying any information that can be read as a 

symptom of the sickness. 
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Although current political, economic and personal 

life in the United States is profoundly affected by the 

idea that the society is sick, the idea itself is not sub-

jected to much scrutiny. Usually the speaker or writer 

assumes that everyone knows of the sickness and goes on to 

present his own diagnosis of the assumed illness. 

Max Ways argues that the nation is not sick, but 

instead suffers from a subjective disease, social hypo-

h d . 10 c on r1a. He goes on to say: 

"This opinion should not be regarded as optimistic 
or cheerful. In an individual, hypochondria can be a 
serious emotional disorder, stubbornly resistant to 
therapy. A standard medical reference notes, moreover, 
that hypochondria can lead its victim to a total 
neglect of his health and well-being. In other words, 
a man can become so obsessed with his imagined illness 
that he will not deal effectively with those threats 
and hazards that beset any normal life. Perhaps a 
nation, too, could jitter itself into an early grave." 11 

As newspaper headlines remind us daily, our nation 

is in a stage of agonizing reappraisal of values. In many 

ways, it seems as if business ideology is suffering in this 

reappraisal. The Protestant Ethic, with its emphasis on 

the importance of material success as a sign of God's 

grace, is an integral part of the American heritage. From 

the start, it enabled businessmen of this country to enjoy 

unusual social prestige in comparison with the "merchant 

class" of other nations. 

10Max Ways, "It Isn't a Sick Society," Fortune, 
LXXXIV (December, 1971), p. 100. 

11 Ibid. 101 
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Is there hostility toward business by college 

students? Is there disenchantment on the campus? One of 

the liveliest topics for discussion and debate in recent 

business literature has been the issue of college student 

attitudes toward the business system . Fears have been 

expressed in some quarters that the mood of the present 

college generation on the subject of business tends to be 

at best apa thetic , and at worst openly hostile. Many 

surveys that have been conducted show that college 

studen ts a re not really hostile to business--they are just 

not as interested as they were a few years ago. Likewise , 

t her e is no widespread disenchantment on the campus toward 

busine ss, instead the students are increasingly interested 

in other careers which to them offer more of a challenge. 

Then it is not surprising that the student atti

tudes toward business has become a source of great concern . 

A loss of faith in the viability of our business system 

and institutions on the part of college youth, leading to 

widespread aversion to business careers, could well sap 

the strength of our nation. It has become increasingly 

difficu lt to persuade talented young college graduates to 

consider careers in business. 

One group of students can be described as alienated , 

anti-establishment, hostile, protesting, demanding and 

extroverted. Included in this group are those students who 

seem to have a career direction toward science , music , 
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education or liberal arts. They are not interested in 

pursuing a business career and some of them, especially 

those seeking majors in the social sciences, believe the 

combination of business-industry-military and civil 

bureaucracy to be an evil. Even though this group directs 

hostility toward the establishment, they are goal-directed 

and quite able to cope with the academic world. In fact, 

they enjoy the educational process. Speaking at the con-

vention of the International Association of Personnel 

Women , Will Calhoun noted: 

" . there are two groups of students--the fear-
ful and the under-achievers, and the aggressive and 
highly verbal. Both share a common condition. Both are 
alienated. The under-achiever must find ways of adjust
ing to a continuing conflict, so he uses apathy. The 
other is the more verbal, aggressive, anti-establishment 
youth who interrupts the college system."l2 

To the apathetic student, "nothing is really im-

portant. I can't succeed anyway, so I won't commit myself." 

The result is that he stands aside and does nothing. While 

the more verbal anti-establishment student is disrupting 

the college system, the apathetic student really doesn't 

care if the whole place burns down. 

Too many young people have been taught to take in-

dustrial efficiency, progress, and productivity for grant-

ed . Seeing no acute needs for their services in business, 

it is no wonder they do not feel challenged by careers in 

12Will Calhoun, "As You Were Saying--A Profile of 
the Junior College Student," Personnel Journal, 48 
(August, 1969), p. 635. 
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the area. If only they knew how vulnerable the system will 

be if it doesn't get its share of dedicated, able people. 

The vast majority of today's college students are 

part of an affluent middleclass society, a rich society 

resulting largely from a national program of massive edu-

cation and from the application of creative innovation. 

These two factors , abetted by our own brand of enterprise 

and individual freedom of choice, are the greatest tools, 

the most precious economic assets, that any industrial 

system has ever possessed. Restive students are not 

questioning the use of these tools to provide the afflu-

ence that most of them have known all their lives. Indus-

try's economic competence is taken for granted. What then, 

are they questioning? Edward E. Booher, president of 

McGraw-Hill Company believes: 

" . they are questioning the basic values, or 
rather , the lack of an expression of values on the part 
of many, if not most, businessmen of his generation, 
other than the usual regard for growth and profits. It 
is our failure as businessmen to recognize and empha
size individual rights and the need to improve the 
quality of society that closes channels of communication 
between us and the generation whose support we need and 
must have. Somehow we have become so busy getting and 
spending that we have overlooked those imperfections in 
our great society that have recently manifested them
selves in the inner cities, in education, and in 
developing areas and countries outside the United 
States. Our young people who are aware of the imper
fections also know our apparent unconcern."l3 

13Edward E. Booher , "Business and the Generation 
Gap," Business Horizons, XI (December, 1968), p . 50. 
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Then why is there a tremendous concern on the part 

of the business community relative to the attitude of 

college students, particularly the brighter students, to-

ward business and toward careers in business? 

The problem is a lack of confidence and trust in 

business by a minority of the college student body. This 

group probably does not comprise more than 20 per cent of 

the student body, but the size of the group is growing and 

it is composed of many of the ablest students on the cam

pus.14 More important than the matter of numbers is the 

fact that this minority will provide the leadership in non-

business careers--particularly in government and college 

teaching. The students going into government will have a 

great deal to do with advising officials and framing legis-

lation and both of these functions will be influenced by 

their anti-business bias. Many with the highest scholastic 

averages will go into college teaching, thus passing along 

their moral and intellectual disapproval of business to the 

next generation of college students. 

W. Daniel Roundtree, in a study conducted at Lou-

isiana State University at Baton Rouge observed: 

''Young Americans are overwhelmingly (94 percent of 
students and 92 percent of non students) convinced that 
business is too profit minded and too little concerned 

l4Albert L. Bell, "College Student's Attitudes 
Toward Business," Management Accounting, L (November, 
1968), p. 60. 
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with the public welfare; a surprising majority of their 
parents share these views." 1 5 

A fundamental, yet almost disregarded, fact is that 

the entire educational process in this country has been 

under tremendous and mounting pressures during recent years. 

This is a world-wide phenomenon in which a part is played 

by the rapid advance of scientific knowledge; by general 

breakdown or moral standards; by the overshadowing threat 

of nuclear war and by the uncertainty of educators as to 

the sort of future for which youth should be trained. 

Under these and similar strains, traditional theo-

ries of education have been abandoned and old forms of 

organization have been broken down. The result has been to 

make government in general seem untrustworthy to the young 

and t hereby promote the spirit of anarchy. 

Writing in Nation's Business, Felix Morley noted: 

" that the religious or local orientation 
which used to characterize our higher education has 
been largely replaced by dependence on Washington. 
This explains why student grievances are so often 
focused on manifestations of what is vaguely called 
"the establishment."l6 

There is no question but that the depreciation of 

and the attacks on business in academic and in the Potomac 

River area--some proper and some farfetched--have had an 

15w. Daniel Roundtree, "College Students' Image of 
Business," The Deltasig of Delta Sigma Pi, LXI (January, 
1972) , p. 44. 

16Felix Morley, "Studying Those Students," Nation's 
Business," 57 (July, 1969) , p. 19. 
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effect on what young people think about career opportuni

ties. 

Personal challenge and the opportunity to make a 

meaningful contribution are not readily available in the 

business world. Business corporations have been around 

for quite a while now so there is nothing very novel about 

most of them--particularly to the young. They do not look 

exactly like hotbeds of individualism and excitement , 

which are qualities the college undergraduate is apt to 

admire greatly. This is not true of specific segments 

like engineering or business administration students , who 

by choice or curriculum have already indicated that busi

ness and industry have some attractions. 

Business mana gement , of course , is not singing a 

solo as it laments that not enough college students want 

to join its ranks. Those who are concerned about the 

professions , i.e ., medicine , teaching , law , engineering , 

and the clergy , have the same complaint. There just are 

not enough college students in the top quarter of each 

class to go around , plus the fact that many more students 

are not following conventional career patterns. 

It has been estimated that only two out of every 

three executive-trainee career openings are being filled 

today , and any further drying up of this intended well

spring of future top management in industry could well 
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bring business to the brink of crisis. 17 While we need the 

brightest and best of our young people in fields such as 

government , education, and science, we also need them in 

business if we are to endure as an industrial power of the 

first order. 

American business was spawned in an era character-

ized by the Protestant Ethic , when great homage was paid to 

business values. A question could seriously be raised as 

to the capacity of our present business system to survive 

in a society whose best educated youth may now be moving in 

the direction of ever more rebellious attitudes toward 

business values. 

The fact is that although the college student popu-

lation of America has been a fairly frequent object of be-

haviorial research in recent decades , there exists today 

virtually no consensus as to the impact of the college 

experience generally upon attitudes and values. Speaking 

before the 77th Congress of American Industry in New York , 

Walter E. Hoadley , executive vice president of the Bank of 

America , noted : 

"The more educated our society becomes the more 
. criticism we will receive."l8 

There is widespread disagreement , for example, as to 

17Leslie M. Dawson , "Campus Attitudes Toward Busi
ness , " MSU Business Topics , 17 (Summer , 1969) , p. 36. 

l8walter E. Hoadley, "A New Strategy for Business," 
National Association of Manufacturers , (New York: 
December, 1972). 
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whether student attitudes tend to change significantly dur-

ing the four year college program, as well as on the 

question of whether students pursuing different major fields 

of study tend to hold significantly different patterns of 

attitudes and values. 

In two separate reports on this subject the writers 

concluded that: 

'' upon the vital question of the attitudes of 
college students toward business we have not nearly 
enough empirical evidence to judge or act with confi
dence."l9 

Writing on the same subject, Leslie M. Dawson 

states: 

''It would seem that this is recognized by many 
business leaders, for in a recent survey of 64 promi
nent corporations on the question of the most important 
research needs in the business area, almost one quarter 
of the respondents listed student attitudes toward 
business."20 

If there is a fundamental change occuring in the 

attitudes of bright young Americans toward business, the 

consequences may be deadly serious. When a person shuns a 

business career altogether, at least we know where he 

stands. But what of the new waves of young people who do 

enter business each year? One dimension of attitude which 

19P. E. Jacobs, Changing Values in College, (New 
York: Harper and Bros., 1957), and I. H. Lehmann and P. L. 
Dressel, Critical Thinking, Attitudes and Values in Higher 
Education, (East Lansing: Michigan State University, 
1962). 

20Leslie M. Dawson, "General Attitude Toward Busi
ness As a Job Performance Predictor,n Personnel Journal, 49 
(January, 1970), p. 54. 
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may be particularly critical today is a person's general 

attitude toward business values and the business system. 

This is especially so with respect to the hundreds of 

thousands of young people recruited each year by business 

on the nation's college campuses. 

In 1966 , Newsweek magazine commissioned Louis Harris 

& Associates, well-known pollsters , to conduct a general sur

vey of the attitudes of the American public toward business. 

Included was a special sub-survey of 800 students in colleges 

and universities across the nation. Interpreting the re

sults , Newsweek attributed a "vague dissatisfaction" toward 

business to the American people in general , and summed up 

college student feelings as " a general lack of interest 

tinged with a faint distaste." The student sample ranked 

careers in government and education far above careers in 

business on the measure of prestige. Seventy-four per-

cent of the students felt that the business world is 

aptly described by the phrase "dog eat dog;" 64 percent 

agreed that business cares too little about the indi-

vidual; and 59 percent believed that business has failed 

in its responsibilities to technologically displaced 

workers. Frequently repeated characterizations of the 

business career included nthe path of least resistance" 

and "the best way to make quick money." 

By surveying the attitudes of nearly 2 , 500 college 

students toward business as a social institution and as a 
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source of career opportunities , a study by the Society for 

the Advancement of Management brought into sharp focus 

student attitudes on business . The S.A.M. study focused 

primarily upon business and business activities. More than 

three-fourths of the college students responding to the 

survey agreed that business is America: 

--Has developed the U. S . economy to reach its 
present advanced stage. 

--Is not selfish or inconsiderate of the public . 

--Has worked to create j obs . 

--Meets the demands of the public 

--Has maintained a free enterprise system. 

21 
--Does not exploit labor. 

Louis Shuster went on to say: 

"Many of the students surveyed feel that business 
leaders need to be more active in civic affairs and in 
solving community problems. The students considered 
businessmen to be least helpful in aiding minority groups, 
in controlling air and water pollution , and in helping 
the needy . A majority of the students did feel that busi
nessmen were helpful in supporting colleges and universi
ties , in backing ~cientific progress , and in improving 
their community." 2 

For several years the Greater Cincinnati Chamber of 

Commerce has conducted the College-Business Symposium for 

seniors from Greater Cincinnati colleges and universities. 

At the 1971 symposium , students were stridently critical of 

business , and the businessmen who took part in the session 

21Louis J. Shuster, "College Students Think Business 
Is . .. , " Advanced Management Journal, 33 (July , 1968) , p. 35. 

22 Ibid. 
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engaged in heated debate. Graduating students this year 

didn't want to tear down the structure of corporate 

America. They are more interested in getting in the front 

door and becoming a part of the structure. 

That was the testimony of most students partici-

pating in the 1972 College-Business Symposium. More than 

200 seniors participating in the symposium asked searching 

questions and got frank answers from the businessmen. A 

Miami University senior noted: 

" . that the media reports of critical student 
attitudes toward business were overdone anyway. The 
social critics come out of sociology and psychology 
departments for the most part. Business majors are 
critical too, but we are willing to play the game and 
make changes we feel are necessary from within."~3 

Dean Hector R. Anton of the Graduate School of 

Business at the University of California at Berkeley, 

attributes the change to a greater sense of adulthood, and 

feels that the students' search for individualism and 

modes of expression may be beginning to jell. 24 

During a conference on "Managing the New Work 

Force" conducted by the Conference Board, students in the 

New York metropolitan area were invited to tell an audience 

of businessmen what they thought of business, and the 

students were asked questions about their experiences and 

23Paul Neuman, "Playing the Game," The Cincinnati 
Post, (November 17, 1972), p. 49. 

24"Applicants Fewer, but Better at Graduate Busi
ness Schools," Industry Week, 171 (December 13, 1971), p. 23. 
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attitudes. Marco Poggio, a student from Italy in the Gradu-

ate School of Business at Columbia University , was surprised 

by the negative attitudes toward business in the United 

States . 

ttYou wouldn't find them in a country that lacks the 
material wealth of the United States. Restlessness , 
disappointment , and indictment of hypocrisy are basi
cally consequences of a major confusion between how 
things are and how things ought to be . If you judge in 
terms of what ought to be , you will always reach the 
conclusion that the status quo is wrong . "25 

What are the attitudes toward business of those 

planning to attend graduate school? Does going on to gradu-

ate training, for example , mean passing up business as a 

career? In those fields that business draws from , there is 

almost no difference in the percent expecting to go into 

business as contrasted with the undergraduates. Also , the 

attitudes of students in graduate schools are almost 

identical with those of their undergraduate counterparts. 

This was the findings of a study of over 50,000 students 

by the College Placement Council to survey the career 

plans , occupational attitudes and other related topics. 26 

This would seem to indicate that business can still 

expect to pick up these students, but probably not until 

they have obtained their graduate degrees. The fact that 

they go on to graduate school doesn't mean that they are 

25ttCollege Students Speak Out on Business , " The 
Conference Board Record , V (May , 1968) , p. 4. 

26Robert H. Meyer , "Some Facts About College 
Students and Graduates,tt The Conference Board Record , V 
(May , 1968) , p. 45 . 
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lost to the company recruiters. Mr. Meyer further con-

eludes: 

" . that business should stop worrying about 
its image and make sure that graduating seniors have 
more solid information and less guess work about what 
is waiting for them in the business world, and about 
the opportunities that are available to professional 
people with many varieties of training, that is, the 
arts and

2
science majors as well as the business 

majors." 'I 

We owe young people the truth about the fragile 

nature of business on the scale we enjoy it today in the 

United States. We owe them a perspective on the many ere-

ative human skills which are constantly required to shore 

up our prosperity--a prosperity which is shockingly far 

from being automated or a state of nature. We can, for 

the moment, neglect to explain to youth that there is pride 

of accomplishment, intense human creativity, and deep con-

cern with human values in the maintenance of business. 

To our youth, the concept of automated affluence is 

appealingly simple. To the manager, it is not. The eco-

nomic process is what men and women use when they trans-

form the limited resources of society into goods and 

services which satisfy the unlimited needs and wants of 

society. Maintenance of this process requires continual 

improvement of the output/input relationship, timely and 

informed decisions, and unwavering implementation. Basi-

cally, the process will fail if the people responsible for 

27 
I bid . , p. 46 . 
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its use do not exercise keen, perceptive foresight and, 

above all, introduce continuous and effective innovation. 

It is the will of individuals to suceed, not an 

automated process, which provides the cutting edge of three 

to five percent annual growth in our economic statistics. 

Because that will cannot be taken for granted (especially 

if talented young people eschew business), there is abso

lutely nothing about the process of planting new industries 

and meeting economic threats which can be taken for 

granted . 

If the capable young are not attracted, our vaunted 

productivity cannot endure. And the young will not be 

attracted if they think that economic sustenance is assured, 

or is uninteresting , unchallenging , demeaning, or mis

directed. 

How can management help youth to understand that 

progress in productivity cannot be programmed, and that the 

aggregate projections spiraling upward each year are not 

cause but effect? Has a generation of good performance 

reports from companies, together with steadily increasing 

aggregates at the national level, had an unanticipated 

effect on youth, completely obscuring from it the demanding 

toughness of the economic process? Have we erred by shield

ing young people from knowledge of the real human challenges 

in maintaining productivity , to say nothing of the added 

challenges in gearing up industry for the attack on our 

urban environmental problems? 
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If productivity is thus the keystone, it deserves 

career commitments from a good many top-notch young people 

to insure its preservation. Their innovative skills, dedi

cation, character, and most certainly their values will 

help us turn productivity to the toughest and most demand

ing of our environmental problems--economical production of 

new kinds of goods and services which will support whole 

new levels of housing, education, medical services, train

ing, transportation, and clean air and water. In these 

areas, progress will have to be earned the hard way by 

talented people who innovate together in large, well

managed organizations. 

The more the top executives today can initiate 

action which turns our productivity toward these environ

mental problems, the more appealing careers in business can 

be made to appear to young people. 

To be realistic, we must admit that the efforts are 

confined too often to progressive companies here and there, 

and that an enormous range of possible opportunities for 

improvement still remains to be explored. We need to talk 

more about what we are doing that will challenge youth--and 

listen more attentively to what young people think we might 

well be doing. 

The Generation Gap 

Top managers today are talking the way academic 

deans and university presidents talked ten years ago--it 
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can't happen here. At that time, students were criticized 

for being apathetic; student activities were poorly attend-

ed, student governments were foundering, and student ral-

lies were non-existent. As we all know, things have changed 

and the change took place quickly. 

"Innovation, innovation. Everything is being 
questioned, everything is in a state of crisis. Man is 
no longer calm. He is seized by a frenzy, a dizziness, 
and sometimes a madness which makes him want to turn 
everything upside down in a blind trust that a new 
order, a new world, a regeneration still not clearly 
forseeable is about to emerge.28 

"This is a perfectly accurate statement,u says John 

So Fielden, dean of the College of Commerce and Business 

Administration at the University of Alabama at Tuscaloosa. 

"That, as I see it , is precisely what is happening 
in our society , and I predict that corporations will be 
drawn into it too. People have become distrustful of 
representative government and are reluctant to dele
gate decisions. This thrust of self-expression has been 
felt in the labor unions."29 

The dissidents of the sixties have performed a 

service by questioning the values, assumptions, and insti-

tutions of American society, and they should, difficult as 

it may be, be respected. After all, these dissidents have 

not "copped out." The real danger to our young is not that 

they will be idealistic and care, want to stop constant 

wars, and want to help the poor of our country and of the 

world. The real danger is that they will say, "to hell with 

28The Boston Globe, (January 16, 1969). 

2 9John S. Fielden, "Today the Campuses, Tomorrow 
the Corporations," Business Horizons, XIII (June, 1970), p. 
14. 
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it: The whole system is so fouled up , we might as well 

take drugs and drop out. Stop the world , I want to get 

off." The young people who care enough to put down their 

transistor radios , uncork their eyes from the TV , raise 

Cain about social ills, and hold whole universities host

age for war and the ills of our violence-ridden society-

these are the young people who are going to build fires 

under corporate managers. 

Managers of the future will have to face , just as 

university administrators have done, the challenge of coping 

with social change and a redefinition of the decision-making 

process. They will have to be less the autocrats and more 

the politicians in the best sense. They will have to be 

more liberal in their thinking , not clinging blindly to 

socially outmoded ways of arriving at decisions and getting 

jobs done . 

We are now at the point where middle managers are 

managing lower managers , who know more than the middle 

managers. Top managers are managing people who know more 

than they do. This is due to the rapid advance of technolo

gy. As a result , top management people are twice removed 

from the young M. B.A. graduates , and the business pace is 

becoming more and more accelerated. Somehow these groups 

have to be brought together , but to do so deeply threatens 

seniority , which is the heart of all hierarchical organi

zations. 
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To acquiesce to more participation in management 

decision making means that older executives in corporations 

must recognize the gap between their profit-oriented values 

and the ever-increasing social consciousness of young 

people. Senior executives must recognize the idealism of 

today's youth, their reluctance to simply "chase a buck." 

The Protestant ethic that motivates us is being rejected. 

Donald Kendall, chief executive officer, Pepsico, 

Inc., believes the generation gap is the greatest single 

influence on American life since Pearl Harbor. He describes 

the problem as "the chronic alienation of youth and parents, 

youth and education, youth and religion, youth and govern-

ment, youth and law, youth and democracy, youth and mo-

rality, and youth and free enterprise.n 

W. P. Gullander, president of the National Associ-

ation of Manufacturers, shares this view. Speaking before 

the 77th Congress of American Industry, he said: 

"It is not just a dissatisfaction with business, 
but the entire establishment. Today's youth are dis
satisfied with the church, the government, business, 
unions, etc."30 

A recent survey on youth opinion done for John D. 

Rockefeller III and the Task Force on Youth by Daniel Yanke-

lovich, Inc., strongly supports the conclusions of Kendall 

and Gullander. The trend is especially notable among the 

44 percent of the representative sample identified as the 

30w. P. Gullander, National Association of Manu
facturers, (New York: December, 1972). 
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"fore-runner group" of young people--those "who take for 

granted their education, their ability to make a living and 

to be successful and , their opportunity , if desired, to en

joy a secure niche in our society." Members of this group, 

which includes many of the best minds and talents of to

day's college generation, "emphasize other goals in life 

such as the importance of the individual , the reappraisal 

of our society, and the desirability of social change," 

the survey noted. 31 

One of the most disturbing findings of Yanke

lovich's research is that so many young people "believe 

that their personal values and points of view are not 

shared by most Americans." If these findings point to an 

increasing gap between business and American youth, there 

is other evidence to suggest that today's students may be 

willing to cooperate with business if the proper vehicle 

for communication can be found. 

The Foundation for Student Communication has 

broadened its aims to include the general education of the 

college undergraduate concerning business enterprise in the 

United States and to draw him into direct dialogue with 

corporate executives at all levels. 

In 1971, Delta Sigma Pi and the National Association 

of Manufacturers undertook the development of a national 

program to promote increased dialogue between businessmen 

31 Ibid. 
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and college students, particularly business students. Each 

chapter of the fraternity was encouraged to develop a 

Student-Industry Action Committee which would: (1) stimulate 

the interest of communities in student-industry communi

cations; (2) encourage and provide the opportunity for all 

levels of business and industry to participate; (3) improve 

the image of business with students and faculty; (4) pro

vide industrial leaders with firsthand information on con

cerns of youth; (5) provide students and faculty with in

sights of industrialists on broad societal problems; and 

(6) identify areas of cooperative student-business joint 

action. 

A pervasive myth appears in all the explanations of 

youthful attitudes toward our society and its members over 

age 25 . By default, management has allowed the myth to 

stand and grow. 

A consensus of observers agrees that disaffected 

youths seek primarily what they call "human values" be

cause they can afford not to worry about the state of our 

economic health. The typical attitude of these young men 

and women might be summarized as follows: 

Material wealth is now guaranteed, not only at its 

existing levels but at continually increasing levels. Pro

ductivity has been taken care of by our grubbing elders; 

not only is it a demeaning preoccupation, but its further 

improvement is unnecessary. Henceforth, the production 
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of goods and services is a second-order concern which does 

not challenge man's higher capabilities. The automation of 

prosperity has been achieved. 

The difference in outlook of part of the 18 to 25 

age group is real enough to substantiate the existence of 

a "gap." We are told repeatedly that those of us on the 

older side of 25 tend to be preoccupied with economic pro

ductivity and world stability, while our younger citizens 

are concerned predominantly with the values inherent in our 

way of life. 

The efforts of business to gain the trust of 

students have often been frustrated by the methods used. 

While many of the large corporations have on-going programs 

aimed at involving them with students, some programs appear 

to be little more than public relations vehicles. The 

whole effort is affected by what appears to be competition 

among companies for the best student program. Possibly, 

the process of building trust can be provided by a direct 

line of communication. The dialogue-building process will 

be a slow one, but the effect is worthwhile. To survive 

and prosper, the business community must reach out to 

those who will lead our system a generation from now. As 

more businessmen realize the importance of communication 

with students and begin to exploit the channels available, 

the generation gap, as it has come to be called, can be 

closed. 
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Bridging the Student-Business Gap 

Most businessmen agree that improved communication 

between business and students is needed however , efforts at 

face-to-face talks have been generally disappointing. 

There are some indications that the next generation of 

managers may take a keener interest in the changes being 

worked on the campuses and U. S. society in general. 

Presumably , the business school graduates will have 

to cope with the campus activists when , if ever , they and 

their ideas enter the business world, a prospect many busi-

nessmen view with mingled hope and despair . Max Palevsky , 

president of Scientific Data Systems , Inc ., remarks: 

ttlt certainly bodes ill for industrial discipline. 
If this kind of irrationality spreads to industry , it 
would be disastrous." 31 

To many youths one of the main evil characteristics 

of the establishment is our adherence to the profit ethic , 

while they , in their compassionate fashion , advocate the 

social ethic. Whether, indeed, this sharp distinction 

truly does exist is unquestioned by the young--everything 

we do (especially in business) convinces them that we have 

sold our souls to the quest for materialistic comforts and 

wealth. 

The social ethic consists of a compassionate con-

cern with the social ills that afflict one's fellow man 

31nstudent Revolt Spurs Protests by Businessmen , " 
Business Week , (May , 1969) , p. 29. 
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and the belief that these problems can and should be im

mediately overcome by direct action . The holder of the 

social ethic today is typically impatient with injustice , 

misery , proverty , war , and discrimination , and he often 

demands that any or all of these societal evils be stamped 

out now . Since this individual perceives social ills with 

amazing clarity it is evident that he also has a personal 

vision of the societal utopia which will result from the 

elimination of social evils . 

The profit ethic , as the young rebel perceives it , 

is diametrically opposed to the social ethic . First , the 

profit ethic is based firmly on self-interest. All busi

nessmen are engaged in the pursuit of the dollar and those 

amenities that accompany money--such as status, comfort , 

luxury , and prestige. 

Man is self-oriented. He does pursue his self

interest. It is unrealistic to assume that he will act 

otherwise over long time periods. The pursuit of self

interest is good as long as this pursuit is controlled 

and guided by external forces. In a capitalistic system 

self-interest is channeled largely through the market 

mechanism and the pressures of competition. Through these 

constraints there exists a greater degree of freedom, a 

greater set of alternatives for choice , less arbitrary 

control , and a more complete delineation of the public 

welfare than in any other system ever devised by man. 
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A capitalistic system operates basically in response 

to effective human needs, wants and desires. If an indi

vid ual wants something , it has value to him , and this value 

can be translated into a price . If the thing can be pro

vided by others at a profit , these others will do so . The 

providers do not do so to help the individual , but simply 

because they want to help themselves. Selfish though the 

motives of the supplier may be, goods and services are pro

duced in response to effective desires . 

Indeed, there is considerable evidence today that 

businessmen themselves are confused as to their objectives. 

The profit ethic itself is currently misunderstood not only 

by the young radical, but by business itself. Some of the 

activities of business in the social arena would seem 

patently unprofitable--even in the long run--in any tra

ditionally profit-oriented way. Some of these activities 

may only be explainable in terms of our overall affluency-

that business is willing in some instances to forego the 

drive for maximum profits for societal peace and quiet . 

The nnew values" of youth , as they are called, are 

still in a formative stage , but certain themes emerge 

clearly among forerunner students , particularly a stress 

on social responsibility and de-emphasis of personal 

careerism in the form of accumulating money and status. 

They also place a new emphasis on the community as a whole 

and on insistence that government genuinely represent and 

serve the public. 
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Somewhat inconsistently with this social orien

tation, self-expression and self-fulfillment also enjoy a 

central role in their philosophy. They are working out 

new conceptions of religion, sexual morality, and patri

otism, seeking to purge our older love-of-country of its 

nationalist pride and will to power, which are luxuries 

that mankind can ill afford in an atomic age. 

To most successful businessmen, our cup runneth 

over. The country is prospering as never before. The 

younger fore-runner students have a far more jaundiced out

look. After years of unprecedented affluence, they say, 

extreme proverty and discrimination exists; our economic 

and military power is used to exploit other peoples and 

our own as well; our institutions have become bureaucrat

ized and unresponsive to the needs of those they serve; we 

are engaged in a brutal and imperialist war; and we are 

preoccupied with an irrational anti-communist ideology 

under whose sway we are rapidly moving toward the holocaust 

of atomic warfare. 

The gap that exists between business school 

students and businessmen is shocking. It is unnecessary 

and bridgeable. However, unless business builds this 

bridge and starts a flow of communicators across it both 

ways, we will not develop from contemporary youth the 

talent, the incentive, and the power thrust required to 

manage enterprise in the decades ahead. 
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Businessmen are likely to be appallingly ignorant 

of what business students want and need to know before they 

can perform any satisfactory service. Student lessons in 

business realities cannot come from faculty. Such know

ledge must come from practicing business executives, those 

who are generalists, not specialists, and who can readily 

communicate. 

When the first business schools were established, 

the curriculum was made up of what might be called ''good 

business practice." The schools drew up actual business 

situations in order to illustrate the successful business 

practice of that day. This resulted in the birth of the 

case method. 

Very often, the faculties of these early business 

schools were made up of successful businessmen, who used a 

highly pragmatic approach in teaching. As time went on, 

business schools became more and more interested in the 

process of business administration, and individual faculty 

members began to study the practice of business more or 

less scientifically. These early researchers tried to dis

cover the basic principles on which the successful practice 

of business seemed to be based. The businessmen were also 

trying to improve management skills. 

As researchers became more sophisticated in their 

understanding of business, they began to draw upon basic 

disciplines such as mathematics and psychology and 
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and furthered their contributions to the practice of busi

ness. Partly to extend research and partly to meet the 

rapidly growing demand for business teachers , doctoral 

programs were established. Before long, new faculty 

members were being recruited more and more from this non

business, academic world. These new recruits often had 

little or no actual business experience. 

Up to now, we have often avoided the content of 

youth's concerns, looking instead at their motives. Some 

observers have interpreted their actions along Freudian 

lines, as a rebellion against the authority of the father. 

Most people have taken refuge in the "generation gap" 

theory with its corollary that the youngster will soon 

"group out" of his foolishness. 

It is apparent that the business schools must 

strive to make the educational system more realistic and 

more relevant. There is a need for more active involve

ment by businessmen in the design of business school 

curricula. There appears to be some sort of invisible 

barrier between universities and boards of trustees or 

visiting committees, and both have to make efforts to break 

through this barrier to create an educational environment 

that is complementary to business reality, not contra

dictory or oblivious or indifferent to that reality. 

At the same time, businessmen must stretch their 

frame of thinking to encompass an attitude of long-run 
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profits and business schools, particularly the faculty as 

impartial and objective observers, can be helpful in spell-

ing out the proper role of the institution of business 

within society. 

Corporate support of business schools must be im-

proved. The data available are limited, but it has been 

reliably estimated that although business schools enroll 

approximately 20 percent of all men students , they receive 

less than two percent of corporate contributions to higher 

education in the United States. 32 Why does a successful 

businessman so often choose to make a donation to higher 

education in the area of the a rts, rather than in the area 

of business? 

There is no positive method of bridging the gap 

between business and students. They attend classes at all 

hours; many have jobs; and many live off campus. One 

method is the executive-in-residence. The executive must 

meet the students face to face; the groups should be small 

enough and the arrangements flexible enough to permit 

direct questions and answers. Effectiveness of group 

sessions appear to be in inverse ration to increase in 

group size. 

An additional step can be taken by business that 

could quickly make a significant contribution to productive 

32
James S. Hekimian, "Closing the Gap Between Busi

ness and the Schools,'t Management Review , 58 (December , 
1969) , p. 46. 
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student-business communications. It is disarmingly simple. 

Concerned businessmen would undertake , on their own and 

without reporting to any committee or any body , to meet 

with ten students a year. It could be done on or off 

campus , over lunch or coffee . The purpose: frank talk 

about whatever it is they want to talk about , with empha-

sis on business , of course. With college cooperation to 

eliminate duplication , it can be done singly , in small 

33 
groups , or with the group as a whole. 

Perhaps a reverse executive development program 

could be created whereby faculty members unfamiliar with 

business practice might spend a year or so in the business 

community . This would be a valuable experience for the 

kind of faculty member becoming commonplace on business 

school faculties that is questionable.34 Businessmen could 

profit from the academic view of their social responsibili-

ties. Furthermore , the high turnover of new college-edu-

cated employees might be reduced by involving these faculty 

members in their work environment. 

In essence , it is critical that the link between 

the business school and the business world be strengthened. 

John Gardner has said that our society is injecting stu-

dents with an anti-decision making vaccine. Dr. Chris 

33
James E. Patrick , "Bridging the Student-Business 

Gap , n Business Horizons, XII (April , 1969) , p . 62 . 

34Hekimian , nclosing the Gap Between Business , " 
p. 47. 
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Argyris, a Yale professor of administrative science, sug-

gest that the university is the greatest single source of 

this vaccine. 35 The faculty provides the vaccine because 

traditionally little scholarship of worthwhile quality has 

been related to the nature of action and decision-making. 

These subjects have been neglected because they have been 

too difficult to study rigorously and because the result-

ing "nonaction" world attracted to it as faculty are men 

who tend to fear making decisions and taking actions. 

In recent years, our nation has experienced extra-

ordinary difficulty adapting itself to the rapid and dis-

ruptive changes that have been thrust upon it by urban and 

ethnic turmoil. We in the business community are condi-

tioned to anticipate and deal with constant change as it 

pertains to our particular endeavors. We have developed 

highly sophisticated systems to keep an eye on changes in 

our markets, to tell us instantly how we are doing finan-

cially, and to maintain close control on our inventories. 

Elisha Gray believes that we have developed a 

serious case of myopia--a condition of near sightedness 

that seriously hampers our ability to see beyond our 

noses--that has generally resulted in virtually complete 

isolation from our society and its problems. 36 

35Chris Argyris, "Students and Businessmen: The 
Bristling Dialogue," Think, 34 (March, 1970), p. 28. 

36Elisha Gray II, ''Changing Values in the Busi
Society, '' Business Horizons, XI (August, 1968), p. 21. 
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Students today have a much greater degree of social 

conscience than ever before. They are concerned with the 

problems of society, and they want to help solve them . Too 

many students tend to think of a career in business as be

ing roughly equivalent to turning one's back on society--a 

selfish pursuit of personal gain. The burden of proof is 

on business. Business must develop a closer relationship 

with today's college student , and this can only be done by 

opening up new channels of communication. Businessmen must 

talk to them in a straight forward, no punches pulled 

manner, and listen to what they have to say. If business 

has a case, it will have to argue it. The degree of public 

acceptance will depend largely on business credibility. 

What is needed is more positive business leader

ship--in public statement and also in actual behavior. 

Communications must be established. Business must build 

the bridge and get the traffic flowing across it. Within 

a year the gap could be bridged , within another year an 

entire generation of juniors and seniors would be on their 

way into the business world with convictions dominant over 

doubt and with a fortified will for the hard work ahead. 



CHAPTER IV 

HYPOTHESES 

This chapter is devoted to the major hypothesis and 

a number of minor hypotheses. This is done to provide a 

point of focus for the analysis of data relating to the 

students in the College of Business Administration, and in 

particular those in professional organizations. The hy

potheses were developed from observations and extensive 

discussion with deans and faculty advisors of professional 

organizations over a period of 14 years. The research 

questions deal with the attitudes and personal orientations 

of students in business as well as demographics of the 

individualYs under study. Some questions asked in the 

questionnaire were not used. They were asked for personal 

information of the writer and for possible future study. 

Major Hypothesis 

Students in Colleges of Business Administration in 

the United States who are members of professional organi

zations (fraternities, departmental clubs, etc.) are 

significantly different in their attitudes and personal 

characteristics than are students who do not belong to 

these professional organizations. 

62 
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Minor hypotheses 

Hypothesis One: Student attitudes are not anti

business even though those affiliated with the profes

sional fraternities and clubs and the non-affiliated do 

not share the same values. 

Hypothesis Two: Students in fraternities are 

frequently characterized as "academically poor." 

Hypothesis Three: There is a significant differ

ence between the family background of student members of 

professional organizations in the College of Business 

Administration and non members of professional organi

zations. 

Hypothesis Four: Affiliated students are signifi

cantly more mature than non affiliated students. 

Hypothesis Five: There is a significant relation

ship among business students between maturity level and 

the preception of the importance of various terminal and 

instrumental values. 

Hypothesis Six: There is a significant relation

ship among business students between preception of politi

cal self image and professional or bureaucratic orien

tation. 



CHAPTER V 

METHODOLOGY 

This study is based on a survey of students enrolled 

in the College of Business Administration and student 

members of Delta Sigma Pi , a professional business fra-

ternity . There are approximately 625 colleges and univer-

sitie s in the United States with organized curriculums in 

business administration. Of this number , 282 are state 

supported , 343 are private and three are municipally sup-

ported . These schools enroll 434 , 312 undergraduate male 

students and 68 , 869 female students. There are an ad-

ditional 72 , 965 male and 3 , 642 female students pursuing 

1 
graduate work in these schools. 

There are 180 undergraduate chapters of Delta Sigma 

Pi located on campuses in the United States , Canada and 

Mexico , however , since all but three of the chapters are 

located in the United States the three foreign schools 

were not considered. In order to base the response evalu-

tions on a reasonably homogeneous group of subjects , only 

those colleges and universities with chapters of Delta 

1"Twenty-Second Biennial Survey of Universities 
Offering an Organized Curriculum in Commerce and Business 
Administration , It Delta Sigma Pi (Oxford , Ohio: November , 
1970) , p . 20. 
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Sigma Pi were considered. Further, schools with inactive 

chapters of the fraternity were not considered. 

First, an instrument (Appendix A) was created for 

the attitude measurement required in the study, since an 

extended search of the literature disclosed no existing 

device which would provide a measurement of a person's 

general attitude toward business. The instrument was in

tended to make possible a degree of quantification in an 

area characterized to date by opinion and surmise. 

Second, the instrument was administered to a sample 

of 20 members of the Delta Sigma Pi chapter at Florida 

Atlantic University and 45 other students enrolled in 

classes in the College of Business and Public Adminis

tration there. The following type questions were asked in 

an effort to produce evidence relating specifically to the 

following: 

What is the general tenor of college students' 

attitude toward business among students of different dis

ciplines? 

Do student attitudes toward business tend to change 

in the course of the college career, and if so, in which 

direction? 

Are student attitudes toward business related to 

such independent variables as socioeconomic background, 

level of scholastic performance, or work experience? 

The initial questionnaire asked the respondents to 
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indicate difficulties they had in answering any of the 

questions, and where appropriate response choices were 

missing. A few of those responding included some com

ments on the actual questionnaire. The data from the 

initial sample was then used to pre-test the computer pro

grams being considered for the main sample (except in some 

cases where the small "n" for the pre-test was insuf

ficient for any real conclusions). From the computer re

sults and the subjective comments, the final questionnaire 

was developed. After being reviewed by a researcher 

experienced in sampling of this type, minor changes were 

made, and the main sample was taken. 

Attitudes are the reflection of complex states of 

mind, involving numerous dimensions. Certainly, they can

not wholly be described in terms of any numerical index, 

and their measurement suffers the same limitations as all 

other forms of measurement; namely, a limitation to 

selected aspects or characteristics. 

The instrument was constructed in accordance with 

the Likert technique of summated ratings. Respondents 

indicated the intensity of their agreement or disagreement 

with each statement by choosing one of five alternate 

responses. 

Collection of the research data was accomplished 

during the fall of 1972. All subjects in the sample 

completed the research instrument under supervised test 
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conditions. The questionnaire and answer sheets were 

mailed to the dean of the College of Business Adminis

tration with a request (Appendix B) that the members of 

Delta Sigma Pi on that campus be asked to complete the 

questionnaire. Since most schools are not permitted to 

provide a complete roster of students for a more statisti

cal selection of respondents it seemed appropriate to 

request him to have the questionnaire completed in classes 

containing a broad representation from each of the vari

disciplines within the College of Business Administration. 

This method of selection helped to eliminate the bias 

which could result from the respondents all being from 

the same discipline (i.e. accounting) . Non business 

students were excused from completing the questionnaire. 

Subjects completed the questionnaire and it was returned 

by mail by the dean. All subjects were assured of anonym

ity. 

Computer programs were utilized in subjecting the 

data to various statistical tests. The close correspond

ence of the distribution of scores in each sample to a 

theoretical nnormaln distribution supported the use of 

parametric statistical tests. These included the analysis 

of variance tests to determine the significance of differ

ences in mean scores among students. 

The selection of colleges and universities to be 

tested was determined by a device known as sampling with 
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probability proportional to size. 2 This is a way of 

choosing first stage units (schools) in such a manner that 

the sample mean of a characteristic per second stage unit 

will be an unbiased estimate of the corresponding popu-

lation mean. Probability proportional to size sampling is 

a special, but very important, case of the general pro-

cedure of sampling with variable probabilities. 

Having eliminated from consideration the three 

foreign universities with chapters of Delta Sigma Pi and 

the schools with inactive chapters of the fraternity, 13 

colleges and universities were chosen from among the 180 

with chapters of the fraternity to complete the question-

naire (Appendix C). The schools chosen, the number of 

male students enrolled in business administration in each 

and the number of questionnaires mailed to each school is 

shown in Table l. 

Professional and bureaucratic orientation 

The psychological orientations of the individual 

respondents were measured by a series of responses to a 

series of question items dealing with the criteria used in 

3 evaluating new ideas for projects related to management. 

The premise for the nine items was: 

2Harper W. Boyd, Jr. and Ralph Westfall, Market
ing Research, 3rd ed. (Homewood, Ill.: Richard D. Irwin, 
Inc., 1972), pp. 414-420. 

3 
Goldberg, Baker and Rubenstein, "Local-Cosmo-

politan," pp. 704-710. 



TABLE 1 

SCHOOLS CHOSEN TO COMPLETE THE QUESTIONNAIRE 

Name 

University of Alabama-Tuscaloosa 

Angelo State University 

Ball State University 

University of Connecticut 

De Paul University 

University of Detroit 

Florida Atlantic University 

Loyola University-New Orleans 

Miami University (Ohio) 

University of Missouri-St. Louis 

New York University 

Northern Arizona University 

Oklahoma State University 

Male 
Enrollment 

2 , 390 

684 

2,325 

935 

890 

1,020 

837 

380 

1,433 

419 

782 

608 

1,996 

No. 
Mailed 

163 

46 

158 

64 

61 

69 

57 

26 

97 

29 

53 

41 

136 

Percent 
of Total 

16.26 

4.65 

15.81 

6.36 

6.05 

6.94 

5.69 

2 . 58 

9.74 

2.85 

5.32 

4.13 

13.58 
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"Of the considerations listed, please indicate for 
each whether that consideration would be important in 
your enthusiasm or dedication to the new project." 

The professional criteria
4 

which the respondents 

were asked to rate included such items as "enhance your 

reputation as a manager,'t and the "project could improve 

or maintain the company's status.'' The items assumed to 

be organizational criteria included such items as "amount 

of risk to the corporation," and "the number of man-hours 

involved . 't 

The question was asked because it seemed relevant 

to the problem of localism versus cosmopolitanism , for it 

can be assumed that the criteria that would or would not 

be emphasized in the evaluation of job related ideas would 

reflect basic orientations of managers toward their organi-

zational and professional roles. The use of this vehicle 

is based on the assumption that among the crucial decisions 

made by managers are those concerned with ideas for new 

projects and whether to submit them, to modify, accept or 

reject them; and that these decisions typically bring 

forth expressions of broad role orientations of which a 

person's perspective on such ideas is one component. 

This expression is consistent with Merton's definition of 

an orientation: 

4Paul L. Preston , "Horizontal Career Mobility 
Patterns of Voluntary Trade and Professional Association 
Executive as Related to Characteristic of Individual Orien
tations and Organization Structure." (unpublished Ph.D. 
dissertation, University of Colorado, 1972) , p. 69 . 
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" . . theme which finds expression in each of 
the complex social roles in which the individual is 
implicated."5 

Questionnaire content 

The questionnaire was divided into three sections . 

The first of these (questions l-22) sought demographic in-

formation about the individual respondent . The second 

section (questions 23-47) was devoted to various atti-

tudinal questions, and the third section (questions 48-56) 

was devoted to the measurement of the individual's 

"professional-bureaucratic orientation." 

Statistical tests 

Unless otherwise noted, null hypotheses were test-

ed at the 0.05 alpha level. In addition, correlation 

coefficents and "z" values are accompanied by three prob-

ability statements relating to the correlations and mean 

differences being tested: correlations and mean differ-

ences which are not statistically significant (blank); 

correlations and mean differences which would be expected 

to occur by change in only five out of 100 cases (0.05 

alpha level); and correlations and mean differences that 

would be expected to occur by chance in only one out of 

100 cases (0.01 alpha level). The latter measures of 

probability permit analysis beyond simple acceptance or 

rejection of the operational null hypotheses. 

5Merton, Social Theory and Social Structure, p. 
392. 
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The major tool for analysis of the hypotheses in 

this study was multivariate analysis during simple and 

partial correlation of various demographic and attitudinal 

measures. 

"Correlation analysis deals with the measurement 
of the closeness of the relationships which are de
scribed by regression equations."6 

In this analysis , coefficients of "co-variation" 

were calculated and tested for significance , since no 

cause and effect relationships were hypothesized. The non-

parametric statistic relevant for analysis or correlation 

is the "coefficient of correlation - r" defined as the 

square root of the ratio of explained variation to total 

variation that exists in a relationship . This coefficient 

is calculated: 

r = 

where sy.x is the amount of unexplained (or chance) 

variation, sy is the total variation in Y, the dependent 

variable. 

Where it is appropriate to determine the relation-

ship between a number of factors, multiple regression is 

employed. 

6
samuel B. Richmond, Statistical Analysis (New 

York: The Ronald Press Co. , 1964) , p. 424 . 
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Significance of relationships between two variables 

was determined by comparison of calculated "r" values with 

theoretical "r" values for two variables of r = 0 . 071 at 

the 0.05 alpha level and r = 0.096 at the 0 . 01 alpha 

level. 7 

Other statistical tests used in this study include 

the test for significance of the difference between means 

of samples and the test for the significance of differences 

between sample proportions (the "z" and "chi-square" 

statistics , Appendix D) . 

All data analysis and tabulations were performed 

on the computers of the South East Florida Regional Data 

Center, using the UNIVAC 1106. 

7Herbert Arkin and Raymond Colton , Tables for 
Statisticians (New York: Barnes and Noble , 1950) , p. 140 . 

Values for "r" used in this thesis are the result of 
interpolation of the tables in Arkin and Colton. This is 
due to the fact that their tables do not correspond exactly 
to the "n" used in this study. 



CHAPTER VI 

ANALYSIS AND RESULTS 

This chapter presents the results of data analysis 

related to the major hypothesis and the minor hypotheses . 

Presented first is an examination of the demographic data , 

followed by results of the data relevant to the major and 

minor hypotheses. 

Selected demographics 

Since the main analysis of the data focused on 

developing a comparison between those affiliated with a 

professional business administration organization and 

those non-affiliated students, several variables , atti-

tudinal factors and nominal scales were used to generate 

selected demographics . 

The survey was completed by 88.7 percent male 

students and 11.3 percent female students . This percentage 

of men and women enrolled in the undergraduate programs in 

colleges of business administration in the United States. 

In the academic year 1969-70 , there were 455 , 830 men and 

73 , 538 women enrolled in business programs , or 86 . 1 percent 

1 men and 13 . 9 percent women. 

1Delta Sigma Pi Twenty-Second Biennial Survey of 
Universities Offering and Organized Curriculum in Commerce 
and Business Administration , p. 18. 
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Of those questioned , 3.4 percent were in the fresh

man class , 16 . 3 percent were sophomores , 36.6 percent were 

juniors, 39.4 percent were seniors and 4 . 3 percent were 

graduate students. 

Table 2 , Selected Demographics , gives in compara

tive form for affiliated and non-affiliated students 

personal data on such factors as class standing , size of 

hometown , major , sex , father and mother's education, 

father's income , marital status , number of children , age 

and employment. 

The distribution of affiliated and non-affiliated 

respondents with respect to class standing showed no 

significant differences in the proportion of students in 

any given class. Initially it was felt that students 

affiliated with fraternity organizations would be more 

likely to come from smaller cities and towns. This how

ever, was not born out by the data which indicated that 

40 . 4 percent of the affiliated students were from towns 

with a population in excess of 100,000 (compared to 33.6 

percent non-affiliated students) , while 17 . 9 percent of 

the affiliated students were from towns with less than 

10 , 000 population (compared to 22.8 percent for non

affiliated students). 

The data breakdown of college major according to 

affiliated and non-affiliated students indicates that the 

largest single block of affiliated students are studying 



TABLE 2 

SELECTED DEMOGRAPHICS 

n = 676* 

Percent of Total 
Affiliated Non-Afflliated 

Class Stand1ng 
Freshmen 3.3 3.5 
Sophomore 15.0 17.2 
Junior 33.7 38.7 
Senior 45.8 34.6 
Graduate 2.2 6.0 

Size of Hometown 
Less than 10 , 000 17.9 22.8 
10 , 000 - 24 , 999 13.1 16.1 
25,000 - 49,999 15.5 14.0 
50,000 - 99,999 13.1 13.5 
Over 100,000 40.4 33.6 

Major 
Accounting 22.6 17.3 
Economics 4.7 4.3 
Finance 12.5 6.1 
Management 17.2 14.9 
Marketing 11.6 10.8 
General Business 15.4 29.3 
Personnel 4.1 2.0 
Systems 1.6 1.4 
Undecided 4.7 4.5 
Other 5.6 9.2 



Marital Status 
Single 
Married 
Divorced 
Widowed 

Number of Children 
None 
1 
2 
3 
4 or more 

Age 
T8or less 
19 
20 
21 
22 
23 
24 
25 
26 
27 or over 

Sex 
Male 
Female 

TABLE 2--Continued 

Percent of Total 
Affiliated Non-Affiliated 

73.3 68.3 
25.6 28 . 5 
1.1 2.4 

.0 . 5 

53.0 61.1 
13.9 16 . 8 
18 .3 14.8 
11.3 4.7 
3.5 2.7 

2.1 1.7 
11.6 11.7 
22.2 26 . 9 
20.8 19.4 

7 . 0 8.7 
4.6 7.2 
4 . 9 5.5 
7.0 6.2 
7.4 3.7 

12.3 9.0 

91.4 86 . 4 
8.6 13 . 5 



~mployment 

None 
Less than 10 hours 
11 - 20 hours 
21 - 30 hours 
31 or more hours 

Father's Education 
Some high school 
High school 
Some college 
College graduate 
Graduate work 

Mother's Education 
Some high school 
High school 
Some college 
College graduate 
Graduate work 

Father's Income 
$ 5,000 - 9,999 
10,000 - 14,999 
15,000 - 19,999 
20,000 - 24,999 
Over $25,000 

TABLE 2--Continued 

Percent of Total 
Attil1ated Non-Atf1l1ated 

47.0 
8.5 

14.8 
11.0 
18.7 

17.0 
25.4 
22.1 
21.4 
14.1 

17.7 
42.9 
16.6 
19.0 
3.8 

22.0 
36.3 
11.7 
11.0 
19.0 

49.7 
7.9 

14.6 
9.8 

18.0 

17.6 
37.9 
14.4 
20.6 

9.5 

18.5 
44.7 
16.7 
16.9 
3.2 

23.8 
31.8 
18.9 

9.3 
16.2 

*Percent totals do not sum to 100 percent due to round
ing and to items not completed by respondents. 
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accounting (22.6 percent) while the largest group of non

affiliated students (29.3 percent) indicated a general 

business major . While similar differences in percentage 

of respondents indicating various majors appears for many 

of the other majors , there appears to be sufficient data 

to conclude that students affiliated with professional 

organizations appear to be goal oriented , more sure of 

their career objectives than their non-affiliated 

colleagues . 

Few differences were evident in reviewing the data 

about the respondents family status. Even though the 

median age2 of both the affiliated and non-affiliated 

respondents was approximately 20.5 years , 73 . 3 percent of 

the affiliated respondents compared to 68.3 percent of 

the non-affiliated respondents were single. Among married 

respondents 47 percent of the affiliated students had 

children compared to 38.9 percent of the non-affiliated 

respondents . 

Data about respondent's employment showed a largely 

inconclusive comparison between affiliated and non-affili-

ated . While 2.7 percent fewer affiliated respondents 

indicated they had no employment , the differences in 

2Median age was used rather than mean age because 
of the large number of respondents (12 . 3 percent affiliated , 
9.0 percent non-affiliated) that indicated their age by 
marking the response 't27 or over. It A weighted mean with 
this large proportion of open ended data would make the 
mean unreliable. 
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responses between the two groups on the number of hours 

worked weekly showed the affiliated respondents as working 

slightly more than their non-affiliated colleagues. 

The data reveals that the parent's of the affiliated 

respondents appear to have a slightly higher educational 

background . Among fathers , 22 . 1 percent of the affiliated 

compared to 14.4 percent of the non-affiliated respondents 

had some college while 14.1 percent of the affiliated com

pared to 9.5 percent of the non-affiliated took graduate 

work. In contrast, 25.4 percent of the fathers of the 

affiliated respondents completed high school, compared to 

37.9 percent of the fathers of non-affiliated respondents. 

The differences between the mothers education background 

were less conclusive, showing only slightly higher edu

cational accomplishment. 

The median figures for father's income showed 

approximately $13,000 annually among affiliated respondents 

compared to approximately $12,600 annually for non-affili

ated respondents. Interesting differences in income 

responses showed that 11.7 percent of the affiliated 

respondent's fathers earned between $15,000 and $19 , 999 

annually , compared to 18.9 percent for the fathers of non

affiliated respondents. This contrasts sharply with the 

data showing that 19 percent of the fathers of affiliated 

respondents make in excess of $25,000 annually, compared to 

16.2 percent of the fathers of non-affiliated respondents. 
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The median grade point average for affiliated 

students was 2.71 (4.0 grade scale), compared to the non

affiliated median grade point average of 2.45. As 

indicated in Table 3, 7.6 percent of the affiliated 

students had grade point averages of less than 2.0 com

pared to 17.2 percent of the non-affiliated indicating 

grade point averages of less than 2.0. A similar disparity 

is indicated in the percentage of respondents indicating a 

grade point average between 2.0 and 2.49. This result may 

be explained in part by the fact that professional fra

ternal organizations maintain strict minimum grade point 

standards for admission. A general observation that 

affiliated respondents are more intelligent than their non

affiliated colleagues (if indeed grade point average can be 

correlated with intelligence) is supported by data showing 

that 42.4 percent of the affiliated respondents have grade 

point averages between 2.5 and 2.99, with another 25 per

cent of the affiliated respondents indicating grade point 

averages in excess of 3.0. These data compare to percentage 

in the same classifications showing 26.8 percent of the non

affiliated respondents with grade point averages of 2.5 to 

2.99 and another 19 percent of the non-affiliated with 

grade point averages of 3.0. 

In a question about professional plans following 

school (Table 4), 69.2 percent of the affiliated respondents 

plan on going immediately into business, compared to 75.7 



TABLE 3 

COMPARISON OF GRADE POINT AVERAGE 

Less than 2.0 

2.0 - 2.49 

2.5 - 2.99 

3.0 - 3.49 

Over 3.5 

Percent of Total 
Affiliated Non-Affiliated 

7.6 

25.0 

42.4 

19.6 

5.4 

17.2 

37.0 

26.8 

14.7 

4.3 

Percent totals do not sum to 100 percent due to round
ing and to items not completed by respondents. 

X = 2 . 71 2.45 



TABLE 4 

COMPARISON OF PROFESSIONAL PLANS 

Business 

Government 

Professional school 

Graduate school 

Social-service work 

Percent of Total 
Affil1ated .Non-Aff111ated 

69.2 

7.6 

ll. 4 

10.7 

1.0 

75.7 

8.5 

8.2 

7.4 

.3 

Percent totals do not sum to 100 percent due to round
ing and items not completed by respondents. 
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of the non-affiliated respondents who plan to immediately 

enter business. A similar comparison exists for "plans to 

enter government". However, the affiliated respondents 

showed a substantially more professional orientation in 

their view of advanced education with 22.1 percent plan

ning on professional or graduate school compared to only 

15.6 percent of the non-affiliated respondents. 

One of the scales chosen to reflect maturity of 

the respondents was the amount of active military service 

engaged in by the respondents (Table 5). Of those 

responding, 29.5 percent of the affiliated and just 22.9 

percent of the non-affiliated respondents indicated some 

active military service. 

Respondents were asked for some characterization 

of their father's occupation, in order to determine what 

effect, if any, such family environment would have on the 

respondent's decision to affiliate with professional 

organizations on campus. As indicated in Table 6, 

differences do exist in the percent of affiliated and non

affiliated respondents placing their fathers in various 

occupational categories. 

For example, 10.5 percent of the affiliated 

respondents indicated their fathers were "professional 

self-employed'', compared to 13.7 percent of non-affiliated 

respondents. Similarily, 14.1 percent of the affiliated 

respondents, compared to 9.9 percent of the non-affiliated 



TABLE 5 

COMPARISON OF ACTIVE MILITARY SERVICE 

Percent of Total 
Affil1ated Non-Affiliated 

None 70.5 77.1 

l Year or less 9.4 3.2 

l - 2 Years 5.8 9.5 

3 - 4 Years 10.4 6.8 

Over 4 years 4.0 3.4 

Percent totals do not sum to 100 percent due to round
ing and to items not completed by respondents. 



TABLE 6 

COMPARISON OF FATHER'S OCCUPATION 

Professional self employed 
Professional salaried 
Top manager 
Middle manager 
Staff 
Salesman 
Proprietor 
Clerical 
Manufacturing worker 
Construction worker 
Service worker 
Farmer 
Military enlisted 
Military officer 
Other 

Percent 
Aff1l1atea 

10,5 
14,1 
13.2 

9.8 
2.7 
8.1 
4.5 
3.6 
9.6 
3.6 
7,8 
2.7 
1.4 
1.4 
6.9 

of Total 
Non-Aff1!1ated 

l::i.7 
9.9 
9.9 
8,1 
3.6 
8,8 
6,7 
3.1 

ll. 5 
3.4 
4.0 
5.4 
1.3 
1.5 
9.1 

Percent totals do not sum to 100 percent due to rounding and to 
items not completed by respondents. 
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respondents indicated their fathers were "professional 

salaried". However, taken as a whole , these and other 

differences lead to no discernable pattern that would 

allow differentiation between affiliated and non-affiliated 

respondents on the basis of father's occupation. 

Table 2 through Table 6 report largely demographic 

information. This information will be examined and con

clusions drawn from it in the concluding chapter. Tables 

7 through 13 report the results of questions dealing with 

attitudinal variables. These variables are important in 

testing the major and minor hypotheses of this thesis , 

since they lend insight into the viewpoint of contemporary 

college students . 

Affiliated respondents are significantly more con

servative in their political self-image (Table 7) than are 

their non-affiliated colleagues. This was found by compar

ing mean responses of affiliated (2.82) and non-affiliated 

(3.00) to a question of political self-image on a scale of 

very conservative to very liberal (1-5) . Application of 

the test of significance of difference between means 

(Appendix D) yielded a "z" statistic of -2 . 65, significant 

at the . 05 alpha level . 

As indicated in Chapter V, respondents were asked 

questions that would yield some tentative information about 

their professional and bureaucratic orientations. While 

much controversy exist in academic circles about the 



TABLE 7 

COMPARISON OF POLITICAL SELF IMAGE 

Percent of Total 
Aff1liated Non-Aff1l1ated 

Very conservative 8.3 1.6 

Conservative 23.6 28.6 

Middle of the road 47.6 41.5 

Liberal 18.8 25.2 

Very liberal 1.7 3.1 

Percent totals do not sum to 100 percent due to round-
ing and to items not completed by respondents. 

Scale: 1 = very conservative 
5 = very liberal 

Mean = 2.82 3.00 

Standard 
Deviation = .89 .85 

n 288 381 
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absolute validity of these kinds of orientations , the 

questions were asked here solely to determine if any 

differences could be determined in the responses of the 

two groups. As shown in Table 8, some differences do 

exist. Among affiliated and non-affiliated respondents, 

mean responses were significantly different on two pro

fessional scale factors (Pl and P2) and three bureaucratic 

factors (B2, B3 and B4). 

Tables 9 and 10 show the results of the respon

dent's ratings for various terminal and instrumental 

values. As indicated in the respective tables there were 

no significantly different mean responses in the ratings 

of the two groups. This may be due to two factors. Most 

likely the lack of significant differences is due to the 

space constraints put on this part of the questionnaire. 

In more elaborate studies involving comparison of terminal 

and instrumental values, researchers frequently use three 

or four times as many values in each category. Thus, this 

section may have been inadequate to produce meaningful 

results . However, lack of significant differences in 

comparison of responses does not in and of itself suggest 

invalidity in the sampling instrument. It is quite 

possible, especially in view of significant differences in 

other response areas, that business students are homogeneous 

with respect to their values, and that their values alone 

do not represent a discriminator on the subject of 



TABLE 8 

COMPARISON OF PROFESSIONAL/BUREAUCRATIC ORIENTATIONS 

ffiliated Significance 

n** 
- of 

X a n X a Difference* 
Pl 2 . . . 
P2 288 2.06 1.40 378 1.65 .81 4.44* 
P3 288 2.18 1. 26 379 2.04 1.00 1.55 
P4 286 1. 95 1.10 377 2.02 1.00 - . 84 

Bl 281 2,61 1. 35 361 2.47 1.24 1,35 
B2 288 2.19 1. 37 379 1. 80 .94 4,15* 
B3 288 2.18 1. 26 349 1. 91 .95 3.00* 
B4 288 2.14 1.18 375 1.89 1.01 2.88* 
B5 286 1. 74 .88 376 1. 77 ,89 - ,43 

*Difference is significant at . 05 alpha level . 
** Variable II n II resulted from invalid responses to certain questions. 

Pl - Enhance reputation as manager 
P2 - The personal challenge 
P3 - Increase Visibility and importance within management circles 
P4 - Personal risk to reputation 
Bl - Number of man-hours involved 
B2 - Increase chances of promotion 
B3 - Potential net profit 
B4 - Risk to corporation 
B5 - Improve or maintain company's status 



TABLE 9 

COMPARISON OF TERMINAL VALUES 

Affiliated Non-Affiliated Significance 
- - of 

n** X C1 n X C1 Difference* 
Tl 289 2.33 l. 27 377 2.32 1.20 .10 

T2 290 2.37 1.20 377 2.42 1.29 - .52 

T3 278 3.23 1.35 361 3.19 1.32 .37 

T4 281 2.43 1.24 374 2.39 1.25 .41 

T5 278 4.03 1.24 374 4.07 1.17 - .42 

*Difference is significant at .05 alpha level. 
**Variable "n" resulted from invalid responses to certain questions. 

Tl - A comfortable life (a prosperous life) 
T2 - A sense of accomplishment (lasting contribution) 
T3 - Pleasure (an enjoyable, leisurely life) 
T4 - Self-respect (self-esteem) 
T5 - Social recognition (respect, admiration) 



TABLE 10 

COMPARISON OF INSTRUMENTAL VALUES 

Affiliated Non-Affiliated Significance 
- - of 

n** X (J n X (J Difference* 
IVl 288 3.21 1.39 373 3.24 1.35 - .28 

IV2 277 2.26 1.24 344 2.42 1.26 -1.59 

IV3 289 3.25 1.32 376 3.24 1.35 .10 

IV4 289 2.42 1.33 377 2.31 1.33 1.06 

IV5 288 3.14 1.42 376 3.14 1.43 .00 

*Difference is significant at .05 alpha level. 
**Variable "n" resulted from invalid responses to certain questions. 

IVl - Helpful (working for the welfare of others) 
IV2 - Ambitious (hard working, aspiring) 
IV3 - Imaginative (daring, creative) 
IV4 - Independent (self-reliant, self-sufficient) 
IV5 - Self-controlled (restrained, self-disciplined) 
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professional fraternity affiliation. 

As a further test to determine if differences 

exist in the attitudes of affiliated and non-affiliated 

respondents, an abbreviated form of a modified semantic 

differiential was used. 3 As indicated in Table 11, 

differences in the responses to the various bi-polar 

adjectives associated with the five concepts did exist in 

all but two cases. However, for all responses except the 

"successful-unsuccessfuln component of the nprofit" con-

cept , no differences in mean responses were significant. 

As indicated in Chapter V, correlation analysis 

for various items was used to test minor hypotheses five 

and six. Using the entire sample response (n ~ 676), 

items representing respondents maturity (military service, 

employment and earnings) were correlated with each of the 

various terminal and instrumental responses. The results 

(Table 12) show high positive correlation (.01 alpha 

level) between all three maturity items and terminal value 

25 (pleasure). Table 12 data indicates .05 alpha level 

correlations between military service and the terminal 

value of naccomplishment'' and the instrumental value nhelp-

ful and ambitious''. Moderate correlation (.05 alpha level) 

3The modification consisted of using a five response 
scale rather than the standard seven response scale. This 
modification was made because responses to the questionnaire 
were made on a standardized computer answer sheet which 
permitted no more than five responses to any question. 
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TABLE 11 

SEMANTIC DIFFERENTIAL 

Affiliated Non-Affiliated Significance 
of -n** X (J n X (J Difference* 

Accountability 284 3.94 1.15 373 3.89 1.14 .55 
287 3. 83 1.20 377 3. 83 1.05 .oo 
287 3.20 .91 3 77 3.11 .93 1.25 

People 289 1. 68 .96 379 1. 72 1.05 - • 51 
287 4.34 1.10 369 4.27 1.06 . 82 
286 3.08 1.12 378 3.03 1.07 -1.15 

Supervision 287 2.38 1.17 378 2.45 1.10 - .81 
288 3.80 1.12 378 3.71 1.09 .02 
277 3.05 .87 354 2.97 .95 1.10 

Profit 288 4. 39 .87 375 4.28 1.02 1.50 
288 4.28 .89 375 4.22 . 98 . 82 
288 1. 65 0 83 375 1. 81 . 92 -2. 35* 

Environment 285 4.58 .81 370 4.48 .94 1.46 
288 3.67 1.25 375 3.71 1.28 - .40 
288 3. 92 1.13 375 3. 92 1.16 .oo 

*Difference is significant at .05 alpha level. 
**Variable "n" resulted from invalid responses to certain questions. 



TABLE 12 

RELATIONSHIP BETWEEN MATURITY (Items 11, 12, 13) 
AND TERMINAL/INSTRUMENTAL VALUES 

Term1nal Instrumental 

(11 )Military 
1 = None 
5 = >4 years 

(12) Employment 
1 = None 
5 = >31 hr/wk 

(13)Earnings 
1 = None 
5 = > $60 wk 

II 23 24 

.06 -.07* 

-.06 -.02 

-.03 -.06 

*At .05 alpha level (r ~ 0 . 071) 

**At .01 alpha level (r ~ 0.096) 

n = 676 

25 26 

.17**-.02 

.11** .05 

.13** .01 

27 28 29 30 31 

.01 .09* .07* -.05 .03 

.06 .04 -.05 .07* .04 

-.03 .06 -.05 .oo .04 

32 

.00 

.04 

.04 
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exists also between employment and the instrumental value 

"imaginative" . 

A second use of correlation analysis sought to 

determine the relationship , if any , between the profes

sional and bureaucratic criteria and the respondents 

political self-image. Again using the entire sample 

response (n = 676) , significant correlations (Table 13) 

were found between political self-image and professional 

criteria P2 and P3 and with bureaucratic B5. 

The concluding chapter of this thesis develops 

observations and conclusions from the results reported 

above . 



TABLE 13 

CORRELATION OF POLITICAL SELF-IMAGE WITH PROFESSIONAL 
AND BUREAUCRATIC ORIENTATION 

Professional Criteria 

Pl -.027 

P2 - . 091* 

P3 + . 088* 

P4 + .004 

*Significant at the 0.05 alpha level 

**Significant at the 0.01 alpha level 

n = 676 

Bureaucratic Criteria 

Bl -.024 

B2 -.034 

B3 -.011 

B4 -.031 

B5 + .087* 



CHAPTER VII 

OBSERVATIONS AND CONCLUSIONS 

One observation that should be made at the outset 

of this chapter is the potential for making erroneous cause 

and effect conclusions about differences that may exist 

between professionally affiliated and non-affiliated busi

ness college students. For example, the selection policies 

for professional organizations restricts membership to 

those students who have minimum grade point averages. 

Therefore, to conclude solely on the basis of grade point 

average differences that professionally affili~ed students 

are more intelligent than their non-affiliated colleagues, 

or that membership in such professional organizations will 

necessarily help a student's grade point average can be 

misleading. In addition there are other more subtle ways 

by which membership in professional organizations (or 

indeed any campus organization) is restricted. Involvement 

in student organizations requires a commitment of time and 

money that is not uniformly available to all students. 

Thus, the observations and conclusions resulting from this 

study must be tempered by a consistent disavow of any such 

cause-effect relationship. 

The data used in this study is subject to a number 
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of constraints which may contribute to less certainty in 

their analysis. The major emphasis in this study has been 

on a comparison of students affiliated with professional 

fraternal organizations and those who are not affiliated 

with these organizations. Determination of a respondents 

affiliation was based solely on the response to question 

or item 21. However, a number of respondents (approxi

mately 125) failed to use a valid response to this question 

forcing their exclusion from further analysis. In addi

tion, data for individual responses among the usuable 

sample showed various degrees of data loss due to incorrect 

marking of the answer sheet or invalid responses (two 

responses to a given question). This slippage was noted 

on the tables in Chapter VI by the use of "n" values. 

Another compromise necessary in the study was the 

use of a five part scale rather than the standard seven 

part scale. Limitations put on the responses by the 

computer answer sheet used led to compromise of the 

semantic differential, the scale of terminal and instru

mental values and the questions dealing with professional 

and bureaucratic orientation. The five part scale may 

have also had an effect on other responses to the question

naire resulting from the loss of sensitivity that a wider 

scale would have permitted. 

With particular reference to the semantic differ

ential it should be noted here that use of semantic 
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differential in this study was minimum. Many other appli

cations of the semantic differential, using much more 

sophisticated analysis techniques than those used here 

would doubtless have led to more meaningful results. 

While using mean responses to semantic differential items 

is often considered a poor use of this instrument, such 

mean responses were used solely to determine on a limited 

basis if differences existed between the two sample 

groups. 

The observations above, made at the conclusion of 

this research study suggest the potential in this area for 

a great deal of highly sophisticated research . As indi

cated earlier the objective of this study was to test the 

existence of various differences that may be present in 

the attitudes and characteristics of business college 

students with respect to their affiliation in professional 

fraternal organizations. What follows is an examination 

of the six minor hypotheses proposed at the outset of this 

study leading ultimately to consideration of the major 

hypothesis, that members of professional student organi

zations are significantly different in their attitudes and 

personal characteristics than are students who do not 

belong to these organizations. 

Minor Hypothesis One 

On the basis of data displayed in Table 4 (Com

parison of Professional Plans), hypothesis one can be 
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accepted. As noted earlier, a very large percentage of 

those sampled (69.2 percent affiliated; 75.7 percent non

affiliated) plan to go into business immediately upon 

completing their undergraduate studies. The conclusion 

to accept hypothesis one is further supported by the data 

concerning respondent's political self-image. As discussed 

earlier, mean responses for both affiliated and non-affili

ated students were on the moderately liberal end of a 

"middle of the roadlf political stance. While the data 

here is not sophisticated enough to permit an indepth 

reading of this response, it seems reasonable to conclude 

that such a stance is quite pragmatic and could not be 

reasonably connected with any clear tranti-business't a tti

tude among college of business administration students 

represented in the sample. 

Additional support leading to acceptance of 

hypothesis one can be found in an examination of individual 

responses to various items in the semantic differential 

(Table 11). With few exceptions responses of both affili

ated and non-affiliated students to such clearly business 

oriented concepts as 'tsupervision't and lfprofi t" show mean 

values on the "favorablert end of the bi-polar adjective 

continua. 

Minor Hypothesis Two 

On the basis of the data in Table 3, it is reason

able to reject hypothesis two and conclude that students 
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in fraternities (or at least professional fraternities) 

cannot be characterized as ttacademically poor." 

Minor Hypothesis Three 

Data from Table 2 concerning parent's education 

and income and from Table 6 concerning father's occupation 

is largely inconclusive. As noted in Chapter VI , educa

tional background and income for affiliated students was 

slightly higher (and thus different) from their non

affiliated colleagues, while data about father's occupa

tion was completely devoid of significant patterns. 

Based on these data, one must reject hypothesis three and 

conclude that members of the two groups defined in this 

study are homogeneous with respect to family background. 

Such a conclusion lends further emphasis to the importance 

one might attach to acceptance of the major hypothesis of 

the study, for it indicates that while students do vary 

with respects to certain attitude and personal character

istics the family background plays a very minor role in 

those characteristics. 

Minor Hypothesis Four 

Respondents in both groups had a median age of 

20.5 years. Among affiliated students 12.3 percent were 

27 years of age or older while only 9 percent of the non

affiliated students fell within the same age bracket. 

Thus , by itself , age data alone will not support accept

ance of hypothesis four, that affiliated students are 
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significantly more mature than non-affiliated students . 

Based on initial discussions during the pre-test 

phase of this study two items (military service and 

employment) were selected as the primary indicators of 

respondent maturity. As noted in Chapter VI , affiliated 

students have a slightly higher level of weekly employment 

(although not statistically higher) than their non

affiliated colleagues. However , the military service data 

(Table 5) clearly indicates that affiliated students have 

significantly more military experience than their non

affiliated counterparts. While the above standards for 

judging maturity are admittedly subject to wide interpre

tation it is reasonable to conclude here that affiliated 

students are somewhat more mature than non-affiliated 

students . Hypothesis four is therefore accepted , subject 

to the aforementioned restrictions and limitations. 

Minor hypothesis five 

Using the indicators for maturity discussed in 

reference to hypothesis four and referring to the data 

displayed in Table 12 , it is possible to accept hypothesis 

five. Support of hypothesis five can be seen in par

ticular , by viewing the very high correlation (0.01 alpha 

level) between all maturity indicators and the terminal 

value ''pleasure". Those respondents (without regard to 

the subject of their affiliation with professional organi

zations) with higher maturity levels (i . e. , long military 
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service, high weekly employment, and earnings) place a 

high value on an enjoyable, leisurely life. 

It is interesting to note in regard to the data 

in Table 12 that as one's military service increases in 

length, one values less the making of a lasting contri

bution to society and values highly a personally pleas

urably life, and prefers to have himself or herself con

sidered to be helpful and ambitious. 

Minor hypothesis six 

Based on the data reported in Table 13, it is 

difficult to accept or reject hypothesis six. As noted 

above, significant correlation exist between one's 

political self-image and three of the professional / bureau

cratic criteria. Analysis of these correlations leads to 

the following conclusions. 

The correlations between political self-image and 

personal challenge (r = -.091) liberal leaning students 

highly value the personal challenge of a business career. 

Similarily conservative leaning students tend to value 

highly the increased visability and importance that 

accrues to them in business (r = + . 088) and the improve

ment of the status of one's company from successful 

completion of specific projects (r = +. 087). 

Major hypothesis 

Based on the general trend of the comparative 

data cited above and on the use for the test of 
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significance of difference between mean responses , it is 

possible to accept the major hypothesis of this study, 

and conclude that students in colleges of business admin

istration in the United States who are members of profes

sional organizations (fraternities, departmental clubs, 

etc.) are significantly different in their attitudes and 

personal characteristics than are students who do not 

belong to these organizations. 

The remaining sections of this chapter will 

address the significance and implications of this 

conclusion. 

Observations and conclusions 

After completion of this research project a 

number of observations and conclusions were reached about 

business college students. It would have been interest

ing to determine if there is a significant difference in 

attitudes among students from different regions of the 

country and among students pursuing different major 

fields of study. Equally interesting would have been a 

study of the attitudes held by the respondents from the 

different classes. Due to time limitations it was impos

sible to undertake such detailed studies however, these 

and other lightly covered areas of the study seem worthy 

of future study. 

In a study completed by Leslie Dawson, scores of 

business students indicated a trend toward more favorable 
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attitudes toward business from freshmen through senior 

levels, even though these scores were not found to be 

statistically significant. 1 

As Forest Kirkpatrick has said, " . . if an 

anti-business bias does come to pass, it is going to be 

a real disservice to the national interest - -particularly 

if it results from a simple failure to communicate an 

understanding of our economic system and the role of busi

ness in our society."
2 

In general, it seems that the 

challenge to business is to develop programs which will 

improve the image of business and to develop ways of tell-

ing this story more effectively. 

The evidence of this research study indicates that 

affiliated business students are more professional or goal 

oriented than are non-affiliated business students--thus 

one reason why they became affiliated with professional 

organizations. These professional organizations provide 

opportunities for greater dialogue between the business 

community, business faculty and business students. There 

continues to be a need for dialogue between business 

students, business faculty and the business community in 

order to exchange ideas and goals. At a time when the 

1 Dawson, "Campus Attitudes Toward Business," p. 43. 

2Forest H. Kirkpatrick, "Improving the Image of 
Business on the Campus," The Deltasig of Delta Sigma Pi, 
LIX (May, 1972), p. 128. 
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business community has a somewhat negative attitude to

ward students, these professional organizations provide 

an interface for this important dialogue between business 

students, business faculty and the business community not 

otherwise provided non-affiliated business students. 

Finally, in the opinion of the writer, faculty 

members, administrators, and students need to encourage 

the formation of noncurricular groups to include students 

and faculty in order that the students might become 

motivated by the promise of integration into the business 

community and at the same time provide business with a 

vehicle for improving communications with both business 

students and faculty. 



CHAPTER IX 

APPENDICES 

Appendix A 

l. What is your current class standing? a. freshman ---

b. sophomore c. junior d. senior e. graduate ---- --- ~-- ----

2. What is your current over-all grade point average? 

a. less than 2.0 b. 2.0-2.49 c . 2.5-2.99 
----- ----- ----
d. 3.0-3.49 e. over 3.5 
----- -----

3. What is your major? (Use spaces three and four) 

a. accounting b. economics c. finance d. man----- ----- ----- -----

agement e. marketing ---

4. a. general business b. personnel c. systems --- ---- ---
d. undecided e. other ----- -----

5. What is your age? (Use spaces five and six) a. 18 

or less b. 19 c. 20 d. 21 e. 22 

6. a. 23 b. 24 c. 25 d. 26 e. 27 or over 

7. Are you? a. male b. female 

8. Are you? a. single b. married c. divorced 

d. widowed 

9. If married, number of children? a. none b. l 

c. 2 d. 3 e. 4 or more 

10. What was the approximate size of the city (town) in 

which you spent most of your childhood? (Check only 
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one) a. less than 10,000 b. 10,000-24,999 ----- -----
c. 25,000-49,999 d. 50,000-99,999 e. over ----- ----- -----
100,000 

11. Years you spent in active military service? a. none -----
b. l year or less c. l-2 years d. 3-4 years ----- ----- -----
e. over 4 years 

12. Current employment per week? a. none b. less than ----- ----
10 hours c. ll-20 hours d. 21-30 hours e. 31 or ---- ---- ----
more hours 

13. Amount earned per week? a. none b. less than ----- ----
$20.00 c. $22.00-40.00 d. $42.00-60 e. more than ---- ---- -----

$60.00 

14. Father's formal educational level? a. some high ----
school b. high school graduate c. some college ---- ----
d. college graduate e. graduate work ----- ----

15. Mother's formal educational level? a. some high ----
school b. high school graduate c. some college ----- -----
d. college graduate e. graduate work ---- ----

16. What was the approximate annual income earned by your 
father during the last year? (If deceased, please 
indicate the approximate amount the last year he worked) 

a. $5,000-9,999 b. $10,000-14,999 c. $15,000----- ----- -----
19,999 d. $20,000-24,999 e. over $25,000 ----- -----

17. Your father's occupation is or was (if deceased)? (Use 
spaces 17, 18 and 19) 

professional self employed b. professional sala-
----~ ---~ 
a. 

ried c. top manager d. middle manager e. staff ----- ---- -----
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18. a. salesman b. proprietor c. clerical d. manu----- ----~ ------ ------

facturing worker e. construction worker ------
19. a. service worker b. farmer c. military-enlisted ------ ------ ------

d. military-officer e. other 
~---- ------

20 . Politically would you consider yourself? a. very 
--'----

conservative b. conservative c. middle of the 
--'---- ------

road d. liberal e . very liberal ------ ------
21. Are you a member of a professional business fraternity 

or sorority? a. yes b. no ----- ------
22 . What are your professional plans? a. business ------

government c . professional school (law , medi------- ----~ 
b . 

cine , etc.) d. graduate school e. social-service ------ ------
work 

Questions 23-32 refer to the following instructions: 

The first set of five values represents preferred end 
states of existence that people may strive to attain. The 
second set represents preferred types of behavior that 
people may consider desirable and seek to emulate. 

Consider the first five as one group and the next five as a 
second group. You are asked to indicate the relative im
portance of the five values in each group, by marking "a" 
for the most important item , "b" for the next most impor
tant item , and so on through ne" for the least important 
value. Be sure to use each letter only once in each set. 

TERMINAL VALUES 

23 . A comfortable life (a prosperous life) 

24. A sense of accomplishment (lasting 
contribution) 

25. Pleasure (an enjoyable , leisurely life) 

26 . Self-respect (self-esteem) 

27 . Social recognition (respect, admiration) 

RANK ORDER 
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INSTRUMENTAL VALUES 

28. Helpful (working for the welfare of 
others) 

29. Ambitious (hard working, aspiring) 

30. Imaginative (daring, creative) 

31. Independent (self-reliant, self
sufficient) 

32. Self-controlled (restrained, self
disciplined) 

RANK ORDER 

Questions 33-47 refer to the following instructions: 

The purpose of the following section is to measure the 
meanings of certain words or concepts to various people. 
Below each word you will find a series of scales. You are 
to rate each word on each of the scales. In filling in 
the scales, please make your judgments on the basis of 
what these words mean to you. 

Here is how to use the scales: 

If you feel that the word is very closely related to one 
end of the scale , you should mark as follows: 

fair .; a: b: c: d: e: unfair 

or 

fair a: b: c: d: j e: unfair 

If you feel that the word is quite closely related to one 
or the other end of the scale, you should letter ifb" or 
"d" when marking the score sheet. 

The direction toward which you check, of course, depends 
upon which of the two ends of the scale seem most charac
teristic of the thing you are judging. 

If you consider the concept to be neutral on the scale, 
both sides of the scale equally associated with the con
cept, or if the scale is completely irrelevant, unrelated 
to the concept, then you should choose letter "c". 

Please do not look back or try to remember how you checked 
the various words. Make each mark a separate and inde
pendent judgment. Work at a fairly high rate of speed, 
but do not be careless, since we want your true impression. 
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Remember, there are no correct or incorrect ratings for 
these words, so please rate each word on the basis of what 
it means to you. 

ACCOUNTABILITY 

33. meaningless a: b: c: d: e: meaningful 

34. bad a: b: c: d: e: good 

35. lenient a: b: c: d: e: severe 

PEOPLE 

36. interesting a: b: c: d: e: boring 

37. unimportant a: b: c: d: e: important 

38. rational a: b: c: d: e: intuitive 

SUPERVISION 

39. interesting a: b: c: d: e: boring 

40. bad a: b: c: d: e: good 

41. lenient a: b: c: d: e: severe 

PROFIT 

42. bad a: b: c: d: e: good 

43. unimportant a: b: c: d: e: important 

44. successful a: b: c: d: e: unsuccessful 

ENVIRONMENT 

45. unimportant a: b: c: d: e: important 

46. constricted a: b: c: d: e: spacious 

47. bad a: b: c: d: e: good 

Questions 48-56 refer to the following instructions: 

For the next few minutes , assume that you are employed by 
a large corporation. Your superiors have instructed you 
to become involved with a new project. Of the considera
tions below , please indicate for each whether that con
sideration would be important in your enthusiasm or dedi
cation to the new project. (Please mark the appropriate 
letter on your answer sheet) 
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48. The project would enhance my reputation as a manager. 

important a: b: c: d: e: unimportant 

49. The number of man-hours involved. 

important a: b: c: d: ____ e: unimportant 

50. The personal challenge presented by the project. 

important a: b: c: d: ____ e: unimportant 

51. The project would increase my chances for promotion. 

important a: b: c: d: e: unimportant 

52. The project would increase your visibility and im
portance within management circles. 

important a: b: c: d: e: unimportant 

53 . Potential net profit. 

important a: b: c: d: e: unimportant 

54. Amount of risk to the corporation. 

important a: b: c: d: e: unimportant ----
55 . Amount of personal risk to your reputation. 

important a: b: c: d: ____ e: unimportant 

56. Project could improve or maintain the company's status. 

important a: b: c: d: e: unimportant 
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Appendix B 

Dr. Jrihn S. Fielden, Dean 
College of Commerce & Business 

Administration 
University of Alabama 
Tuscaloosa, Alabama 35401 

Dear Jack: 

October 11, 1972 

I am currently completing the requirements for an MBA 
degree at Florida Atlantic University. For my thesis, I 
have chosen the topic, "A Comparative Study of Attitudes 
and Personal Orientations of Student Members of Pro
fessional Organizations and Non Members of Professional 
Organizations in the Colleges of Business Administration 
in the United States.n 

After compiling a list of the colleges and universities 
where there are chapters of Delta Sigma Pi, and determi
ning the enrollment in the School, College, Division or 
Department of Business Administration, I then selected 
by random number and weighted average the schools that I 
wish to survey. Your school was one of the 13 chosen. 

I have today mailed to you 163 copies of my questionnaire 
and an equal number of computer answer sheets to be used 
in recording the answers. I sincerely hope that you will 
be able to get the members of Delta Sigma Pi on your 
campus to complete the questionnaire. Once they have 
completed the questionnaire, would you be able to get the 
remainder completed in classes. 

If possible, I would prefer that these classes have a good 
representation from all disciplines within the College of 
Commerce and Business Administration. If there are non 
business students enrolled in these classes, I trust that 
they will be excused from completing the questionnaire. 
Would you keep the answer sheets from the Deltasigs 
separate from the other students and request all students 
not to place their name or any type of identification on 
the answer sheets? I hope that both the members of the 
fraternity and the classes will not be advised of my 
identity as it could affect the results of the question
naire. 
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I sincerely hope that you will be able to assist me in 
this research project and that you will be able to return 
the answer sheets to me in the very near future in the 
self-addressed, stamped envelope which I have included 
with the questionnaire. You may destroy the questionnaire 
once it has been completed. 

May I take this opportunity to personally thank you for 
your assistance in helping me gather this data to complete 
my thesis. 

CLF:ld 
enc. 

Fraternally yours , 

Is/ Charles L. Farrar 

Executive Director 
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Appendix C 

LIST OF SCHOOLS WITH CHAPTERS OF DELTA SIGMA PI 
AND THEIR MALE STUDENT ENROLLMENT 

IN BUSINESS ADMINISTRATION 

Name 
Akron, University of 
Alabama, University of 
Americas, University of the 
Angelo State University 
Arizona State University 
Arizona, University of 
Arkansas, University of 
Auburn University 

Babson College 
Ball State University 
Baylor University 
Boston College 
Boston University 
Bowling Green State University 

C. W. Post College of Long Island University 
California State University-Chico 
California State University-Hayward 
California State University-Sacramento 
California State University-San Francisco 
California State University-San Jose 
California State Polytechnic University-Pomona 
California, University of-Berkeley 
Case Western Reserve University 
Chicago, University of 
Christian Brothers College 
Cincinnati, University of 
Colorado, University of 
Columbus College 
Connecticut, University of 
Creighton University 

Dalhousie University 
Dayton, University of 
Denver, University of 
De Paul University 
Detroit, University of-Day 
Detroit, University of-Evening 
Drake University 

Enrollment 
803 

2,390 
a 

684 
3,187 
2,681 
1 ,797 
1,706 

837 
2,325 

b 
1,779 

b 
2,104 

1,460 
570 
992 

1,138 
1,500 
1,741 
1,432 

b 
b 
c 

352 
2,135 

826 
1,305 

935 
376 

a 
1,357 
1 , 479 

890 
b 

1,020 
812 
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Duquesne University 

East Carolina University 

117 

East Tennessee State University 
East Texas State University 
Eastern Illinois University 
Eastern Michigan University 
Eastern New Mexico University 

Ferris State College 
Florida Atlantic University 
Florida Southern College 
Florida State University 
Florida Technological University 
Florida , University of 

Georgetown University 
Georg i a Institute of Technology 
Georgia Southern College 
Georgia State University 
Georgia , University of 

Houston , University of 

Illinois , University of-Urbana 
Indiana State University-Terre Haute 
Indiana University Northwest 
Indiana University 
Iowa , University of 
Ithaca College 

Johns Hopkins University 

Kansas , University of 
Kent State University 
Kentucky , University of 

Lamar University 
LaSalle College 
Lewis College 
Louisiana State University-Baton Rouge 
Louisiana State University-New Orleans 
Louisiana Tech University 
Loyola University-Chicago 
Loyola University-Los Angeles 
Loyola University-New Orleans 

Manhattan College 
Mankato State College 
Marquette University 
Maryland , University of 

Enrollment 
667 

b 
1 , 300 

822 
694 

1 , 839 
395 

2,094 
837 

d 
1 , 200 
1 , 052 
1 , 053 

b 
1 , 265 

632 
3 , 040 
2,435 

1 , 800 

2 , 201 
1 , 120 

805 
2 , 234 

833 
b 

1 , 030 

624 
2 , 029 

b 

2 , 100 
1 , 055 

640 
1 , 193 

946 
1 , 078 

629 
383 
380 

779 
1,452 

b 
2 , 594 
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Name 
McGill University 
McNeese State University 
Memphis State University 
Menlo College 
Mercer University 
Miami University 
Miami, University of 
Michigan State University 
Michigan, University of-Ann Arbor 
Midwestern University 
Minnesota, University of-Minneapolis 
Mississippi College 
Mississippi State University 
Mississippi, University of 
Missouri, University of-Columbia 
Missouri, University of-St. Louis 
Monmouth College 

Nebraska, University of-Lincoln 
Nebraska, University of-Omaha 
Nevada, University of-Reno 
New Mexico State University 
New Mexico, University of 
New York, State University of-Albany 
New York, State University of-Buffalo 
New York University 
Nicholls State University 
North Carolina State University 
North Carolina, University of-Chapel Hill 
North Dakota, University of 
North Texas State University 
Northeast Louisiana University 
Northern Arizona University 
Northern Illinois University 
Northwestern University-Chicago 
Northwestern University-Evanston 

Ohio State University 
Ohio University 
Oklahoma City University 
Oklahoma State University 
Oklahoma, University of 

Pennsylvania State University 
Pennsylvania, University of 
Philadelphia College of Textiles & Science 
Pittsburgh, University of 

Rider College 
Rochester Institute of Technology 
Rutgers University-Day 

Enrollment 
a 

900 
1,030 

186 
c 

1,433 
4,036 
2,352 

b 
719 
888 
525 

b 
1,283 
1,850 

419 
b 

1,939 
958 
782 
880 
480 
545 
591 
782 
613 

c 
1,494 

919 
2,463 
1,105 

608 
3,065 

c 
c 

1,950 
889 

b 
1,996 
1,851 

2,355 
b 

577 
c 

1,438 
1,300 

c 



Name 
Rutgers University-Evening 

Saint Ambrose College 
Saint Bonaventure University 
Saint Cloud State College 
Saint Edward's University 
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Saint Joseph's College-Philadelphia 
Saint Louis University 
Saint Peter's College 
Sam Houston State University 
San Francisco, University of 
Santa Clara, University of 
Shepherd College 
Siena College 
South Carolina, University of 
South Dakota, University of 
South Florida, University of 
Southeastern Louisiana University 
Southern California, University of 
Southern Illinois University-Edwardsville 
Southern Methodist University 
Southern Mississippi, University of 
Suffolk University 

Tampa, University of 
Temple University 
Tennessee, University of-Knoxville 
Texas A & I University 
Texas Christian University 
Texas Tech University 
Texas, University of-Arlington 
Texas, University of-El Paso 
Texas, University of-Austin 
Troy State University 
Tulane University 
Tulsa, University of 

Utah, University of 

Vanderbilt University 
Virginia Commonwealth University 
Virginia Polytechnic Institute 
Virginia, University of 

Wake Forest University 
Washburn University 
Washington University-St. Louis 
Wayne State College 
Wayne State University 
Weber State College 
West Florida, University of 

Enrollment 
5,635 

250 
b 

904 
261 
362 

b 
375 

1,031 
428 

b 
405 
545 

2,067 
310 

1,815 
814 

b 
765 
466 
950 
627 

1,684 
b 

3,580 
1,278 

698 
3, 690 
3,550 
1,374 
3,750 

972 
b 

1,108 

1,600 

c 
947 

1,586 
b 

79 
390 

b 
500 

1,504 
655 

1,584 
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Name 
West Liber~tate College 
Western Kentucky University 
Western Michigan University 
Western State College of Colorado 
Wisconsin , University of-LaCrosse 
Wisconsin , University of-Madison 
Wisconsin , University of-Whitewater 

Xavier University-Cincinnati 

Total 

Enrollment 
801 

2,014 
b 

506 
855 
804 

2 , 277 

566 

187 , 406 

a - Chapter located in Canada or Mexico 
b - Chapter inactive 
c - Undergraduate College of Business discontinued 
d - Enrollment unavailable 
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APPENDIX D 

TESTS OF HYPOTHESES CONCERNING 
DIFFERENCES BETWEEN MEANSl 

Tests concerning differences between means in-

volve the "z" statistic (a non-parametric statistic). To 

decide whether an observed difference between two sample 

means should be attributed to chance or to a significant 

difference between the populations from which the 

samples were drawn , the null hypothesis and the two-tail 

alternative 

are tested at a specified level of significance (alpha = 

0.05; alpha- 0.01) . Thus , for alpha= 0.05 , the crite-

rian may be formally stated: 

reject H0 (and accept H1 ) if "z" is less 

than - 1.96 or greater than + 1.96 ; accept 

H0 (or reserve j udgment) if "ztt falls 

between + l. 96, where 

z = xl - x2 

2 2)1/2 
(sl + s2 

Tili n2) 
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At the 0.01 alpha level, the relevant "z" statistic is 

+2.58. 

1William S. Peters and George W. Summers, 
Statistical Analysis for Business Decisions (Englewood 
Cliffs: Prentice-Hall, Inc., 1968), p. 152. 
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